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Seeing  is  believing. 


’84  Olympics 

Crowd  flips  —  U.S.  wins  gold 


When  Pulitzer  Prize  jucJges  saw  our  photographic  coverage 
of  the  Los^ Angeles  Olympics,  they  awarded  us  the  1985 
Pulitzer  Prize  for  spot  news  photography.  When  the  state's 
newspaper  publishers  completed  their  look  at  California 
dailies,  they  selected  us  for  their  "general  excellence" 
award  as  the  best,  large  daily  in  the  state.  If  you  want  to  see 
and  believe  for  yourself,  write  to  us.  We'll  send  you  a  copy. 


TH 


0  R AN  G  E^C  0  U  NT Y 


A  Division  of  Freedom  Newspapers,  Inc.  Orange  County,  California 
Represented  Nationally  by  Story  &  Kelly-Smith;  Circulation:  291,619  Daily,  326,038  Sunday 


In  San 


THE 
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HOME 


When  reporters  and  editors  know  their  community  and 
prove  they  care,  then  readers  and  advertisers  take  notice. 

So  does  the  whole  industry. 

Like  the  Society  of  Professional  Journalists,  Sigma  Delta 
Chi,  which  made  its  award  for  best  editorial  writing  in  the 
nation  to  The  Tribune  when  it  honored  Jonathan  Freedman 
with  the  1984  Distinguished  Service  Award. 

Like  the  AP  News  Executive  Council,  which  just  awarded 
The  Tribune  staff  first  prize  for  spot  reporting  among 
metropolitan  dailies  in  the  region. 

Like  food  editors,  who  gave  the  Golden  Carnation  Award 
to  Antonia  Allegra,  food  editor  of  The  Tribune. 

And  like  judges  who  gave  The  Tribune  eight  of  12  top 
writing  awards  in  the  most  recent  San  Diego  Press  Club 
competition.  And  Sigma  Delta  Chi,  who  just  honored  The 
Tribune  for  general  excellence  and  community  service. 

At  the  San  Diego  Tribune  we  try  hard  to  do  what 
newspapers  do  best;  demonstrate  our  sense  of  personal  and 
community  caring  and  responsibility. 

The  Tribune.  San  Diego’s  Pulitzer  Prize-winning 
newspaper.  Putting  the  needs  of  our  readers  first. 

THE  ^TRIBUNE 

MEMBER  NEWSPLAN 


For  years  newspaper  readers  have 
had  to  deal  with  the  problem  of  ink 
rub-off.  Now,  Fiint  Ink  Corporation 


leads  the  way  In  solving  the  rub-off 
problem  with  “Low-Rub”  Arrowlith 
and  Arrowhead  blacks  for  offset  and 
letterpress  printing.  Extensive  field 
tests  show  that  these  Inks  reduce 
rubK)ff  up  to  80%  compared  to  con¬ 
ventional  news  inks. 

“Low-Rub”  black  offset  inks  are 
avaiiable  for  both  open  fountain  and 
injector  presses.  And  we  offer  a 
“Low-Rub”  letterpress  black  as  well. 
These  inks  are  compatibie  with  con¬ 
ventional  news  inks.  You  can  expect 
improved  mileage  from  15  to  30% 
and  still  obtain  the  same  runabiiity, 
printability  and  high  quality  as  our 
present  newsprint  inks.  Many  of  our 
customers  are  already  running  these 
“Low-Rub”  inks,  and  more  and  more 
printers  are  asking  to  test  them  each 
week. 

Our  same  commitment  to  research 
that  produced  “Low-Rub”  biack  is 
also  pioneering  water-based  Fiexo 
news  inks.  These  inks  virtually 
eliminate  ruboff,  and  provide  a 
cleaner  paper  and  a  brighter  image. 

For  more  information  on  “Low- 
Rub”  black,  contact  your  local 
Flint  Ink  representative. 


CORPORATE  HEADQUARTERS: 

2S1 1 1  GLENDALE  AVENU^ 
DETROIT,  MICHIGAN  48239 

ATLANTA  •  BUFFALO  •  CHICAGO  •  CLEVELAND 
DALLAS  •  DENVER  •  DETROIT  •  HOUSTON 
INDIANAPOLIS  -  JACKSONVILLE  •  KANSAS  CITY 
LOS  ANGELES  •  MIAMI  •  MINNEAPOLIS 
NEW  ORLEANS  •  NEW  YORK  •  ORLANDO 
PORTLAND  •  PROVIDENCE  •  RICHMOND 
SAN  FRANCISCO 
INTERNATIONAL  DIVISION 
MIAMI -MEXICO  CITY 


Make  rub-off  old  news. 


Print  with  Flint  Ink 


"Low-Rub"  black. 
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28-30— Texas  Daily  Newspaper  Association,  Y.O  Ranch  Hilton, 
Kerrville. 

AUGUST 

9-10 — West  Texas  Press  Association,  Summer  Convention,  Kiva 
Inn,  Abilene. 

15-17— Mid-Atlantic  Newspaper  Advertising  Marketing  Executives,  Sales 
Marketing  Convention,  Marriott  Hotel,  Charlotte,  N.C. 

22-24 — West  Virginia  Press  Association,  Annual  Convention,  Sheraton 
Lakeview,  Morgantown. 

SEPTEMBER 

6-7— Maine  Press  Association,  Fall  Conference,  Bar  Harbor  Club, 
Bar  Harbor. 

8-11— INPA,  European  Division  Conference,  Klagenfurt,  Austria. 

11- 13— Pennsylvania  Newspaper  Publishers  Association,  Classified 

Sales  Conference,  Altoona  Sheraton. 

12- 14 — Michigan  Press  Association,  Display  Advertising  Conference, 

Kalamazoo  Center  Hilton  Inn,  Kalamazoo. 

12- 14 — Mid-America  Newspaper  Conference,  Rock  Lane  Lodge, 

Branson,  Mo. 

13- 14— Oregon  Newspaper  Publishers  Association,  Advertising  Convention, 

River  House,  tend. 

13-15— Latin  American  Affairs  Conference  for  Journalists.  Cosponsored 
by  The  Foundation  for  American  Communications,  The  Tinker 
Foundation  and  The  Institute  of  The  Americas:  L'enfant  Plaza, 
Washington,  D.C. 

13-15— Maryland-Delaware-D.C.  Press  Association,  Summer  Conference, 
Sheraton  Fontainebleau,  Ocean  City,  Md. 

15-17— Central  States  Circulation  Managers  Association,  Radisson 
Hotel,  LaCrosse,  Wis. 

15-18— Southern  Newspaper  Publishers  Association,  Broadmoor  Hotel, 
Colorado  Springs. 

17— New  Jersey  Press  Association,  Classified  and  Retail  Advertising 
Conferences,  AT&T  Corporate  Center,  Hopewell  Township,  N.J. 
18-21— National  Conference  of  Editorial  Writers,  Antlers  Plaza  Hotel, 
Colorado  Springs. 

18-21— National  Newspaper  Association,  100th  Annual  Convention  & 
Trade  Show,  Hyatt  Regency,  Minneapolis. 

18-20 — Allied  Publishers,  Fall  Meeting,  Four  Seasons  Olympic 
Hotel,  Seattle. 

20- 24— Southern  Circulation  Managers  Association,  Daytona  Hilton, 

Daytona  teach,  Fla. 

21- 25— Canadian  Circulation  Managers  Association,  Bayshore  Westin 

Hotel,  Vancouver,  B.C. 

22- 25 — Western  Classified  Advertising  Association,  Annual  Conference, 

MGM  Grand  Hotel,  Reno. 

25-27— Pennsylvania  Newspaper  Publishers  Association,  Annual  Convention, 
Hershey  Philadelphia  Hotel,  Philadelphia. 

Seminars/Workshops/Clinics 

AUGUST 

11-14— SNPA  Foundation,  Seminar,  Humanizing  the  News,  Birmingham 
(Ala.)  News. 

17- 21— Newspaper  Advertising  Co-op  Network,  Summer  Seminar,  Red 

Lion  ktotor  Inn-Jantzen  teach,  Portland,  Ore. 

18- 20 — SNPA  Workshop  for  Smaller  Newspapers,  Kiawah  Island  Inn, 

Charleston,  S.C. 


SEPTEMBER 

5- 7- The  Poynter  Institute  for  Media  Studies,  Newspaper  Design/Graphics 

for  Community  College  Advisors,  St.  Petersburg. 

6- 8— Inland  Daily  Press  Association,  Seminar,  How  to  Increase 

Your  Retail  Advertising,  Hyatt  on  Capitol  Square,  Columbus,  Ohio. 

9-11  /22— The  Poynter  Institute  for  Media  Studies,  Management  & 
Entrepreneurship  for  Graduate  Students,  St.  Petersburg. 

11-13 — ICM>VOhio  State  University,  Circulation  Management  Seminar, 
Columbus. 

15-18— American  Press  Institute,  Workshop  for  Reporters,  Tulsa 
Doublet'ee  Hotel,  Tulsa. 
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The  4th  Estate 


By  Doug  Borgstedt 


About  Awards 


Writing  champ.  Stanley  Craig  Dezern,  a  junior  at  Western 
Kentucky  University,  won  first  place  in  the  William  Ran¬ 
dolph  Hearst  Foundation’s  National  Writing  Cham¬ 
pionship  in  San  Francisco.  Dezern,  who  competed  against 
seven  other  finalists,  received  a  $2,000  scholarship  and  a 
medallion.  The  championship  contest  was  the  culmination 
of  the  1984-85  Journalism  Awards  Program,  held  under  the 
auspices  of  the  Association  of  Schools  of  Journalism  and 
Mass  Communication. 

Advertising  journalism  winner.  Robert  Garfield,  advertis¬ 
ing/marketing  columnist  for  USA  Today,  is  the  newspaper 
winner  of  the  Advertising  Journalism  Competition  spon¬ 
sored  by  Saatchi  &  Saatchi  Compton.  Garfield  won  for 
“‘Director  Aims  His  Pitches  at  the  Funny  Bone.” 

Newspaper  honors  auto  dealer.  The  first  Golden  Automo¬ 
tive  Award  to  honor  dealer  employees  for  community 
involvement  was  given  recently  by  the  Orange  County 
(Calif.)  Register  to  Candy  Stamer.  Stamer,  who  works  in 
fleet  sales  for  a  Lincoln-Mercury  dealer,  was  recognized 
for  her  service  in  several  community  and  church  prog¬ 
rams. 
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Columbian  City  Editor  Gregg  Herrington 


Cooperation  is  a  iocai 
request  that  prompts  a 
nationai  story. 


When  the  General  Brewing  Company  of  Vancouver,  Wash., 
became  a  key  factor  in  a  shakeout  of  the  beer  industry.  City  Editor 
Gregg  Herrington  of  Vancouver’s  Columbian  knew  that  perspective 
would  be  important  to  local  readers. 

“It’s  the  oldest  employer  in  town — a  huge  physical  and  historical 
presence  and  an  economic  factor,”  he  obsen/es. 

So  when  he  needed  a  story  about  the  nation’s  brewers,  he  turned 
to  AP’s  Seattle  bureau  for  help.  AP  News  Editor  John  Marlow 
relayed  the  request  to  New  York  Business  News,  and  writer  Jim 
Peltz  went  to  work,  swiftly  delivering  a  comprehensive  story  about 
the  mergers  and  shifts  among  brewing  conglomerates. 

“The  AP,  as  always,  was  very  helpful,”  says  Herrington.  “The  story 
was  exactly  the  kind  of  piece  I  wanted.” 

It  was  carried  on  AP’s  national  business  wires;  the  story  for  the 
Columbian  also  reached  readers  of  other  AP  member  papers  in 
Burlington,  Birmingham,  Bridgeport,  Salt  Lake  City  and  other  cities. 

It’s  cooperation,  and  it  makes  The  Associated  F^ss  what  it  is — a 
unique  news  cooperative  of  thousands  of  newspapers,  radio  and 
television  stations,  and  the  AP’s  staff,  all  working  together,  all 
sharing  together  to  produce  the  world’s  most  comprehensive  news 
report. 


you  can 
count  on  it 


•  to  bring  you  the  news  of 
the  newspaper  industry 
every  week  of  the  year. 

•  to  focus  on  the  issues 
that  are  important  to  you. 
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has  stood  the 
test  of  time. 

It  has  served  the 
newspaper  community 
for  over  100  years. 


call  212  675-4380 
to  subscribe  or  to  advertise 


About  Awards 


ANCAM  award.  Dr.  Donald  R.  Glover,  an  associate 
professor  of  journalism  at  the  University  of  Nebraska, 
Lincoln,  was  named  the  1985  recipient  of  the  Outstanding 
Educator  Award  presented  by  the  Association  of  News¬ 
paper  Classified  Advertising  Managers. 

Honored  for  tv  commercials.  The  Providence  Journal- 
Bulletin  won  first  place  in  the  television  promotion  cate¬ 
gory  in  a  contests  sponsored  by  the  New  England  Broad¬ 
cast  Association.  The  commercial  features  four  teenage 
brothers  mimicking  an  article  in  the  Sunday  Journal  and 
playfully  teasing  the  youngest  about  his  athletic  perfor- 


John  Hancock  winners.  Winners  in  the  18th  annual  Awards 
for  Excellence  in  Business  and  Financial  Journalism  were 
announced  by  John  Hancock  Mutual  Life  Insurance  Co., 
sponsor  of  the  awards.  Cash  awards  were  given  to:  Cheryl 
Arvidson,  Cox  News  Service;  Connie  Bruck,  Atlantic 
Monthly',  Cary  Reich,  Institutional  Investor,  David  West- 
phal,  Jerry  Perkins,  Wendell  Cochran,  Don  Muhm,  Tom 
Knudson,  George  Anthan,  Devid  Elbert,  and  correspon¬ 
dent  Dennis  McDonald,  Des  Moines  Register;  Beth 
McLeod,  Lawrence  Spohn,  Stan  Swofford,  and  Greta 
Tilley,  Greensboro  (N.C.)  News  &  Record',  and  Greg 
David  and  Steven  R.  Strahler,  Crain’s  Chicago  Business. 

Atlanta  teachers  honored.  The  Atlanta  Journal  and  Con¬ 
stitution  announced  the  winners  of  its  new  Honor  Teacher 
Awards  program  to  commend  and  highlight  the  work  of 
teachers  who  provide  valuable  contributions  to  public 
education  in  the  Atlanta  area.  The  winners,  each  receiving 
a  $5,000  grant  and  Frabel-designed  crystal  “Lamp  of 
Learning,’’  are:  Martha  G.  Broderick,  Sugar  Hill 
Elementary  School;  Jean  Ann  O’Neil,  Spalding  Junior 
High  School;  and  James  K.  Driskill,  East  Coweta  High 
School. 

NJPA  scholarships.  The  New  Jersey  Press  Association  has 
awarded  a  total  of  $11,000  in  scholarships  ranging  from 
$500  to  $2,000  to  state  journalism  students.  Chris  Rist, 
associate  editor  of  the  Surf  City  Sandpaper,  received  the 
$2,000  Richard  Drukker  Graduate  Student  Scholarship 
and  will  attend  Columbia  University’s  journalism  school. 
Michael  Collins,  an  undergraduate  at  Glassboro  State  Col¬ 
lege,  received  the  first  $1,000  S.  Bolton  Schwartz  Memo- 
ricl  Scholarship. 

1985  lAPA  Awards.  The  Inter  American  Press  Association 
named  Aldo  Zuccolillo,  publisher  of  ABC  Color,  which 
has  been  shut  down  by  the  Paraguayan  government,  and 
the  Los  Angeles  Times  two  of  the  top  winners  of  its  1985 
awards.  Other  lAPA  winners  are  Associated  Press  report¬ 
er  Robert  Parry;  Wilbur  G.  Landry,  foreign  editor  of  the 
St.  Petersburg  Times',  George  Neavoll,  Wichita  Eagle- 
Beacon,  and  photographer  Larry  C.  Price,  Philadelphia 
Inquirer. 

Press  Club  winners.  The  National  Press  Club  named  re¬ 
porting  teams  from  the  St.  Louis  Post-Dispatch  and  Dallas 
Morning  News  the  winners  of  its  annual  awards  for 
Washington  correspondents.  Jim  Landers  and  Doug 
Swanson  of  the  Morning  News  won  for  their  coverage  of  a 
nuclear  power  plant  being  constructed  by  Texas  Utilities 
Electric  Corp.  William  Freivogel  and  Jon  Swayer  of  the 
Post-Dispatch  were  named  for  their  coverage  of  alleged 
frauds  by  General  Dynamics  Corp. 
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The  Best  are  Drawn 
to  News  America 
Syndicate 


B.C. 


WImm, 


NEWS  AMERICA  SYNDICATE 

1703  Kaiser  Avenue  •  Irvine,  California  92714  •  714/250-4000 


No  matter  what  their  job 
is  at  Hearst,  we  want  every  person 
to  be  a  creative  person. 
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Helen  Gurley  Brown 
Editor,  Cosmopolitan  Magazine 


Enrique  Borrego 

Newspaper  Carrier,  San  Antonio  Light 
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y.  Lawrence  Hughes 
President,  Hearst  Trade  Book  Group 


0 1985  Hearst  Corporation 


Richard  Gelfman 

Investigative  Reporter,  WBAL-TV,  Baltimore 


HEARST  IS  MORE  THAN  125  COMPANIES  INCLUDING  MAGAZINES,  BROADCASTING,  NEWSPAPERS, 

BOOKS,  BUSINESS  PUBLISHING  AND  CABLE  COMMUNICATIONS, 

MAGAZINES  Colonial  Homes  •  Connoisseur  •  Cosmopolitan  •  Country  Living  •  Good  Housekeeping  •  Harper's  Bazaar  •  House  Beautiful  *  Motor  Boating  & 
Sailing  •  Popular  Mechanics  •  Redbook  •  Science  Digest  •  Sports  Afield  •  Town  &  Country  •  National  Magazine  Co. ,  Ltd.  (United  Kingdom)  •  Magazine  Distribution 
•  Eastern  News  Distributors  •  Communications  Data  Services  *  International  Circulation  Distributors  •  Periodical  Publishers  Service  Bureau  BROADCASTING 
TV  Stations  •  WBAL-TV,  Baltimore,  MD  •  WDTN-TV,  Dayton,  Ohio  •  KMBC-TV,  Kansas  City,  MO  •  WISN-TV,  Milwaukee,  Wl  •  WTAE-TV,  Pittsburgh,  PA  •  Radio 
Stations ‘WBAL- AM,  Baltimore,  MD«WIYY-FM,  Baltimore,  MD*WISN-AM,  Milwaukee,  Wl  •WLTQ-FM,  Milwaukee,  Wl  -WHYX-FM,  Pittsburgh,  PA*WTAE- 
AM,  Pittsburgh,  PA  •  WAPA-AM,  San  Juan,  Puerto  Rico  NEWSPAPERS  Albany  (NY)  Knickerbocker  News  •  Albany  (NY)  Times-Union  •  Baltimore  (MD)  News 
American  •  Beaumont  (TX)  Enterprise  •  Clearwater  (FL)  Sun  •  Edwardsville  (IL)  Intelligencer  •  Huron  Daily  Tribune,  Bad  Axe,  Ml  •  Laredo  (TX)  Times  •  Los 
Angeles  (CA)  Herald  Examiner  •  Midland  (Ml)  Daily  News  •  Midland  (TX)  Reporter-Telegram  •  Plainview ,  TX)  Daily  Herald  *  San  Antonio  (TX)  Light  •  San  Francisco 
(CA)  Examiner  •  Seattle  (WA)  Post-Intelligencer  •  40  weeklies  in  California,  Michigan,  Florida  and  Texas. 


At  the  Hearst  Corporation,  we  believe 
it  is  the  creative  ideas  of  our  13,000 
people  that  have  helped  us  more  than 
triple  our  size  in  the  past  ten  years  and 
have  made  us  one  of  the  largest  and, 
we  think,  one  of  the  best  communications 
companies  in  the  world. 

Creative  ideas  from  people  like  Helen 
Gurl^  Brown  that  identified  a  whole 
new  group  of  women  readers  and 
provided  them  with  Cosmopolitan,  the 
first  magazine  they  could  tmly  call  their 
own.  Or  from  Enrique  Borrego  who 
figured  out  a  way  to  deliver  88  copies  of 
Hearst ’s  San  Antonio  Light  in  13  inches 
of  snow. 

Creative  ideas  from  John  Mack  Carter 
that  made  a  great  magazine  like  Good 
Housekeeping  even  greater.  And  from 
Ita  Golzman  of  King  Features  Syndicate 
who  had  the  idea  that  resulted  in  Olive 
Oyl  salad  dressing. 

Creative  ideas  from  Larry  Hughes 
who  assembled  a  team  of  editors  who 
have  had  at  least  one  Morrow  title 
appearing  on  a  New  York  Times  Best 
Seller  List  every  week  for  the  past  five 
years.  And  from  Dick  Gelfman  who  put 
together  a  news  series  for  WBAL-TV 
that  exposed  illegal  mortgage  brokers  in 
Baltimore. 

Creative  ideas  from  Hearst  President 
Frank  Bennack  that  helped  make  our 
company  grow  through  the  development 
of  new  properties  and  the  acquisition  of 
strong  companies.  And  from  Barbara 
Smith  who  created  an  article  for  Hearst’s 
House  Beautiful  that  used  her  own 
family’s  100-year-old  homestead  to 
illustrate  the  continuing  American  spirit. 

At  Hearst,  we  know  that  our  dreams 
for  growth  in  the  future  depend  on  the 
creative  ideas  our  people  dream  up 
today. 

The  Hearst  Corporation 

Good  creative  ideas 

that  make  good  business  sense?* 


BOOKS/BUSINESS  PUBLISHING  Arbor  House  •  Avon  •  Hearst  Books  *  Hearst  Marine  Books  *  William  Morrow  &  Co..  Inc.  *  Hearst  Business 
Communications.  Inc.  •  Hearst  Business  Media.  Inc.  *  Hearst  Professional  Magazines.  Inc.  •  American  Druggist  •  American  Druggist  Blue  Book  *  Diversion  • 
Electronic  Engineers  Master  Catalogue  •  Electronic  Products  Magazine  •  Floor  Covering  Weekly  •  Integrated  Circuits  Master  Catalogue  •  Motor  Books  •  Motor 
Crash  Estimating  Guide  *  Motor  Magazine  •  National  Auto  Research  Publications  •  Office  World  News  •  Retirement  Advisors  Inc.  •  Today's  Office  CABLE 
COMMUNICATIONS  Hearst  Cablevision  of  California  •  Los  Gatos.  CA  •  Milpitas.  CA  •  Newark.  CA  •  Santa  Clara.  CA  •  Cable  Proorammino  Networks  •  Arts  & 
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Voluntary  code  of  conduct? 

Prime  Minister  Margaret  Thatcher  told  members  of  the  American 
Bar  Association  assembly  in  London  that  news  organizations  “should 
agree  among  themselves  on  a  voluntary  code  of  conduct”  for  dealing 
with  terrorists  and  hyackers.  Her  proposal  was  later  endorsed  by 
Attorney  General  Edwin  Meese. 

She  was  talking  “about  ways  to  starve  the  terrorist  and  the  hyack- 
er  of  the  oxygen  of  publicity  on  which  they  depend.”  Under  her 
proposed  “code,”  news  organizations  “would  not  say  or  show  any¬ 
thing  which  could  assist  the  terrorists’  morale  or  their  cause  while  the 
hyack  lasted.” 

After  the  Beirut  crisis  ended,  E&P  noted  some  television  reporters 
had  become  participants  in  the  story  they  were  covering  and  sug¬ 
gested  they  “ought  to  agree  to  some  reasonable  ground  rules  gov¬ 
erning  competitive  practices  and  decorum.”  We  were  talking  mainly 
about  self-restraint'in  personal  conduct. 

Mrs.  Thatcher  and  Mr.  Meese  are  talking  about  the  voluntary 
suppression  of  information  by  news  media. 

The  suggestion  may  be  discussed  by  news  people,  but  it  will  never 
be  adopted.  It  is  anathema  to  the  principles  of  a  free  press,  free 
reporting  and  free  news  coverage. 

It  would  never  work.  Every  news  organization  would  apply  its  own 
subjective  interpretation  of  what  might,  or  might  not,  be  of  assist¬ 
ance  to  the  terrorists,  and  they  would  never  agree. 

It  is  completely  contrary  to  the  primary  function  of  media — that  of 
keeping  the  people  informed.  When  the  press  stops  doing  that  to  the 
best  of  its  ability,  it  will  lose  whatever  confidence  the  public  has  in  it. 
Only  terrorists,  hijackers  and  rumormongers  would  benefit  —  par¬ 
ticularly  the  latter. 

Oklahomans  ad  ban 

When  Oklahoma  banned  the  printing  of  liquor  ads  25  years  ago 
through  an  amendment  to  the  state  constitution,  we  thought  it  should 
have  been  obvious  to  everyone  that  it  was  discriminating  against 
newspapers  printed  in  that  state  because  there  was  no  way  for  state 
authorities  to  prevent  the  transmission  of  news,  information  and 
advertising  across  its  state  lines  via  magazines,  radio,  television  and 
out-of-state  newspapers. 

The  state’s  media  fought  this  unconstitutional  measure  from  its 
inception  and  in  1982  succeeded  in  getting  a  temporary  restraining 
order  barring  enforcement  of  the  provision  in  a  case  involving  cable 
tv.  The  state  unsuccessfully  appealed  to  the  Supreme  Court  of  the 
United  States  and  Oklahoma’s  attorney  general  is  still  seeking  to  end 
the  restraining  order  on  the  ground  his  office  is  sworn  to  uphold  the 
state  constitution. 

The  Oklahoma  legislature  is  giving  silent  approval  to  the  actions  of 
the  attorney  general  in  trying  to  enforce  a  provision  in  the  state 
constitution  which  violates  the  U.S.  constitutional  provision  of  free 
speech  and  fi:^e  press.  Therein  lies  the  remedy,  it  seems  to  us. 

After  25  years,  it  is  time  the  legislature  realized  its  mistake  and 
adopted  the  necessary  corrective  amendment.  The  same  goes  for 
Mississippi,  which  is  the  only  other  state  to  have  a  similar  prohibition 
against  liquor  advertising. 


t^ABP 


Charter  Member 
Audit  Bureau 
of  Circulation 

Member  American  &  pa 
Newspaper  ^ 

Publishers  Association 

6  mo.  avg.  circulation  December  31, 1984—27,565 


The  Oldest  Publishers  end  Advertisers 
Newspaper  irt  America 

With  which  have  been  merged:  The  Journalist  established 
March  22, 1884;  Newspaperdom  established  March,  1892; 
the  Fourth  Estate,  March  1,  t894;  Editor  &  Publisher,  June 
29, 1901;  Advertising,  January  22, 1925. 

Editor 

Robert  U.  Brown 
News  Editor 
John  P.  Consoll 
Associate  Editors 

David  Astor,  George  Garneau,  M.  Kathleen  Guzda, 
Andrew  Radolf,  Lenora  Williamson 
Midwest  Editor 
Mark  Fitzgerald 
Washington  Editor 
James  E.  Roper 
West  Coast  Correspondent 
M.  L.  Stein 

Advertising  Manager 
Donald  L.  Parvin 
Sales  Representatives 
Marc  Goldstein,  Robert  J.  Mathes, 

Michael  Rousseau,Durland  Stewart 
Advertising  Production  Manager 
Karen  Raugust 
Circulation  Manager 
Wilfred  E.  Richards 
Promotion  Manager 
Mary  Joneve  McCormick 
Photocomposition  Manager 
Rachel  C.  In 
Mechanical  Art 

Stephen  Loshiavo,  Orlando  Velez 
Librarian 
Juanita  Hatcher 


OFFICES 


General:  11  West  19th  Street,  New  York,  N.Y. 
1001 1:J212)  675-4380. 

Chicago:  Time  Life  Bldg.,  Suite  2720,  303  East 
Ohio  Street  6061 1 ;  (312)  645-0123.  Mark  Fitz¬ 
gerald,  Editor;  Michael  Rousseau,  Sales  repre¬ 
sentative. 

Washington,  D.C.:  National  Press  Building,  Suite 
1128,  Washington,  D.C.  20045;  (202)  662- 
7234.  James  E  Roper,  Editor. 

Long  Beach:  369  Seville  Way,  Long  Beach,  Calif. 
^14;  (213)  597-1159.  M.  L.  Stein,  Correspon¬ 
dent. 


Los  Angelas:  3700  Wilshire  Boulevard,  Suite  500, 
90010;  (213)  382-6346.  William  Marshall— 
Scott,  Marshall,  Sands  &  McGinley,  ad  repre¬ 
sentatives. 

San  Francisco:  433  California  St,  Suite  505, 
94104;  (415)  421-7950.  Peter  Scott,  Richard 
Sands— Scott,  Marshall,  Sands  &  McGinley,  ad 
representatives. 

Toronto:  148  King  Rd.  E.,  King,  Ontario  LOG  1K0; 
(416)  833-6200.  Donald  Fenn,  Fenn  Co.,  Inc., 
ad  representatives. 


INDEX  TO  ISSUE 


About  Awards . 2,32 

Calendar . 2 

Classified  ads . 38 

Fourth  Estate . 2 

Legal  briefs . 18 

Newspeople  in  the  news . 26 

News  Tech . 30 

Shop  Talk  at  Thirty . 48 

Syndicates . 34 

Weekly  Editor . 19 


Microfilmad  copies  of  Editor  &  Pubiisher  are  avaiiabie  from: 
UniversHy  Microfiims  International,  300  North  Zeeb  Road, 
Ann  Arbor,  Mi  48106.  London:  18  Bedford  Row,  London, 
WC1 R4EJ,  England.  Copies  of  E&P  are  avaiiabie  on  micro¬ 
fiche  from  Micro  Photo  Division,  Beii  &  Howeil,  Old  Mansfield 
Rd.,  Wooster,  Ohio  44691. 


8 


EDITOR  &  PUBLISHER  for  July  20,  1985 


I 


Letters  to  the  Editor 


Says  “Little  Merchants”  should  continue  to  be  honored 

Recently,  I  attended  a  meeting  of 
circulation  executives  and,  in  think¬ 
ing  back  on  the  meeting,  something 
seemed  to  be  missing. 

It  was  that  not  one  word  was  men¬ 
tioned  about  the  newspapers'  “Little 
Merchant”  system.  This  system, 
being  such  a  vital  part  of  newspaper 
delivery,  it  is  my  feeling  there  should 
have  been  a  word  about  it,  but  no 
news  report  was  made,  good  or  bad, 
regarding  this  vital  link. 

In  the  thirties,  during  the  formation 
of  the  U.S.  Fair  Labor  Standard  Act, 
circulation  executives,  along  with 
additional  top  management  people  — 
publishers,  general  managers  and 
business  managers  —  joined  hands 
and  sold  the  “Little  Merchant”  plan 
to  as  many  lawmakers  as  possible.  It 
proved  that  enough  were  sold  that 
special  exemption  was  made  for  the 
“Little  Merchant.” 

I  realize  today’s  newspaper  is  larg¬ 
er  due  to  more  advertising  and  inserts, 
but  that  should  not  detract  from  such 
a  valued  system. 

Not  many  years  ago,  Daniel  Orr  of 
the  Boston  Globe  saw  what  was  tak¬ 
ing  place  and  split  routes  by  one-half 
or  more.  It  more  than  doubled  the 
number  of  Little  Merchants,  but  that 
only  doubled  the  effect  of  his  Little 
Merchants. 

California  established  its  own  labor 
code  and,  also,  California  women 
lashed  out  under  the  leadership  of 
Carmen  Boyle  to  try  and  deny  the 
California  youth  the  right  to  deal  in 
newspapers  as  it  was  too  hazardous. 

Executives,  along  with  other  top 

Clarification 

I  refer  to  the  article  about  Reuters 
and  UPI  in  your  issue  of  June  IS 
(“UPI  to  Reuters:  Wait  your  turn”). 

Reuters  has  never  publicly  tried  to 
portray  itself  as  the  “front  runner” 
among  those  interested  in  acquiring 
UPI  as  was  stated  in  the  lead  para¬ 
graph  of  the  article. 

Nor  is  any  such  accusation  con¬ 
tained  in  the  letter  from  UPI  attorney 
Richard  Levine  to  Reuters  upon 
which  much  of  the  article  is  based. 

Rather,  Mr.  Levine  links  the  “front¬ 
runner”  comment  to  “misleading  re¬ 
ports  in  the  press.”  Reuters  has  never 
been  associated  with  any  such  re¬ 
ports. 

Michael  J.  Reilly 

(Reilly  is  investor  relations  manager, 

Reuters  North  America.) 


newspaper  management,  talked  to  as 
many  assemblymen  and  senators  as 
possible,  winning  cooperation  from 
the  lawmakers.  Knowing  this  would 
be  a  recurring  problem,  the  California 
Newspaperboy  Foundation  was 
established  and  to  date  the  Founda¬ 
tion  has  been  effective.  Let  us  all  hope 
it  will  continue  to  be  effective  as  it  is 
most  important  to  the  youth  of  Cali¬ 
fornia  and  our  nation. 

This  offers  much  more  to  youth 
other  than  just  the  right  to  deliver 
newspapers.  It  is  a  program  which 
busies  energetic  youth  with  an  educa¬ 
tion  effort  rather  than  gather  with 
other  youth  with  time  on  their  hands 
looking  for  something  to  do  with  time 
to  bum. 

It  seems  that  those  who  were  in¬ 
volved  in  this  effort  sat  down  and  felt 
good  about  what  was  accomplished 
and  did  not  use  the  same  zeal  with 
their  staffs  and  parents.  As  a  result,  it 
seems  circulation  people  themselves 
will  cost  the  youth  this  opportunity 
because  they  don’t  have  the  full  sup¬ 
port  of  their  staff. 

It  is  unfortunate  that  today’s  cir¬ 
culation  person  does  not  have  the 
opportunity  to  be  challenged  by  out¬ 
standing  awards  programs,  such  as 
Phil  Knox’s  Yardstick  program.  I 
name  this  one  as  it  was  the  one  which  I 
ran  headlong  into  when  I  was  setting 
up  a  “Little  Merchant”  force.  The 
youth  and  parents  said  if  the  youth 


was  going  to  become  involved  in 
newspaper  deliveries  it  was  going  to 
be  the  newspaper  which  had  the  Yard¬ 
stick  program. 

There  were  other  fine  programs  but 
I  did  not  compete  against  them.  These 
programs  covered  the  three  main 
points  of  route  management,  COL¬ 
LECTIONS,  SALES  and  DELIV¬ 
ERY.  Emphasis  was  placed  on  the 
one  point  which  needed  the  most  for 
their  newspaper. 

Example:  We  were  at  one  time 
starting  a  new  newspaper  delivery 
and  sales  was  number  one.  As  a  result 
we  received  enough  new  subscibers’ 
orders  to  show  more  than  a  1 ,5(X)  in¬ 
crease  month  after  month.  We  had  a 
budget  for  so  much  per  order  and  25 
cents  for  each  order  was  set  aside  to 
fund  the  advancement  award 
program. 

The  awards  do  not  need  to  be  costly 
material  items,  rather  just  a  personal 
item  seems  to  hit  the  fancy.  But  the 
key  to  the  success  of  any  such  pro¬ 
gram  is  to  have  it  sold  to  the  entire 
staff.  Not  only  does  it  serve  the  need 
of  the  newspaper,  but  it  also  rather 
guarantees  full  profit  to  the  little  mer¬ 
chant.  The  awards  act  much  the  same 
as  merit  badges  for  Boy  Scouts. 

Paul  E.  Lee 

(Lee  is  retired  general  manager,  Cali¬ 
fornia  Newspaper  Youth  Foundation.) 


FROM  PARIS  . . . 

"The  Americans  make  much  more 
money  with  their  movies  arui  dominate 
the  world  market  The  Indians  produce 
almost  five  times  as  many  movies,  and 
the  Russians  go  to  the  movies  more  often. 
But  no  one  gets  more  excited  about 
movies  than  the  French,  or  treats  movies 
with  more  respect,  awe  and  true  love.  ’’ 


— Stanley  Meisler  of  the  Los  Angeles  Times 


Outstanding  in  the 

LOS  ANGELES  TiMES-WASHINGTON  POST  NEWS  SERVICE 
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ALL*AMERICAN 

ALL*OVER*  AGAIN 

For  the  second  time  in  three  years,  Qeveland  has 
won  the  All-America  City  Award  from  the 
National  Municipal  League.  It  just  goes  to  show  you 
that  Cleveland  really  is  a  plum! 

When  the  news  breaks, 
we  put  it  together. 

The  Plain  Dealer 

— Represented  nationally  by  Newhouse  Newspapers - 
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Every  Saturday  since  1884 


Liquor  ad  ban  may  KO  plant 

Oklahoma's  constitutional  ban  on  liquor  ads  has  surprised  planners 
of  a  $20-milUon  WSJ  printing  plant  and  cast  a  cloud  over  the  project 


By  George  Garneau 

Oklahoma’s  constitutional  ban  on 
liquor  advertising  has  surprised  plan¬ 
ners  of  a  $20-million  Wall  Street  Jour¬ 
nal  printing  plant  and  cast  a  cloud 
over  the  project. 

“We  might  not  be  able  to  print  ads 
for  liquor,”  Kim  Breese,  president  of 
the  operating  group  of  Dow  Jones, 
publishers  of  the  Journal,  said  of  the 
plant  planned  for  Oklahoma  City. 

Breese  said  plans  are  continuing  for 
a  January  groundbreaking,  and  a  clar¬ 
ification  is  expected  by  then  on  what 
effect  Oklahoma’s  constitutional  pro¬ 
hibition  on  liquor  advertising  would 
have  on  the  Journal,  a  national  finan¬ 
cial  newspaper  and  a  vehicle  for  liq¬ 
uor  ads. 

“We’re  confident  it’ll  be  re¬ 
solved,”  Breese  said. 

The  ban  on  liquor  ads  was  included 
in  a  1959  constitutional  amendment 
ending  prohibition.  It  made  it  unlaw¬ 
ful  “to  advertise  the  sale  of  alcoholic 
beverages”  except  for  one  sign  with 
four-inch  letters  at  retail  stores.  The 
provision  has  been  the  subject  of  a 
legal  tug-of-war  for  at  least  15  years. 


The  provision  has  been 
the  subject  of  a  iegai 
tug-of-war  for  at  ieast  15 
years. 


“We  had  no  idea  there  were  any 
such  laws  on  the  books,  and  it  didn’t 
even  occur  to  us,”  Breese  said.  “We 
have  built  plants  all  over  the  country 
and  this  has  never  happened  to  us.” 

The  Journal  has  been  planning  the 
plant,  its  18th,  to  print  its  Southwest 
edition,  destined  for  Oklahoma, 
Texas,  Louisiana,  Mississippi,  and 
parts  of  Arkansas,  Kansas  and  Ten¬ 
nessee.  It  was  designed  to  relieve 
presses  in  Dallas  and  Beaumont, 
Texas. 


The  offset  printing  plant,  planned 
on  22.5  acres  purchased  last  month,  is 
expected  to  create  some  30  perma¬ 
nent  jobs  and  delivery  contracts  in 
addition  to  the  construction  work.  It 
would  print  the  Journal  from  electron¬ 
ic  information  delivered  by  satellite. 


“IVe  had  no  idea  there 
were  any  such  iaws  on 
the  books,  and  it  didn’t 
even  occur  to  us,”  Breese 
said.  “We  have  built 
plants  all  over  the 
country  and  this  has 
never  happened  to  us.” 


Currently,  copies  of  the  Journal  — 
and  many  other  national  publications 
—  that  are  printed  elsewhere  are 
allowed  to  be  distributed  in  Oklahoma 
even  though  they  contain  liquor  ads. 

Breese  said  that  when  the  Journal 
found  out  about  the  ban  after  plans  for 
the  plant  were  made  public  earlier  this 
year,  it  set  its  lawyers  to  research  the 
applicability  of  the  state  ban  —  but 
their  results  were  inconclusive. 

“We  are  talking  to  the  attorney 
general,”  Breese  told  the  Associated 
Press.  “We  don’t  want  to  get  into  a 
situation  where  we  end  up  spending 
$20  million  for  a  plant  and  presses  and 
equipment  and  find  out  an  ad  puts  us 
in  violation  of  a  state  law. 

“If  we  were  enjoined  from  printing 
wine  and  liquor  ads  because  the  Jour¬ 
nal  is  printed  in  Oklahoma,  that  would 
basically  knock  us  out  for  a  large  por¬ 
tion  of  the  Southwest  edition.  There  is 
no  way  technically  we  could  just  elim¬ 
inate  it  from  Oklahoma  copies.” 

Breese  said  the  Journal  has  taken 
the  position  that  the  constitution  in 
Oklahoma  doesn’t  apply  because  the 


Journal  is  a  national  publication  and 
most  of  its  operations  take  place  else¬ 
where. 

Ben  Blackstock,  executive  vice 
president  of  the  Oklahoma  Press 
Association,  representing  189  weekly 
and  51  daily  newspapers,  said  he  has 
written  to  Gov.  George  Nigh  and 
Attorney  General  Michael  Turpen 
urging  them  not  to  enforce  the  ban, 
which  he  said  was  “in  conflict  with 
the  U.S.  Constitution  and  therefore  is 
void.” 

Blackstock  pointed  out  that  World 
Color  Press  for  the  past  several  years 
has  been  printing  Rolling  Stone  and 
Penthouse,  both  national  magazines 
with  abundant  liquor  ads,  at  a  plant  in 
Stillwater,  Okla. 

USA  Today,  the  national  daily 
newspaper  carrying  liquor  ads,  is  also 
printed  at  a  plant  in  Oklahoma,  among 
other  sites. 

“The  loss  of  jobs  to  the  state  of 
Oklahoma  is  more  important  than  an 
anachronistic  and  discriminatory 
law,”  he  said. 


Breese  said  the  Journal 
has  taken  the  position 
that  the  constitution  in 
Oklahoma  doesn’t  apply 
because  the  Journal  is  a 
national  publication  and 
most  of  its  operations 
take  place  elsewhere. 


The  legal  battle 

Blackstock  said  newspapers  and 
electronic  media  have  been  dissemi¬ 
nating  ads  for  liquor  —  wine  and  hard 
liquor  —  since  U.S.  District  Court 
Judge  Lee  West  in  1982  issued  a  tem¬ 
porary  restraining  order  barring  en- 
(Continued  on  page  29) 


11 


Publishing  under  crisis  conditions 

How  two  dailies  covered  tornado  destruction  In  western  Pennsylvania 


Kitchen  serves  as  command 
post  for  Beaver  County  Times 

By  Jack  Mitchell 

The  Beaver  County  (Pa.)  Times  marshalled  its  entire 
news  staff  in  covering  the  devastation  wrought  by  killer 
tornadoes  that  plowed  through  five  of  the  county's  com¬ 
munities  the  night  of  May  31. 

In  terms  of  destruction  and  human  suffering,  it  was  the 
county’s  worst  disaster  since  the  Ohio  River  flooding  of 
1936.  The  toll:  three  dead,  107  injured,  more  than  200 
homes  lost  or  damaged  and  a  shopping  center  wiped  out. 
Total  damage  was  more  than  $10  million. 

The  disaster  in  Beaver  County,  a  community  of  200,000 
people  in  southwestern  Pennsylvania,  was  part  of  the  dev¬ 
astation  caused  by  some  20  tornadoes  which  killed  at  least 
86  persons  in  Ohio,  Pennsylvania  and  Ontario,  Canada. 


Trail  of  Destmctioi^ 


Vratirr  (Bountg  Stmea^ 

Three  killed  by  twister; 
shopping  center  leveled 


4m  mmimt  wim»  mf  ihs  tragadS' 


A  cooperative  effort  in  Sharon 


By  James  Dunlap 

Covering  the  destruction  caused  by  some  of  the  most 
violent  tornadoes  ever  to  strike  in  the  United  States  was  a 
demanding  task  for  the  staff  of  the  Sharon  (Pa.)  Herald. 

But  added  difficulties  were  the  opening  of  the  Sharon, 
Pa.,  newsroom  and  the  production  facilities  to  staffers  of 
the  neighboring  Warren  (Ohio)  Tribune-Chronicle,  which 
had  been  shut  down  by  a  power  blackout  in  its  city  20  miles 
away. 

Yet  by  working  without  a  break  through  the  night  and 
morning,  the  Herald  published  an  expanded  Saturday  edi¬ 
tion,  crammed  with  comprehensive  coverage  and  dozens 
of  photographs  of  the  ravages  of  tornadoes  that  struck  in 
five  widely  scattered  sections  of  its  circulation  area. 

By  late  Saturday  afternoon  (June  1),  the  Tribune- 
Chronicle  likewise  was  being  distributed  in  the  Warren 
area. 

The  cooperative  arrangement  was  the  result  of  an 
emergency  plan  developed  by  the  two  newspapers  four  or 
five  years  ago.  Twice  before  it  has  been  utilized,  once 
when  the  Tribune-Chronicle  developed  computer  prob¬ 
lems  and  again  in  the  printing  of  the  Herald  for  two  days  at 
the  Warren  plant  when  a  major  renovation  was  made  on 
the  Wall  Street  Journal  press  which  prints  the  Herald,  a 
Dow  Jones-Ottaway  newspaper. 


Sixteen  editors,  reporters  and  a  staff 
photographer  worked  17  hours  without 
a  letup  to  provide  detailed  coverage  that 
has  brought  well-earned  plaudits  from 
readers. 


A  47,0(K)  p.m.  daily  and  Sunday  paper,  owned  by  Cal¬ 
kins  Newspapers  of  Levittown,  Pa.,  the  Times  does  not 
publish  on  Saturday.  This  gave  executive  editor  Leonard 
R.  Brown  and  his  staff  an  edge  in  putting  together  a  Sunday 
package  of  27  stories,  26  photos  and  graphics  in  1 1  full 
pages  devoted  to  the  disaster. 

Although  two  editors,  three  reporters  and  two  photog¬ 
raphers  were  attending  a  state  newspaper  awards  confer¬ 
ence  in  Hershey  (Pa.)  that  weekend.  Brown  mustered  31 
staffers  to  cover  the  tragedy  from  the  command  post  he  set 
up  in  his  kitchen  at  home. 

“Initially,  it  was  difficult  finding  enough  reporters  for 
the  assignments  I  had  because  we  have  a  young  staff,  and 
they  are  not  likely  to  be  home  on  Friday  night,”  Brown 
said.  “But  within  45  minutes  I  had  10  reporters  at  the 
damage  scenes.” 

(Continued  on  page  20) 


The  tornadoes  that  swirled  destruction  across  eastern 
Ohio  and  northwest  Pennsylvania  have  been  described  as 
among  the  most  widespread  and  violent  on  record 
nationally  by  a  National  Weather  Service  survey  team. 
The  most  savage  twister  cut  a  swath  from  Ravenna,  Ohio, 
into  Mercer  County,  Pa.  The  NWS  estimated  it  generated 
winds  of  300  mph  when  it  struck  Wheatland,  Pa.,  a  few 
miles  from  Sharon. 

The  widely  separated  areas  of  destruction  called  on  the 
Herald,  a  27,000-circulation  afternoon  paper,  to  disperse 
its  comparatively  small  news  staff  to  provide  on-the-scene 
reporting  and  photographs. 

Sixteen  editors,  reporters  and  a  staff  photographer 
worked  17  hours  without  a  letup  to  provide  detailed  cover¬ 
age  that  has  brought  well-earned  plaudits  from  readers. 

Staffers  worked  with  the  handicaps  expected  during 
(Continued  on  page  20) 


(Mitchell  is  associate  editor  of  the  Beaver  County  Times.) 


(Dunlap  is  editor  of  the  Sharon  Herald.) 
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Some  like  it,  some  don’t 

Publishers  speak  out  on  Gannett’s  new  version  of  Family  Weekly 


By  M.K.  Guzda 

It’s  new  and  improved,  but  maybe  just  a  little  too  much 
of  a  good  thing. 

“It’s  USA  Today  in  a  magazine  without  the  currency  of 
a  daily  newspaper,’’  said  Orange  County  Register  editor 
Chris  Anderson.  “I  don’t  like  it.’’ 

USA  Weekend,  the  metamorphosed  version  of  Family 
Weekly,  is  bugging  some  non-Gannett  newspapers  who 
think  it  has  changed  from  a  Sunday  newspaper  magazine 
to  a  promotional  vehicle  for  USA  Today. 

The  Register,  the  largest  circulation  daily  carrying 
Family  Weekly  as  its  Sunday  magazine  (316,865  Sunday), 
met  with  Gannett  personnel  last  week  to  discuss  the 
changes  Anderson  labeled  “dramatic.” 

“I’m  not  happy  with  what  they’ve  done  with  the  maga¬ 
zine,”  Anderson  said.  “They’ve  sought  to  impose  the 
USA  Today  mindset  on  newspapers  around  the  country 
who  carry  Family  Weekly  by  making  these  dramatic 
changes.” 

Anderson  said  he  thought  it  “a  serious  mistake”  that 
Gannett  redesigned  Family  Weekly  (and  renamed  it  USA 
Weekend)  without  conferring  with  newspaper  editors 
first.  In  the  Los  Angeles  ADI,  Anderson  said  USA  Today 
has  a  1.6  percent  penetration  and,  in  his  opinion,  shows  a 
lack  of  reader  interest  in  the  USA  Today  style. 

Register  publisher  R.  David  Threshie,  Jr.,  said  he  is 
evaluating  the  “affects  of  the  change”  the  redesign  will 
have  on  his  market.  Last  week,  Threshie  and  other  Regis¬ 
ter  executives  met  with  Parade  magazine,  the  largest- 
circulation  competition  in  the  Sunday  magazine  field. 

On  the  opposite  coast,  Atlantic  City  (N.J.)  Press  pub¬ 
lisher  Chuck  Reynolds  said  he  sees  the  new  USA 
Weekend  as  “a  promotional  vehicle  for  Gannett  and  USA 
Today.”  On  Sunday,  the  Press  carries  an  87,254  circula¬ 
tion. 

“It’s  a  vast  improvement  over  Family  Weekly,  but  I 
object  strongly  to  the  dominance  of  the  USA  Today  logo 
and  style,  as  a  non-Gannett  paper,”  Reynolds  said,  adding 


that  the  Press  has  been  talking  with  both  Parade  and  Fami¬ 
ly  Weekly  representatives  recently.  “We  have  not  made 
up  our  minds  one  way  or  another.” 

At  the  Stamford  (Conn.)  Advocate ,  whose  territory  bor¬ 
ders  the  Gannett  Westchester  Rockland  Newspapers,  ex¬ 
ecutives  also  are  considering  the  impact  of  a  USA  Tc^ay 
lookalike  in  their  paper.  The  Advocate  has  a  33,172  Sun¬ 
day  circulation. 

“It’s  something  we’re  concerned  about  because  the 
redesigned  magazine  or  prototypes  have  a  very  strong 
resemblance,  in  fact,  mirror  the  USA  Today  format  and 
USA  Today  graphics,”  said  Advocate  executive  editor 
Ken  Brief.  “It’s  an  improvement  in  the  product,  but  the 
proposed  new  product  is  one  that  gives  us  something  to 
think  about,”  such  as  “the  wisdom  of  running  a  product 
that  in  appearance  fbsembles  our  competition.” 

In  Faii^eld  County,  where  Stamford  is  located,  Gannett 
publishes  a  free-circulation  weekly  called  Fairpress.  USA 
Today  also  circulates  in  the  county,  a  suburb  in  the  New 
York  metropolitan  area. 

A  lesser  margin  of  non-Gannett  papers  consider  the 
magazine  improvements  enough  compensation  for  the  ob¬ 
vious  promotion  of  Gannett  property.  At  the  Arkansas 
Democrat  in  Little  Rock,  news  executives  say  they  wel¬ 
come  the  revamped  version. 

“Our  first  reaction  was  a  little  bit  negative,  as  a  lot  of 
other  publishers  we’ve  heard  of,”  said  Arkansas  Demo¬ 
crat  publisher  Walter  Hussman.  “But  it  sure  looks  a  lot 
better  than  Family  Weekly.  The  process  color  and  edito¬ 
rial  content  are  definite  improvements  over  Family 
Weekly.” 

Hussman  said  his  reaction  has  been  “more  favorable 
than  some  of  our  other  papers  and  some  other  publishers,” 
because  he  thinks  USA  Weekend  will  enhance  the  Sunday 
package.  He  said  he  suspects  readers  will  welcome  it,  even 
if  the  publishers  won’t. 

“Some  people  feel  like  it’s  being  shoved  down  our 
(Continued  on  page  33) 


What  they’re  saying 


“It’s  USA  Today  in  a  magazine  without  the  currency  of  a 
daUy  newspaper.  I  don’t  like  it.” — Chris  Anderson,  editor, 
Orange  County  (Calif.)  Register. 

“It’s  a  vast  improvement  over  Family  Weekly,  but  I 
object  strongly  to  the  dominance  of  the  USA  Today  logo  and 
style,  as  a  non-Gannett  paper.”  —  Chuck  Reynolds,  pub¬ 
lisher,  Atlantic  City  (N.J.)  Press. 

“It’s  something  we’re  concerned  about  because  the  rede¬ 
signed  magazine,  or  prototypes,  have  a  very  strong  resembl¬ 
ance,  in  fact,  mirror  the  USA  Today  format  and  USA  Today 
graphics. 

“It’s  an  improvement  in  the  product,  biit  the  proposed 
new  product  is  one  that  gives  us  something  to  think  about,” 
such  as  “the  wisdom  of  running  a  product  that  in  appear¬ 
ance  resembles  our  competition.”  —  Ken  Brief,  executive 
editor,  Stamford  (Conn.)  Advocate. 


“Our  first  reaction  was  a  little  bit  negative,  as  a  lot  of 
other  publishers  we’ve  heard  of.  But  it  sure  looks  a  lot  better 
than  Family  Weekly.  The  process  color  and  editorial  content 
are  definite  improvements  over  Family  Weekly.  —  Walter 
Hussman,  publisher,  Arkansas  Democrat. 

“We  sent  our  cancellation  notice  yesterday.  We’re  not 
going  to  run  USA  Today  in  our  newspaper.  We  had  a 
contract  with  Family  Weekly.  This  is  not  Family  Weekly.” 
— ^  Jack  McCarthy,  publisher,  Hammond  (Ind.)  Times. 

“The  change  is  frightening  to  some  people,  but  once  they 
sit  down  and  look  at  this  as  a  business  proposition  instead  of 
with  emotionalism,  the  objections  will  disappear.” 

“We’re  not  in  a  state  of  siege.  Early  reactions  are  being 
dissapated .  ”  —  Ramon  Gaulke,  president  of  Family  Weekly 
and  Gannett  Media  Sales. 
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Changes  brewing  in  Bay  City 

San  Francisco  Examiner  names  new  pubiisher  and  editor,  hires 
away  star  Chronicie  coiumnist  in  bid  to  expand  its  market  share 


By  M.L.  Stein 

In  some  ways  it  recalled  the  old 
days  of  slam-bang  rivalry  between  the 
San  Francisco  Chronicle  and  the  San 
Francisco  Examiner. 

The  Examiner,  in  recent  weeks,  has 
taken  on  a  new  publisher  and  editor, 
stolen  away  one  of  the  Chronicle’s 
star  columnists  and  plans  on  editorial 
changes  and  more  hiring. 

David  Burgin,  former  Examiner  ex¬ 
ecutive  sports  editor,  who  returned  to 
the  paper  as  its  top  editor,  told  E&P  in 
an  interview  that  he  wants  to  make  it 
“something  special.” 

Moreover,  he  added,  the  Examin¬ 
er,  for  years  considered  the  city’s 
paper  for  blue-collar  readers,  intends 
to  go  after  an  “upscale  audience 
under  45  who  want  to  read  something 
other  than  weirdness  and  off-the-wall 
stuff.” 

The  remark,  he  explained,  was  in 
reference  to  the  Chronicle,  the  morn¬ 
ing  daily  whose  daily  circulation  is 
well  over  a  half  million,  compared  to 
152,000  for  the  evening  Examiner. 
The  two  papers  operate  under  a  joint 
agreement  for  their  production  and 
business  functions. 


But  Burgin  said  he’s 
not  going  to  worry  about 
competing  with  the 
Chronicie  because 
“they’re  so  big  and 
successfui.” 


In  the  1940s  and  ’50s,  both  were 
morning  papers  and  battled  head-to- 
head  —  with  the  Examiner  on  top  for 
several  years. 

But  Burgin  said  he’s  not  going  to 
worry  about  competing  with  the 
Chronicle  because  “they’re  so  big 
and  successful.” 

Instead,  he  went  on,  the  Examiner 
intends  to  concentrate  more  on  its 
other  competition  in  the  East  Bay  and 
along  the  San  Francisco  Peninsula. 

This  would  include  the  Oakland 


(Left  to  right)  William  R.  Heorst  III, 
Warren  Hinckle  and  David  Burgin.) 


Tribune,  several  other  East  Bay 
newspapers  and  the  fast-moving  San 
Jose  Mercury-News  and  the  Times- 
Tribune  on  the  Peninsula.  Both  re¬ 
gions  have  substantial  pockets  of 
affluent  yuppies  and  other  well- 
heeled  and  educated  residents. 

“Our  pages  have  to  be  full  of  intel¬ 
lect  and  surprises,”  Burgin  re¬ 
marked.  “Stories  must  make  sense 
out  of  the  news  so  readers  can  make 
sense  of  their  lives.  The  Chronicle  is  a 
mass-market  newspaper  and  we  must 
find  our  own  niche.”  He  said  10  to  12 
new  hirings  are  planned  for  the  news¬ 
room. 

Burgin  indicated  he  will  be  working 
closely  with  publisher  William  R. 
Hearst  III,  who  shares  his  ideas.  He 
called  Hearst  a  “bright,  enthusiastic 
man,  who  might  just  well  be  the  best 
darned  publisher  in  America.” 

“I  believe  he  wants  to  make  the 
paper  something  special,”  Burgin 
added. 

Columnist  defects 

But  despite  Burgin’ s  downplaying 
competition  with  the  Chronicle,  War¬ 
ren  Hinckle’s  defection  smacked  of 
the  days  when  the  two  papers  were 
snatching  columnist  Herb  Caen  and 
other  writers  from  each  other,  with 
the  Chronicle  winning  the  final  round 
on  Caen. 

Hinckle’s  departure  also  left  a  wake 
of  some  bitterness. 

The  flamboyant  investigative  jour¬ 
nalist  said  his  resignation,  after  seven 
years  at  the  Chronicle,  was  triggered 
by  a  dispute  over  a  column  with  city 
editor  Alan  Mutter.  Hinckle  con¬ 
ceded,  however,  that  he  had  had  over¬ 


tures  from  the  Examiner  prior  to  the 
dispute. 

According  to  Hinckle,  Mutter  re¬ 
fused  to  run  his  exclusive  story  in¬ 
volving  the  head  of  the  police  civilian 
complaint  commission  because  he 
thought  it  needed  further  checking. 
As  a  result,  the  columnist  asserted, 
the  Chronicle  was  beaten  on  the  story 
by  the  Examiner. 

“That’s  bullshit,”  Mutter  retorted. 
He  said  he  killed  the  column  because 
“it  was  outdated  —  it  had  been  over¬ 
taken  by  events.” 

Mutter  asserted  that  Hinckle  was 
slow  in  producing  copy  despite  the 
editor’s  urging  to  turn  in  more  col¬ 
umns  and  meet  deadlines. 


“Our  pages  have  to  be 
fuii  of  inteiiect  and 
surprises,”  Burgin 
remarked.  “Stories  must 
make  sense  out  of  the 
news  so  readers  can 
make  sense  of  their  iives. 
The  Chronicie  is  a 
mass-market  newspaper 
and  we  must  find  our 
own  niche.” 


“Our  relations  were  good  most  of 
the  time,”  Mutter  recalled.  “Our  only 
point  of  friction  is  that  he  was  being 
paid  and  wasn’t  producing.  He  didn’t 
like  the  idea  of  working  for  his  pay  and 
he  was  paid  welt.” 

Mutter,  however,  praised  Hin¬ 
ckle’s  talent  and  said  he  had  worked 
closely  with  him,  including  nights  and 
weekends  to  improve  his  output  in 
both  quality  and  quantity. 

As  to  Hinckle’s  leaving.  Mutter  re¬ 
marked,  “I  think  the  Examiner 
offered  him  an  awful  lot  of  money.” 

Hinckle,  who  declined  to  reveal  his 
new  salary  (he  also  will  have  the  title 
of  associate  editor),  replied: 

“My  policy  in  turning  in  stories  at 
the  Chronicle  was  what  it  had  always 
been:  I  turned  them  in  when  I 
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pleased.” 

He  said  he  had  told  Mutter  that  “if 
he  wanted  me  to  write  more  he  would 
have  to  pay  me  more.” 

Hinckle,  who  ordered  champagne 
during  a  luncheon  interview,  com¬ 
plained  that  “I  always  have  been 
underpaid.” 

According  to  Hinckle,  Mutter,  a 
former  Chicago  Sun-Times  city  edi¬ 
tor,  tried  to  impose  “a  Chicago  type 
of  order  on  the  whole  paper.” 

Hinckle  claimed  he  wrote  about  40 
columns  a  week  for  the  Chronicle,  a 
figure  questioned  by  executive  editor 
William  German,  who  estimated  that 
his  “publishable”  submissions  aver¬ 
aged  approximately  two  a  month. 

Hinckle  said  he  has  agreed  to  write 
two  local  columns  a  week  for  the  Ex¬ 
aminer  plus  a  syndicated  political 
column. 

German  also  had  good  words  to  say 
about  Hinckle’s  talent,  but  noted  that 
“I  did  not  stand  in  his  way”  when  he 
left. 

In  reference  to  Hinckle’s  differ¬ 
ences  with  Mutter,  German 
observed: 

“Hinckle  never  did  appreciate  any¬ 
one  who  says,  ‘When  are  you  going  to 
finish  the  piece?’  Mutter  put  up  with 
Hinckle  because  he  was  worth  putting 
up  with.” 

Hinckle,  who  rose  to  prominence  in 
the  1960s  as  editor  of  the  alternative 
magazines  Ramparts  and  Scanlan’s 
Review,  has  received  several  journal¬ 
ism  honors,  including  the  George 


Polk  Award  for  his  “explosive  revival 
of  the  great  muckraking  tradition.” 

He  is  a  fourth-generation  San  Fran¬ 
ciscan,  who  began  his  career  as  editor 
of  the  campus  newspaper  at  the  Uni¬ 
versity  of  San  Francisco. 

Earlier  this  year,  Hinckle  became 
news  himself  when  San  Francisco 
police  arrested  him  on  an  old  warrant 
for  walking  his  dog  without  a  license. 
It  was  widely  believed  the  pinch  was 
in  retaliation  for  a  Hinckle  column 
that  derided  the  cops  for  their  arrest  of 
pom  star  Marilyn  Chambers. 


But  despite  Burgin’s 
downplaying  competition 
with  the  Chronicle, 
Hinckle’s  defection 
smacked  of  the  days 
when  the  two  papers 
were  snatching  columnist 
Herb  Caen  and  other 
writers  from  each 
other . . . 


At  that  time.  Mutter  led  a  strong 
Chronicle  protest,  which  produced 
condemnations  of  the  police  from  the 
California  Newspaper  Publishers 
Association,  the  California  Society  of 
Newspaper  Editors  and  other  media 


organizations.  Police  later  dropped 
the  charge  against  Hinckle. 

The  rotund  journalist,  who  wears 
an  eyepatch  as  the  result  of  a  child¬ 
hood  auto  accident,  is  the  author  of 
seven  books  and  contributes  to 
national  magazines. 

Will  Hearst  said: 

“lam  glad  a  legendary  writer  and 
editor  like  Warren  Hinckle  is  joining 
our  staff.  The  event  is  comparable  to 
the  time  my  grandfather  was  finally 
able  to  sign  Ambrose  Bierce  as  a  staff 
writer.” 

The  publisher  said  the  acquisition 
of  Hinckle  is  part  of  an  overall  plan  to 
upgrade  the  Examiner  “so  people  will 
have  something  worth  reading.” 

One  of  Hinckle’s  functions,  Hearst 
noted,  will  be  to  recruit  new,  top-level 
writers. 

“We’re  not  starting  from  scratch 
but  this  is  a  unique  opportunity  to 
make  things  happen.  We’re  going  to 
take  the  part  of  the  Examiner  that  is 
good  and  make  it  better,”  Hearst 
stated. 

The  publisher  declined  to  discuss 
specific  plans  for  the  Examiner, 
saying,  “We  don’t  have  a  playbook. 
Our  major  plan  was  bringing  David 
(Burgin)  here.  Now  I  think  we  have  a 
major  opportunity  to  make  things 
happen.” 

Commented  Hinckle:  “I  really  be¬ 
lieve  that  Will  Hearst  is  feeling  his 
Hearstian  ancestry  and  wants  to 
make  the  Examiner  a  great  paper 
again.” 


The  voting  begins 


Typographical  Union  members  begin  voting  by  mail  on  whether 
or  not  their  union  should  merge  with  the  Teamsters 


By  Mark  Fitzgerald 

International  Typographical  Union 
members  began  voting  (July  8)  on  the 
long-delayed  marriage  proposal  from 
the  Teamsters  —  a  merger  that  would 
join  workers,  whose  jobs  are  in¬ 
creasingly  being  made  obsolete  by 
technology,  with  drivers,  virtually  the 
only  newspaper  occupation  indis- 
pensible  to  the  success  or  failure  of  a 
strike. 

Voting  by  mail  will  continue  until 
August  20. 

The  75 ,000  working  and  retired  ITU 
members  are  making  their  decision 
against  a  turbulent  background  that 
includes  a  bitterly  divided  leadership, 
threatened  ouster  from  the  AFL-CIO 
if  the  merger  is  approved  —  and  hard 
feelings  due  to  recent  Teamster 
“raids”  into  traditional  typographer 
jurisdictions. 


Pro-merger  sentiment  is  strong  in  a 
number  of  big  locals,  including  Kan¬ 
sas  City,  Chicago,  Pittsburgh,  Bos¬ 
ton,  and  Newark,  N.J. 


'We  need  the  clout  of 
the  nation’s  largest  and 
most  powerful  union,” 
added  James  Lowen, 
president  of  Pittsburgh 
local  No.  7. 


Members  in  these  locals  generally 
believe  merger  with  the  International 
Brotherhood  of  Teamsters  will  give 
them  the  kind  of  bargaining  power  the 
ITU  lost  as  technology  made  more 
and  more  of  their  traditional  jobs 
obsolete. 


“Mailers  have  seen  firsthand  the 
kind  of  clout  Teamster  truck  drivers 
have.  We  won’t  settle  for  anything 
else,”  said  one  supporter,  Dave  Ba¬ 
ker,  president  of  San  Francisco- 
Oaklar.d  Local  No.  M-18. 

“We  need  the  clout  of  the  nation’s 
largest  and  most  powerful  union,” 
added  James  Lowen,  president  of 
Pittsburgh  Local  No.  7. 

Among  the  top  officers,  merger  is 
strongly  favored  by  first  vice  presi¬ 
dent  Allan  J.  Herit^e  and  secretary- 
treasurer  Thomas  W.  Kopeck  —  but 
vigorously  opposed  by  president 
Robert  S.  McMichen  and  vice  presi¬ 
dents  Billy  J.  Austin  and  William 
Boarman. 

In  recent  issues  of  the  union’s  pub¬ 
lication,  Typographical  Journal,  the 
officers  have  traded  insults  and 
accusations  over  the  merger  issue. 

(Continued  on  page  37) 
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Investigative  reporting  is  alive  —  but  different 

Editors  say  it  has  become  a  lot  more  careful  and  less  noisy 


By  Mark  Fitzgerald 

Investigative  reporting  isn't  dead, 
it’s  just  not  —  so  to  speak  —  making 
headlines  anymore. 

That  was  the  assessment  three 
news  executives  at  the  10th  annual 
national  conference  of  Investigative 
Reporters  and  Editors  (IRE)  held  re¬ 
cently  in  Chicago. 

Their  conclusion  is  at  odds  with  a 
recent  and  apparently  increasing  feel¬ 
ing  that  investigative  journalism  has 
fallen  victim  to  more  complacent 
times  and  more  cautious  news  opera¬ 
tions. 

Instead,  the  editors  argued  that  in¬ 
vestigative  reporting  has  become  an 
integral  part  of  day-to-day  jour¬ 
nalism. 

It’s  now  the  rule,  they  said,  not  the 
exception. 

“Investigative  reporting  (in  the  late 
sixties  and  early  seventies)  stood  out 
much  more  against  the  background  of 
‘other’  journalism  than  it  would 
now,’’  said  Jack  Davis,  who  oversees 
investigative  reporting  at  the  Chicago 
Tribune. 

“Is  investigative  reporting  an  en¬ 
dangered  species?  No.  Are  there 
problems  in  investigative  reporting? 
Yes,’’  said  Jay  Shelledy,  former  edi¬ 
tor  and  IRE  board  member  who  is 
now  publisher  of  the  Moscow  Idaho- 
nian.  “But  there  is  a  positive  side  — 
beat  reporting  has  gotten  much  better 
because  reporters  are  using  investiga¬ 
tive  skills  on  the  beat.’’ 


By  Mark  Fitzgerald 

Sports  pages,  once  described  as  the 
toy  department  of  newspapers,  over 
the  past  several  years  have  been  fill¬ 
ing  up  with  assorted  types  of  “off-the- 
field’’  stories  that  resemble  business 
and  police  blotter  news. 

Now,  sports  reporters  on  newspa¬ 
pers  and  other  news  organizations  are 
taking  their  first  steps  into  investiga¬ 
tive  reporting. 

But  it’s  not  always  easy  to  apply 
those  investigative  skills  in  an  area 
many  readers  —  and  fellow  journal¬ 
ists  —  think  should  be  left  alone, 
according  to  seminar  panelists  at  the 
recent  Investigative  Reporters  and 
Editors  conference  in  Chicago. 
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In  addition  to  being  ubiquitous 
now,  investigative  reporting  has  also 
become  more  careful  —  and  a  lot  less 
noisy,  the  panelists  said. 

“We  are  also  putting  a  lot  less  flash 
and  self-promotion  of  the  paper  in  in¬ 
vestigative  stories,’’  the  Tribune’s 
Davis  said. 


“Is  investigative 
reporting  an  endangered 
species?  No.  Are  there 
problems  in  investigative 
reporting?  Yes/’  said  Jay 
Shelledy,  former  editor 
and  IRE  board  member 
who  is  now  publisher  of 
the  Moscow  Idahonian. 


Davis  recounted  a  recent  Tribune 
investigative  piece  as  an  example  of 
how  newspapers  have  tuned  down 
their  hype. 

The  Tribune  obtained  a  secret  tape 
recording  of  Chicago  Mayor  Harold 
Washington  belittling  his  own  candi¬ 
date  in  an  aldermanic  race,  while 
attempting  to  convince  another  candi¬ 
date  to  drop  his  bid.  The  Tribune  ran 
the  entire  story  in  one  article  and  told 
readers  the  newspaper  obtained  the 
tape  from  political  opponents  of  the 
mayor. 


“If  (your  reporting)  gets  a  coach 
fired,  it’s  a  tragedy  (to  readers),  and 
your  own  sports  department  gets 


‘We  don’t  think  twice 
about  sending  a  city  hall 
reporter  to  do  a  damn 
tough  series  on  the 
mayor.  I  don’t  think  it 
should  be  different  with 
the  football  coach,’’  he 
said. 


down  on  you,’’  Craig  Stanke,  sports 
reporter  for  the  Ft.  Lauderdale  Sun- 


“If  this  had  happened  10  years  ago, 
we  would  have  led  with  a  story  the 
first  day,  saying,  ‘Mayor  Washington 
tried  to  get  a  candidate  to  drop  out  of 
the  race  and  talked  disparagingly  of 
his  own  candidate,’’’  Davis  said. 

“Then  the  mayor  would  deny  and 
we  would  come  back  with  a  third-day 
story,  saying,  ‘The  Tribune  has  a  se¬ 
cret  tape,’’’  he  added. 

Newspapers  are  also  insisting  on 
fairer  and  better  documented  inves¬ 
tigative  pieces,  Chicago  Sun-Times 
metro  editor  Bernie  Judge  said. 

“If  you  have  a  name  you  cannot  use 
or  a  document  source  you  cannot  use, 
that  name  does  not  go  into  the  story,’’ 
Judge  said. 

“I  don’t  believe  in  a  ‘source’  as  part 
of  investigative  journalism,”  he 
added.  “I  think  everything  has  got  to 
be  provable.” 

Newspapers  are  also  increasingly 
demanding  fairness,  the  newsmen 
said. 

“I  think  what  has  happened  is  that 
newspaper  and  news  reporting  in 
general  is  more  aggressive  than  it  was 
before  —  particularly  in  the  middle 
and  low  ends  (of  circulation).  I  think 
we’re  more  accurate  than  before, 
more  fair — and  I  think  more  ethical ,  ” 
the  Tribune’s  Davis  said. 

“We  must  deal  with  people  as  peo¬ 
ple,”  he  added.  “They  may  have 
done  wrong,  but  they  still  are  people. 
I  think  there  is  a  lot  more  humaneness 
toward  the  victim  or  subject  of  a  story 
(Continued  on  page  29) 

is  it  a  no-no? 


Sentinel,  said. 

“I  think  it’s  a  pretty  sad  state  of 
affairs  that  it  is  (considered)  amazing 
that  sports  reporters  could  do  inves¬ 
tigative  reporting.  IRE  says  every  re¬ 
porter  can  be  an  investigative  report¬ 
er.  Well,  I  think  every  sports  reporter 
can  be  an  investigative  reporter, 
too.” 

Though  investigating  sports  as  a 
business  may  still  be  a  foreign  notion 
at  many  news  organizations,  the  same 
basics  of  investigation  come  into 
play,  Stanke  and  other  panelists  said. 

“Sports  leaves  the  same  kind  of 
paper  trail  that  any  other  business, 
that  everyone  else  leaves,”  Stanke 
said. 

And  there  is  much  to  report  on,  the 
(Continued  on  page  29) 
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Sports  editors  get  good  grades 

News  execs:  sports  pages  are  among  the  most  important  In  the  paper; 
AP  sports  editors  discuss  ways  to  make  the  sports  pages  even  better 


By  Mike  Gibson 

The  title  of  the  seminar  was  “The 
Editor  Looks  at  the  Sports  Pages/ 
Editors.” 

It  was  supposed  to  be  about  what  is 
wrong  with  sports  sections  today. 

Instead,  it  turned  into  a  forum  — 
with  only  a  dissent  or  two  —  on  what 
is  right  with  sports  departments  and 
sections. 

The  forum  was  just  one  of  several  at 
the  recent  Associated  Press  Sports 
Editors  Convention,  held  in  Kings  Is¬ 
land,  Ohio. 

The  topics  covered  were  “Stress: 
what  it  can  do  to  you,  your  spouse, 
your  family” ;  “  Auto  racing:  is  it  real¬ 
ly  a  sport?”;  “APSE:  getting  things 
done”;  “The  APSE-professional 
sports  relationship”;  “Features: 
what  is  wrong  with  them,  how  to  im¬ 
prove  them,”  and  “High  school 
sports  coverage:  how  to  excel  at  it.” 

Some  of  the  seminars,  such  as  the 
ones  on  high  school  sports  and  man¬ 
agement  looking  at  the  sports  pages, 
were  well-attended;  some,  including 
the  pro  sports/ APSE  forum  that  drew 
only  13  spectators,  were  not. 


‘We’re  In  business  to 
make  a  profit  and  the 
fact  is  that  sports  builds 
circulation,  that 
circulation  will  build 
advertising  and  that 
advertising  will  build 
profits,”  Osborne  said. 


However,  the  convention  itself  — 
which  also  included  workshops  on 
columns,  perspective,  time  manage¬ 
ment,  improving  writing,  improving 
graphics,  picture  selection  and  crop¬ 
ping  —  had  enough  for  everyone  to 
make  it  the  best-attended  APSE  con¬ 
vention  since  the  group  was  formed  in 
1973. 

Some  of  the  most  furious  note¬ 
taking  was  done  at  the  seminar  on 
editors  looking  at  the  sports  editors 
and,  if  some  of  the  sports  editors  were 

(Gibson  is  the  sports  editor  of  the 
Montgomery  County  (Pa.)  Record.) 


not  sore  from  receiving  pats  on  the 
back  from  the  panel  at  the  front  table, 
it  was  more  than  made  up  for  by  the 
condition  of  their  fingers  from  jotting 
down  all  the  advice  that  was  freely 
coming  from  that  direction. 

“Sports  sections  today 
are  better  than  they  ever 
have  been,”  Favre  said. 

The  panel  included  Ted  Diadiun, 
managing  editor,  the  Lake  County 
News-Herald  in  Willoughby,  Ohio; 
Gregory  Favre,  editor,  the  Sac¬ 
ramento  Bee',  Burl  Osborne,  presi¬ 
dent/editor  of  the  Dallas  Morning 
News  and  Tom  Winship,  retired  edi¬ 
tor  of  the  Boston  Globe. 

“I  don’t  have  any  idea  why  I  was 
picked  for  this  panel,”  Winship  said, 
adding  that  he  didn’t  know  anything 
about  sports.  “I  do  admit  to  a  talent 
for  picking  editors  (he  hired  Dave 
Smith,  now  at  the  Dallas  Morning 
News  and  current  Globe  sports  editor 
Vince  Doria).  I  know  how  to  pick 
them  and  how  to  hold  them.” 

Winship’s  sports  editors  were 
reared  on  a  philosophy  that  included 
“giving  the  hard-core  sports  fan  what 
he  wanted  in  pro  coverage:  games, 
trade  rumors  and  box  scores;  give 
them  more  investigative  reporting 
and  fit  more  facts  in — if  you  have  one 
full  scoreboard  page,  try  to  get  two.” 

Winship  also  urged  sports  editors  to 
“double”  profiles. 

“A  well-done  profile  is  one  of  the 
most  popular  features  in  the  newspa¬ 
per  and  I  just  don’t  mean  the  sports 
section,”  he  said.  “Look  at  two 
magazines.  People  and  Us,  which 
have  flourished  in  the  last  10  years, 
based  on  profile  content.” 

Perhaps  based  on  that  demanding 
criteria.  Smith  and  Doria,  Winship 
confessed,  won  every  major  battle 
with  him  over  space. 

“It’s  a  gosh-darn  outrage,” 
Winship  deadpanned.  “My  sports 
editors  have  succeeded  winning  more 
space  for  the  sports  newshole  than  for 
all  our  local,  national  and  world  news 
combined.” 

Winship  said  that  was  the  price, 
though,  he  was  willing  to  pay  for  a 
sports  department  and  a  sports  sec¬ 


tion  that  he  “wouldn’t  trade  for  any¬ 
one  else.” 

It  is  a  price  well  worth  paying, 
according  to  Osborne. 

“I’m  a  nervous,  circulation-hungry 
publisher,”  he  noted,  partly  in  re¬ 
sponse  to  an  earlier  characterization 
offered  by  Winship. 

“We’re  in  business  to  make  a  profit 
and  the  fact  is  that  sports  builds  cir¬ 
culation,  that  circulation  will  build 
advertising  and  that  advertising  will 
build  profits,”  Osborne  said. 

“I  personally  think  that  there  is  a 
greater  opportunity  to  build  a  great 
sports  section  than  to  put  the  re¬ 
sources  in  anything  else.  Everyone 
will  say  they  have  a  commitment  to  a 
great  sports  section  but  there  is  a  test 
to  determine  whether  we  (publishers) 
are  sincere. 

“Are  you  willing  to  give  it  time? 
Think  al^ut  a  five-year  horizon  but 
don’t  hurry.  Second,  are  you  wUling 
to  give  (flexibility)  on  deadlines? 
Newshole?  Dollar  for  staff? 

“A  sports  section  isn’t  any  better 
than  the  people  in  it ...  we  need  to 
find  out  who  is  out  there  and  what 
they  care  about.” 

‘Ihe  (sports)  section  Is 
Just  as  important  as  any 
of  the  others,”  he  said.  “If 
your  publisher  doesn’t 
believe  you,  just  have 
them  come  in  and  take 
results  over  the  phone  for 
a  night.” 


Osborne  said  the  ingredients  that  go 
into  the  recipe  for  a  great  sports  sec¬ 
tion  include  that  kind  of  commitment 
plus  research,  leadership,  talent  (“get 
a  leader  with  a  long-term  view  ex¬ 
tremely  impatient  about  getting 
there”),  service  (“think  about  your 
readers,  what  you  can  do  for  them; 
run  the  holes-in-one  and  give  them 
(phone)  scores”). 

Favre,  like  Winship  and  Osborne, 
said  “sports  sections  today  are  better 
than  they  ever  have  been,”  and  “it’s 
nice  to  be  able  to  visit  with  the  people 
who  spend  most  of  our  money.” 

(Continued  on  page  22) 
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LEGAL  BRIEFS- 


Racing  dailies 
settle  lawsuit 

Sports  Eye,  a  racing  daily,  has  set¬ 
tled  its  antitrust  suit  against  the  Daily 
Racing  Form  for  a  reported  $7  mil¬ 
lion. 

The  case  was  scheduled  to  go  to 
trial  in  November. 

Sports  Eye  alleged  in  the  lawsuit 
that  the  Racing  Form,  owned  by  Wal¬ 
ter  Annenberg,  conspired  with  thor¬ 
oughbred  race  tracks  to  have  its  spot¬ 
ters  who  chart  race  performances  bar¬ 
red  from  the  tracks.  As  a  result. 
Sports  Eye  charged  it  was  hampered 
in  its  ability  to  publish  past-perfor¬ 
mance  charts  for  thoroughbred  race 
horses. 

Sports  Eye,  which  is  based  in  Port 
Washington,  N.Y.,  also  charged  that 
Racing  Form  executives  fought  to 
prevent  Sports  Eye  from  distribut¬ 
ing  official  track  programs  which 
were  cheaper  than  its  rival’s  $1.75 
price. 

As  part  of  the  settlement.  Sports 
Eye  agreed  to  cease  publishing  its 
nationwide  thoroughbred  past-per¬ 
formances  charts.  The  publication 
will  continue  to  publish  past-perfor¬ 
mance  charts  for  harness  racing. 

Minnesota  libel 
standards  defined 

In  an  apparent  first  in  the  country, 
the  Minnesota  Supreme  Court  has 
drawn  a  distinction  between  libel 
standards  that  apply  to  business  peo¬ 
ple  and  to  the  corporations  they  run. 

In  a  ruling  on  a  suit  brought  against 
the  Minneapolis  Star  and  Tribune, 
the  court  ruled  that  the  legal  standard 
of  actual  malice  should  apply  in  decid¬ 
ing  a  libel  suit  brought  by  a  corpora¬ 
tion  if  the  article  in  question  involves 
a  public  matter  or  issue  of  public  im¬ 
portance. 

However,  the  court  said  that  only 
the  standard  of  simple  negligence 
should  be  applied  if  the  person  bring¬ 
ing  the  suit  is  a  private  individual  — 
even  if  he  is  the  sole  owner  of  the 
corporation  that  must  satisfy  the 
actual  malice  requirement. 

“The  decision  gave  the  media  more 
breathing  space  in  their  business 
coverage,  but  holds  coverage  of  pri¬ 
vate  persons  to  a  higher  standard,’’ 
said  Patricia  Hirl,  associate  genei^ 
counsel  for  the  Minneapolis  Star  and 
Tribune  Co. 

With  its  decision  —  the  first  libel 
case  it  had  faced  in  10  years  —  the 
Minnesota  high  court  also  declined  to 
lay  down  a  state  standard  for  liability 


when  a  private  individual  sues  for 
libel. 

In  the  1974  Gertz  v.  Robert  Welch 
Inc.,  the  U.S.  Supreme  Court  de¬ 
clared  that  private  individuals  could 
recover  for  false  statements  upon 
proving  mere  negligence  in  the  prepa¬ 
ration  of  the  story.  However,  the 
court  also  invited  states  to  set  their 
own  standards  in  these  cases. 

At  issue  in  the  Star  and  Tribune 
case  was  a  March  S,  1980  article  about 
Thomas  E.  Jadwin  and  two  corpora¬ 
tions  he  founded,  Minnesota  Fund 
Managment  Inc.  and  Tax  Exempt 
Bond  Fund  for  Minnesotans  Inc. 

Jadwin  was  president  and  principal 
shareholder  of  both  concerns. 

In  an  article  headlined,  “Local  Man 
Stages  One-Man  Show,’’  reporter  Joe 
Blade  underscored  Jadwin’s  sole 
ownership  of  the  bond  companies, 
and  described  the  difficulties  Jadwin 
had  in  registering  Bond  Fund  with  the 
Minnesota  Securities  Division. 

It  also  noted  discrepancies  in  Jad¬ 
win’s  resume  and  promotional  mate¬ 
rial,  along  with  the  fact  that  his  office 
was  a  secretarial  service.  The  article 
was  based  on  several  interviews,  in¬ 
cluding  a  photo  session,  with  Jadwin, 
with  state  securities  authorities. 

After  twice  requesting  retractions, 
Jadwin  and  his  two  corporations  filed 
suit,  claiming  the  article  included 
“fake  .  .  .  statements”  and  “inten¬ 
tional  omissions.” 

At  the  district  court  level,  the  case 
was  dismissed  on  summary  judgment, 
ment. 

With  its  decision,  the  Minnesota 
Supreme  Court  upheld  the  summary 
judgment  in  the  suits  brought  by  the 
two  corporations. 

However,  it  remanded  Jadwin’s 
suit  as  a  private  individual  back  to 
district  court. 

“I  was  kind  of  surprised  that  (the 
state  supreme  court)  didn’t  find  him  a 
public  figure  because  (the  story)  was 
commenting  on  public  funds,”  Hirl 
said. 

The  high  court,  however,  argued 
that  applying  that  standard  could 
make  ^1  business  people  “public  fig¬ 
ures”  under  libel  law. 

Since  the  case,  Hirl  said,  “I’ve  had 
some  discussions  with  Mr.  Jadwin 
about  how  much  of  the  case  is  left, 
how  much  (of  the  story)  goes  to  him 
personally.  My  suspicion  is  we  will  be 
going  back  to  the  Supreme  Court.” 

“We  think  we  have  an  excellent 
case  on  truth,”  she  added. 

The  Jadwin  case  was  notable  in 
another  way  besides  the  ruling  on  libel 
standards,  Hirl  said.  She  said  that  at 
one  point  Jadwin’s  lawyer  claimed  as 


a  “falsehood”  a  statement  in  the  arti¬ 
cle  that  the  businessman  used 
“bonded  stationery.” 

“The  lawyer  said,  ‘It  isn’t  bonded 
stationery,  it  is  paper  that  has  raised 
letters,”’  Hirl  rec^led. 

“It  was  the  first  time  I  had  seen  a 
district  court  judge  giggle.” 

Vt.  ACLU  director 
offers  to  aid  artist 

The  American  Civil  Liberties 
Union’s  Vermont  director,  Scott 
Skinner,  has  promised  to  defend  artist 
Timothy  Newcomb  if  he  is  named  a 
defendant  in  a  libel  case  involving  a 
political  cartoon  he  drew  for  the 
Barre-Montpelier  Times- Argus. 

The  Killington  Ski  Area  last  May 
sued  the  Times- Argus  for  unspecified 
damages  after  it  published  a  cartoon 
by  Newcomb  lampooning  the  concept 
of  using  recycled  waste  water  for 
artificial  snowmaking. 

The  newspaper  recently  counter- 
sued  Killington. 

Newcomb  was  not  named  in  either 
action. 

His  cartoon  from  April  4  depicted 
workmen  with  toilet  plungers  headed 
to  unclog  Killington’s  snowmaking 
machines. 

Fla.  weekly 
drops  lawsuit 

The  weekly  Pinellas  County  Re¬ 
view  in  St.  Petersburg,  Fla.,  has  drop¬ 
ped  its  lawsuit  challenging  the  award¬ 
ing  of  the  contract  for  publishing  the 
county’s  delinquent  tax  rolls  to  the 
weekly  Advertiser. 

The  Review  charged  in  its  lawsuit 
that  the  Advertiser  was  not  a  news¬ 
paper  because  it  published  mostly 
classified  advertising  and  that  it  had 
submitted  a  bid  for  the  contract  that 
was  below  the  legal  minimum. 

In  May,  Circuit  Judge  Philip  A. 
Federico  ruled  that  the  Advertiser,  a 
tabloid,  did  meet  Florida’s  statute  de¬ 
fining  a  newspaper. 

That  victory  for  the  Advertiser, 
however,  did  not  affect  the  other  part 
of  the  Review’s  challenge  involving 
allegations  of  low  bidding. 

Eli  Jenkins,  pubisher  of  the  Adver¬ 
tiser,  said  that  he  recently  received 
notice  in  the  mail  that  the  Review  had 
asked  for,  and  received,  a  “voluntary 
dismissal  without  prejudice”  of  the 
case. 

“The  main  thing  they  were  after 
was  to  get  us  declared  not  a  newspa¬ 
per,”  Jenkins  said. 
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Weeklies  can  compete  successfully  with  dailies 


By  M.  L.  Stein 

A  weekly  newspaper  can  success¬ 
fully  compete  with  a  daily  in  its  mar¬ 
ket  by  learning  where  the  daily  is 
weak  and  filling  that  gap. 

The  advice  was  given  by  George 
Thurlow,  editor  of  Chico  (Calif.) 
News  &  Review  who,  with  other 
weekly  editors,  claimed  successful 
battles  with  dailies  at  a  recent  conven¬ 
tion  of  the  California  Society  of 
Newspaper  Editors  (CSNE)  in  Palo 
Alto. 

“If  the  daily  is  weak  on  sports  or  a 
calendar,  hit  them  on  those,”  Thur¬ 
low  advised  in  a  panel  called  “How 
Do  You  Beat  the  Local  Daily?” 

“In  terms  of  news  we  are  market 
driven  but  street  smart,”  Thurlow 
said.  “We  have  attempted  to  fill  the 
gap  in  the  community  with  analysis 
pieces,  newsmaker  interviews  and 
hard  news  the  daily  will  not  touch 
...  a  county  supervisor  who  had 
failed  to  pay  IRS  taxes  at  her  busi¬ 
ness;  a  second  supervisor  who  had 
been  sued  in  another  county  for  fail¬ 
ing  to  pay  child  support  while  oppos¬ 
ing  welfare  programs  in  [his]  county; 
the  pollution  of  the  area’s  ground- 
water  with  nitrates  ...” 


The  editor  warned 
weekly  editors  against 
“the  worst  trap  you  can 
get  Into . . .  tiying  to  beat 
the  dailies  at  their  game: 
covering  meetings, 
courthouses  or  arrests.” 


The  editor  warned  weekly  editors 
against  “the  worst  trap  you  can  get 
into  .  .  .  trying  to  beat  the  dailies  at 
their  game:  covering  meetings,  court¬ 
houses  or  arrests.” 

He  said  the  News  &  Review  looks 
for  holes  in  the  daily’s  coverage 
“such  as  health  care  as  a  busi¬ 
ness  ...  or  business  news  as  con¬ 
sumer  information .  ’  ’ 

At  the  same  time,  Thurlow  went 
on,  his  paper  will  focus  on  every  ma¬ 
jor  story  the  daily  publishes,  make  a 
phone  call  to  confirm  it  and  then  write 
it  as  a  news  brief. 

“Why  pick  up  the  daily  when  ev¬ 
erything  is  in  a  free  weekly?”  he 
asked. 

Randy  McFarland,  executive  editor 
of  the  Selma  (Calif.)  Enterprise,  also 


asserted  his  paper  is  covering  news 
the  daily  is  not.  His  strategy,  he  con¬ 
tinued,  is  to  “thoroughly  cover  ALL 
local  news  and  retain  the  “country 
newspaper  tradition”  of  relying  heav¬ 
ily  on  social,  organizational,  school 
and  club  news  and  notices. 

McFarland,  a  former  Cincinnati 
Post  copy  editor  and  staffer  on  two 
other  dailies,  asserted  that  his  daily 
competition  IS  miles  away  covers  rel¬ 
atively  little  news  in  Selma  and  sur¬ 
rounding  rural  communities,  making 
it  possible  for  the  Enterprise  to  win 
readers  in  its  area. 

The  necessity  of  a  weekly  estab¬ 
lishing  a  special  identity  was  empha¬ 
sized  by  Steve  McNamara,  editor  and 
publisher  of  the  Pacific  Sun  in  Marin 
County,  across  the  bay  from  San 
Francisco. 

A  former  San  Francisco  Examiner 
staffer,  McNamara  said  that  experi¬ 
ence  “etched  into  my  brain  that  it  is 
suicide  to  try  to  imitate  another  publi¬ 
cation;  you  must  find  your  own  niche. 
We  can’t  cover  the  local  town  news 
better  than  the  community  weeklies, 
and  we  can’t  cover  all  the  car  crashes 
and  burglaries  in  the  county  better 
than  [the  county  daily].  The  metro 
dailies  don’t  cover  Marin  well,  and 
that’s  all  we  cover.  So  we  approach 
the  news  more  as  a  magazine  than  as  a 
conventional  weekly.” 

The  tabloid  Sun,  McNamara  ex¬ 
plained,  selects  stories  with  “on-go¬ 
ing  significance”  plus  service  fea¬ 
tures  with  a  “people”  point  of  view. 

Instead  of  running  a  straight  story 
on  a  redevelopment  project,  he  ex¬ 
plained,  the  piece  will  concentrate  on 
who  will  be  affected  by  the  project 
and  how. 

He  said  he  likes  and  uses  the  Wall 
Street  Journal  technique  of  starting 
such  a  story  with  an  involved  indi¬ 
vidual  as  a  narrative  hook. 

McNamara  added  that  his  staff 
members  pay  a  great  deal  of  attention 
to  the  “craft  of  writing.” 

“I  think  that  ‘writing  down’  to  peo¬ 
ple  with  simplistic  prose  or  hack¬ 
neyed  formulas  only  insults  them,” 
he  declared. 

Several  editors  on  the  panel  said 
their  papers  are  heavily  into  graphics 
and  design  as  a  means  of  competing 
with  dailies. 

Claremont  Courier  publisher  Mar¬ 
tin  Weinberger  said  the  paper  is  ‘  ‘built 
around  photography  and  graph¬ 
ics  ..  .  The  layout  is  build  around  the 
graphics,  especially  the  photography, 
rather  than  words  alone.” 


John  Lynch,  managing  editor  of  the 
Sonoma  Index-Tribune,  stated  that  its 
recent  push  for  better  use  of  photos, 
charts  and  color  is  partly  ^cause 
“We  realize  we  are  competing  for  the 
attention  of  our  late-20th-century 
‘boob-tubers’  and  visually  must  turn 
out  an  appealing  product. 

“I  impress  upon  the  staff  the  im¬ 
portance  of  using  their  imagination 
and  participation  in  the  process  of  se¬ 
lecting  graphic  approaches  to  their 
stories,”  he  related. 


“I  impress  upon  the 
staff  the  importance  of 
using  their  imagination 
and  participation  in  the 
process  of  selecting 
graphic  approaches  to 
their  stories,”  he  related. 


Thurlow  said  his  paper’s  efforts  in 
newsmagazine  design  have  been  so 
successful  that  “headhunters”  from 
the  Boston  Globe  and  Washington 
Post  have  asked  to  interview  News  & 
Review  designers  for  potential  hiring. 

Noting  that  his  daily  competition  is 
a  well-designed  and  highly  graphic 
paper,  the  Enterprise,  despite  severe 
space  and  staff-time  limitations,  at¬ 
tempts  to  produce  a  product  of  similar 
quality,  McFarland  said. 

The  editors  also  suggested  strong 
local  editorials  as  a  means  of  captur¬ 
ing  readers. 

Investment  firms 
look  for  UPl  buyer; 
execs  take  pay  cuts 

Two  New  York  investment  bank¬ 
ing  firms  —  Bear  Steams  &  Co.  and 
Landenburg,  Thalmann  &  Co.  —  in  a 
court-approved  consent  order  have 
agreed  to  jointly  search  for  a  buyer  for 
United  Press  International  and  to 
earn  no  commission  if  the  sale  price  is 
less  than  $15  million. 

Meanwhile,  UPI  has  dropped  its  re¬ 
quest  that  union  employees  accept  a 
six-month  wage  freeze  and 
announced  its  top  executives  will  take 
a  25%  pay  cut  for  the  rest  of  the  year. 
Chairman  Luis  Nogales,  president 
Ray  Wechsler  and  editor-in-chief 
Max  McCrohon  would  each  be  left 
with  an  annual  base  salary  of 
$142,500,  according  to  a  UPI  report. 
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Beaver  County  Times 

(Continued  from  page  12) 


The  missing  staners ; 

“That  was  a  pleasant  problem,”  said  Brown.  “It  is 
important  that  staffers  receive  recognition  for  their  excel¬ 
lence,  but  I  did  have  a  plan  to  get  them  all  back  to  Beaver 
County  (250  miles)  if  necessary.” 

Reporter  Patti  Conley  was  the  first  from  the  staff  to  get 
word  of  the  tornadoes.  Her  police  scanner  at  home 
squawked  something  about  five  homes  leveled  in  North 
Sewickley  Township,  the  community  hardest  hit.  She 
notified  two  Times  editors. 

Working  throughout  the  night  Friday  and  all  day  Satur¬ 
day,  full-timers,  part-timers  and  stringers  produced  the 
report  that  dominated  Sunday’s  76-page  paper  which  had 
been  increased  eight  pages  and  which  had  gone  to  press  20 
minutes  early  despite  computer-system  failure  that  cost  an 
hour. 

Sunday's  edition  sold  out  quickly.  Although  Sunday's 
pressrun  is  about  3,000  more  than  the  daily,  newsstands 
and  the  circulation  department  were  beseiged  with  re¬ 
quests  for  extra  papers  despite  an  increase  in  the  pressrun. 
The  demand  for  more  papers  led  to  the  decision  to  produce 
a  special  section  later  in  the  week. 


Sharon  Herald 


(Continued  from  page  12) 


Although  two  editors,  three  reporters 
and  two  photographers  were  attending  a 
state  newspaper  awards  conference  In 
Hershey  (Pa.)  that  weekend,  Brown 
mustered  31  staffers  to  cover  the 
tragedy  from  the  command  post  he  set 
up  In  his  kitchen  at  home. 


Reader  interest  remained  high  throughout  the  week  as 
stories  in  the  wake  of  the  disaster  began  to  unfold,  stories 
of  heroism,  suffering,  the  massive  cleanup  efforts  and  the 
response  by  the  public  and  by  government  and  social 
agencies  to  the  victims’  plight. 

Through  the  enterprise  of  reporter  R.  William  Swauger, 
readers  were  able  to  learn  which  among  their  neighbors 
had  been  hit  hardest  by  the  storms.  He  walked  or  drove 
along  the  entire  swath  that  the  twisters  cut  through  the 
county,  13  miles  in  all,  identifying  most  of  the  2(X)  prop¬ 
erties  that  had  been  damaged. 

Public  reaction  was  dramatic.  A  Disaster  Relief  Fund 
sponsored  by  the  Times  took  off  quickly,  even  though  its 
announcement  was  displayed  on  inside  pages.  After  a 
week,  the  fund  had  reached  $75,000,  shared  equally  by  the 
Red  (Tross  and  the  Salvation  Army  to  aid  in  their  efforts  in 
helping  the  victims. 

The  special  section,  entitled  “Trail  of  Destruction,” 
was  included  in  the  Times’  editions  of  June  7  at  no  extra 
cost  to  the  reader.  Its  24  pages  consisted  mainly  of  reprints 
of  the  previous  five  days  of  disaster  coverage,  plus  addi¬ 
tional  full-page  photographs  and  a  story  of  how  the  staff 
had  covered  the  story. 

Publication  of  the  special  section  had  been  promoted  in 
the  paper  and  on  radio  during  the  week,  and  newsstands 
had  been  asked  to  take  orders  for  copies  of  that  Friday’s 
paper. 

The  demand,  however,  was  overwhelming. 

“While  we  first  thought  we  might  get  orders  for  5,000 
extra  papers,  or  perhaps  up  to  10,000,  they  just  kept  snow- 
(Continued  on  page  32) 


Anne  Redfield,  Sharon  Herald  photographer,  surveys  wreck¬ 
age  in  Wheatland,  Pa. 

disaster  conditions  —  power  outages,  jammed  and 
downed  phone  lines,  closed  roads  —  plus  sharing  VDT’s 
and  composing  and  editing  their  own  stories  and  proces¬ 
sing  film  and  printing  photographs,  and  assisting  Trib  peo¬ 
ple  unfamiliar  with  Herald  equipment  and  formats. 

What  had  been  expected  to  be  a  quiet  weekend  turned 
into  the  most  hectic  experience  in  the  Herald’s  history. 
The  Herald’s  managing  editor,  James  A.  Raykie  Jr.,  can¬ 
celed  a  state  editors’  convention  trip  and  put  into  effect  a 
news  emergency  plan. 

Staffers  responded  at  first  word  of  the  disaster.  Some 
reporters  and  editors,  who  already  had  departed  on 
weekend  holidays,  reported  for  duty.  Several  junked  or 
delayed  vacations  to  answer  the  call.  Two  free-lance 
photographers  volunteered  to  augment  the  Herald’s  re¬ 
maining  one-woman  photo  staff  (the  chief  photographer 
was  on  a  European  vacation). 

Power,  which  had  been  off  since  the  tornadoes  hit  in 
early  evening,  was  restored  in  downtown  Sharon  around  9 
p.m.  Out  of  the  darkness,  staffers  began  a  well-organized 
effort  to  put  together  the  Saturday  afternoon  edition  that 
had  been  increased  by  four  pages. 

One  team  was  assigned  to  the  immediate  Shenango  Val¬ 
ley  areas  of  Wheatland,  where  most  of  its  industrial  base 
was  wiped  out,  and  a  residential  area  of  Hermitage. 
Another,  from  its  Greenville  bureau,  was  dispatched  north 
to  Jamestown,  Pa.,  and  Atlanic,  just  north  of  Mercer 
County.  Other  bureau  staffers  covered  Lackawannock 
Township  and  the  nearby  Ohio  areas  of  Hubbard 
Township  and  Niles. 

Systems  people,  production  workers  and  other  support 
steers  were  alerted,  including  the  press  crew  at  the  Wall 
Street  Journal  plant,  five  miles  away,  which  a  twister 
missed  by  less  than  a  mile. 

At  dawn,  news  editor  Noel  Carroll  took  off  in  a  plane  to 
photograph  the  destruction  from  the  air  and  returned  with 
(Continued  on  page  32) 
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Excellence 

•  Distinguished  by  sufferiority; 
e.g.,  120,000  committed,  dedicated 
emfdoyees,  one  in  six  an  engineer 
or  scientist-highly  skilled  in 
high-technology  fields. 

•  A  standard,  like  the  (fuality  of fnoducts- 
now  in  five  diverse  business  areas. 

•  Something  to  strive  for,  such  as  leadership 
in  producing  presses  for  the  worldwide  news¬ 
paper  market. 


CI09  (t-V-t,.)] 


The  Nautilus  Configuration:  nature’s 
inspiration  for  excellence  in  science  and  engi¬ 
neering.  Rockwell’s  Graphic  Systems  Division 
exemplifies  that  excellence.  Our  Goss  newspaper 
and  commercial  presses  have  set  world  printing 
standards  for  a  century. 

Goss  Processing  Systems  is  redefining  efficiency 
in  newspaper  mailrooms.  Sheet-fed  presses  and  bindery 
equipment  from  Miehle  are  at  the  leading  edge 
or  technology  for  commercial  printers. 

To  learn  more  about  us,  write: 

Rockwell  International, 

Department  815EP-142, 600  Grant 
Street,  Pittsburgh,  PA  15219. 


Rockwell  International 


...where  science  gets  down  to  business 

Aerospace  /  Electronics  /  Automotive 
General  Industries /A-B  Industrial  Automation 


Two  Scripps  groups  intend  to  merge 


The  E.W.  Scripps  Co.  and  the  John 
P.  Scripps  Newspaper  Group  have 
signed  a  letter  of  intent  for  a  merger  of 
their  two  organizations. 

The  two  media  companies  were 
founded  by  separate  branches  of  the 
Scripps  family. 

Scripps  Howard 
wants  to  sell 
its  Columbus  daily 

Scripps  Howard  is  currently  nego¬ 
tiating  to  sell  the  Columbus  (Ohio) 
Citizen-Journal,  Lawrence  Leser, 
president  and  chief  executive  officer 
of  Scripps,  said. 

Negotiations  are  currently  taking 
place  with  Equity  Planning  Corpora¬ 
tion  of  Beachwood,  Ohio,  and  “a 
group  of  experienced  Ohio  newspa¬ 
per  executives.” 

The  Citizen-Journal  is  currently 
operated  as  part  of  a  joint  operating 
agreement  with  the  Dispatch  Printing 
Company,  which  publishes  the  Co¬ 
lumbus  Dispatch  and  acts  as  agent  for 
the  Citizen-Journal.  The  agreement 
expires  on  December  31,  1985,  and 
the  Dispatch  Printing  Company  has 
said  the  agreement  will  not  be  re¬ 
newed  (E&P,  June  29). 


The  E.W.  Scripps  Co.,  which  uses 
the  trade  name  of  Scripps  Howard, 
was  founded  in  1878  by  Edward  W. 
Scripps.  It  is  a  diversified  media 
group  made  up  of  newspaper  pub¬ 
lishing,  broadcasting,  cable  televi¬ 
sion,  media  services,  publications 
and  other  media-related  businesses. 

The  John  P.  Scripps  Newspaper 
Group  was  founded  by  John  P. 

Good  grades 

(Continued  from  page  17) 

He  reminded  the  sports  editors  of 
the  importance  of  going  “out  into  the 
reeil  world  and  hear  what  real  people 
are  talking  about.” 

For  the  most  part  he  felt  they  were. 

“Sports  sections  today  are  better 
than  they  ever  have  been,”  Favre 
said.  “I  worked  in  sports  with  Fur¬ 
man  Bishop  in  Atlanta  and  I  told  him, 
‘I  wouldn’t  trade  that  experience  for  a 
million  dollars  or  do  it  for  a  million 
dollars.’” 

Still,  Favre  offered  a  dissenting 
opinion  when  he  said,  “I  believe  in 
too  many  cities  too  much  space  is  de¬ 
voted  to  sports.  I  visited  one  city, 
picked  up  a  paper  and  saw  that  II 


@ 


Thqr  say  that  imitation  is  the  sincerest  form 
of  flattery. . . 

Only  a  decade  ago,  Archer  Daniels  Midland  intaro- 
duced  the  idea  of  structured  soy  proteins.  While  there 
are  now  many  textured  vegetable  proteins,  there  is 
still  only  one  TVP®  brand. 

Please  don’t  use  our  trademark  as  a  generic  term 
or  abbreviation.  Keep  our  brand  name  intact  by  imi¬ 
tating  our  letters  down  to  the  ® . 


ADM 

ARCHER  DANIELS  MIDLAND  COMPANY 

World  Headquarters- Decatur,  Illinois  62525 
Telephone -21 7-424-5200  Telex  250121 


Using  America^  abundance  to  solve  the  worlds  needs. 


Scripps  in  1928.  Its  chairman,  John 
Scripps,  is  a  grandson  of  Edward  W. 
Scripps.  The  group  is  comprised  of  six 
daily  and  four  weekly  newspapers  in 
California,  and  one  daily  in  Washing- 

The  merger  discussions  are  an  out¬ 
growth  of  correspondence  during 
1984  between  John  P.  Scripps,  and  his 
cousin,  Charles  E.  Scripps,  board 
chairman  of  the  E.W.  Scripps  Co. 

pages  were  devoted  to  that  city’s  pro¬ 
fessional  football  team. 

“That  leads  me  to  believe  there  is 
too  much  event  coverage.  What  about 
enterprise  items?  What  about  those 
original  ideas  that  you  have?” 

Diadiun  represented  a  paper  that 
increased  its  circulation  from  23,000 
to  50,000  in  the  last  10  years  —  many 
of  which  Diadiun  spent  as  sports 
editor. 

“I  was  sitting  where  you  were  only 
five  years  ago,”  he  told  the  sports 
editors.  “I  believe  our  paper’s  strong 
commitment  to  sports  has  had  a  signi¬ 
ficant  impact  on  our  circulation.” 

Diadiun  said  that  the  News- 
Herald’s  willingness  to  pay  top  dollar 
for  a  sports  columnist  —  hired  from 
the  now-defunct  Cleveland  Press  —  is 
a  major  illustration  of  that  commit¬ 
ment. 

“We  should  never  lose  sight  of  the 
fact  that  not  one  of  us  has  one-fourth 
the  readership  our  sports  column 
has,”  he  said.  “I  still  have  people 
come  up  to  me  (since  leaving  sports) 
and  say,  ‘Whatever  happened  to  you? 
Where  did  you  go  after  you  left  the 
Herald?”’ 

That,  Diadiun  said,  showed  him  the 
significance  of  sports  to  his  read¬ 
ership,  a  lesson  that  he  has  never  for¬ 
got  in  his  position  of  managing  editor. 

“We’re  fortunate  enough  to  have  a 
publisher  who  is  a  fanatic  on  sports. 
We  have  a  columnist  who  is  well-paid 
and  well-known  and  we,  frankly, 
have  a  lot  to  do  with  building  our 
situation.” 

Still,  the  editors  urged  that  there 
was  more  the  sports  editors  can  do  — 
specifically  in  the  hiring  of  minorities 
and  women. 

Winship  sympathized  with  those 
editors  who  said  that  the  numbers  of 
applicants  weren’t  there  and  offered  a 
return  to  hiring  a  young,  inexperi¬ 
enced  individual  and  training  him  or 
her  as  part  of  the  solution. 

All  agreed  that  paying  sports  col¬ 
umnists  “market  value”  was  worth 
the  investment. 

“There’s  no  group  of  people  who 
have  done  more  for  the  industry,  sal¬ 
ary-wise,  than  sports  columnists,” 
Winship  said.  “They’ve  done  a  hellu¬ 
va  lot  better  jobs  than  the  unions.” 
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ANY  WAY  YOU  LOOK^  IT: 

The  1985  EDITOR  &  PUBLISHER 
INTERNATIONAL  YEAR  BOOK 
will  serve  you  well: 


The  EDITOR  &  PUBLISHER  INTERNATIONAL  YEAR  BOOK  is  the 
most  comprehensive  information  source  about  world-wide  newspapers 
available.  .  . 

Besides  the  most  complete  4  W’s  of  newspapers  world-wide,  the  who, 
what,  where  and  when  of  print  journalism,  the  1986  edition  introduces 
the  “Spokespersons  Directory”  —  a  compilation  of  a  select  group  of 
associate  and  corporate  spokespersons  ready  and  willing  to  provide 
journalists  with  background,  comments,  factual  information  and  view¬ 
points  on  a  variety  of  subjects  in  today’s  news,  from  the  safety  of  airline 
passengers  to  what’s  happening  in  social  security,  from  international 
trade  to  sports. 


The  1985  EDITOR  &  PUBLISHER  INTERNATIONAL  YEAR 
BOOK  is  available  now  at  $60.00 per  copy.  Use  the  convenient 
hind-in  card  in  this  issue. 


To  reserve  space  for  your  organization 
in  the  1986  ^^Spokespersons  Directory** 
write: 

“Spokespersons  Directory” 
c/o  EDITOR  &  PUBLISHER 
11  West  19th  Street 
New  York,  NY  10011 


Editor  &  Publisher  Spokespersons  Directory 


Subjects 

AGING:Fastest  growing  age  group. 
Information  and  research  on  the 
needs,  accomplishments  and  poten¬ 
tial  of  older  Americans — American 
Association  of  Retired  Persons. 
Lloyd  Wright,  1909  K  St.  NW. 
Washington  DC.  20049.  (202)  728- 
4300. 

AVIATION  SAFETY:Research  and 
dissemination  of  information  on  all 
aspects  of  aviation  safety  in  coopera¬ 
tion  with  worldwide  membership  of 
airlines,  corporate  operators,  finan¬ 
cial  organizations,  government  agen¬ 
cies  and  educational  institutions. 
Data  on  annual  international  aviation 
safety  seminars  workshops,  safety 
audits.  Flight  Safety  Foundation,  Inc. 
L.  Homer  Mouden,  5510  Columbia 
Pike,  Arlington,  VA  22204.  (703)  820- 
2777.  Telex  901 176.  FSF  INC  AGTN. 
BOWLINGrSee  Sports. 
CHEMISTRY: Analytical  Instru¬ 
ments;  interviews,  technical  informa¬ 
tion,  photos,  market  trends,  Hewlett- 
Packard  Company,  Jean  Hyams  (415) 
857-1501. 

COMPUTERS,  Minhinterviews, 
technicaJ  information,  photos,  mar¬ 
ket  trends.  Ross  Snyder,  Hewlett- 
Packard  Company  Jeny  Gross  (408) 
973-7644,  manufacturing  computers. 
COMPUTERS-Personal- 
Desktop:Interviews  technical  in¬ 
formation,  photos,  market  trends. 
Hewlett-Packard  Company.  Steve 
Ruddock,  (408)  257-7000,  ext.  4805. 
Personal  portable,  transportable 
computers.  Bill  Sharp,  (303)  226- 
3800,  engineering  (desktop)  compu¬ 
ters 

CORPORATE  GOVERNANCE:In- 
formation  on  trends  and  issues  facing 
officers  and  directors  of  publicly-held 
companies.  Manning  Martin-Douglas 
Inc.,  Claudia  Manning  Zaner,  11140 
Westheimer,  Suite  300,  Houston,  TX 
77042,  (713)  780-2826. 

DAIRY  INDUSTRY:Interviews/ 
information  on  dairy  products,  indus¬ 
try  statistics,  nutrition  education  and 
research.  Industiy  spokesperson  in 
all  areas  but  legislation  and  regula¬ 
tion.  United  Dairy  Association, 
Richard  M.  Kennedy,  Director  of 
Communications  and  Public  Rela¬ 
tions,  6300  North  River  Rd.,  Rose- 
mont,  IL  60018.  (312)  696-1860. 
DIRECT  MARKETING:Information 
and  statistics  pertaining  to  direct 
marketing  industry  and  its  use  of 
broad  variety  of  media  to  market 
directly  to  consumer.  Data  on  how 
consumer  can  reduce  amount  of 
direct  advertising  mail  and  contact 
Mail  Order  Action  Line.  Direct 


Marketing  Association,  Roberta 
Wexler,  6  E.  43rd.  St.,  New  York, 
NY  10017.  (212)  689-4977. 
ECONOMIC  EDUCATION:Informa- 
tion  on  Economic  Education  for 
young  people  5th  and  6th  grade 
through  junior  and  senior  years  of 
high  school.  Non-Profit  organization. 
Print  and  visual  materials  available. 
Junior  Achievement  Inc.  Glenn  V. 
Gardinier,  National  Director,  550 
Summer  St.,  Stamford,  CT  06901. 
(203)  359-2970. 

ECONOMICS/FINANCE:Informa- 
tion  and  interview  source  on  econo¬ 
mic  trends,  stock  market  and  related 
financial  developments.'  Dr.  Neil 
Berkman,  economist.  The  Wall  Street 
Group/NY/CA,  2029  Century  Park 
East,  Los  Angeles,  CA  90067.  (213) 
277-5162. 

ECONOMIC  POLICY: Views  of  ma¬ 
jor  business  leaders  on  national  and 
international  economics,  government 
policies  and  urban  issues  from  non¬ 
profit,  non-partisan  economic  and 
public  policy  organization.  Coinmit- 
tee  for  Economic  Development, 
Claudia  Feurey,  477  Madison  Ave., 
New  York,  NY  10022.  (212)  688-2063. 
EDUCATION:Training  the  blind  in 
use  of  seeing  eye  dogs.  Information 
and  interviews  ^so  on  breeding,  rais¬ 
ing  and  training  of  seeing  dogs.  Seeing 
Eye,  Inc.,  Catherine  Swan,  Box  375 
Morristown,  NJ  07960.  (201)  539- 
4425. 

ELECTRONIC:Instrumentation  and 
Systems-Measurement/Design/ 
Manufacturing:  interviews,  technical 
information,  photos,  market  trends, 
Hewlett-Packard  Company,  Owen 
Brown  (415)  857-7889. 
ENERGY:Issues  involving  produc¬ 
tion  and  exploratory  drilling  for  oil 
and  gas  by  15,000  domestic  indepen¬ 
dent  oil  and  natural  gas  producers 
who  do  90%  of  US’s  exploratory  drill¬ 
ing.  Information  and  interviews.  In¬ 
dependent  Petroleum  Association  of 
America,  Peter  B.  Wellish,  Director 
of  Communications,  1101  Sixteenth 
St.,  NW,  Washington,  DC  20036(202) 
857-4770. 

EYE  CARE: Information  and  inter¬ 
view  sources  on  general  eye  care: 
contact  lenses,  children’s  vision,  de¬ 
linquency  and  vision,  vision  and 
learning,  geriatric  vision  care,  vision 
therapy,  eye  safety,  driving,  VDT’s, 
sun  passes,  fashion  eyewear,  con¬ 
sumer  tips,  sports  and  vision,  the  par¬ 
tially  sifted,  eye  care  and  eyewear 
history,  optometric  careers.  Amercan 
Optometric  Association,  Charlotte 
Rancilio,  news  director,  243  N.  Lind¬ 
bergh  Blvd.  St.  Louis,  MO  63141. 
(314)991-4100. 


FORESTRY: Information  and  inter¬ 
views  on  forests,  forest  products,  and 
management  of  private  forest  lands. 
American  Forest  Institute,  Luke 
Popovich,  1619  Massachusetts  Ave. 
NW  Washngton,  DC  20036.  (202)  797- 
4500. 

HEALTH:Cut  The  Cost,  Keep  The 
Care:  National  campaign  to  reduce 
the  cost  of  health  care  through  politic¬ 
al  and  consumer  action  and  improved 
lifestyles.  AARP-American  Associa¬ 
tion  of  Retired  Persons.  Lloyd 
Wright,  1909  K.  St.  NW.,  Washing¬ 
ton,  DC  20049.  (202)  728-4300. 
HORSE  RACING:Information  on 
American  Quarter  Horse  including  in¬ 
dustry  economics,  ownership,  invest¬ 
ments,  showing,  racing,  breeding, 
national  and  state  statistics.  Contacts 
with  local  owners.  Books,  brochures, 
tapes  and  films.  American  Quarter 
Horse  Association,  Don  Treadway, 
Director  of  Public  Relations,  P.O. 
Box  200, 2701 1-40  East,  Amarillo,  TX 
79168.  (806)  376-4811. 

INVESTOR  RELATIONS:Informa- 
tion  on  trends  and  issues  facing  offic¬ 
ers  and  directors  of  publicly-held 
companies  or  those  considering  going 
public.  Manning  Martin-Douglas 
Inc.,  Claudia  Manning  Zaner,  11140 
Westheimer,  Suite  300,  Houston,  TX 
77041,  (713)  780-2826. 

LEGAL  AFFAIRS:Information  and 
interviews  available  on  personal  in¬ 
jury  litigation  by  plaintiffs  and  legisla¬ 
tion  affecting  such  litigation.  Amer¬ 
ican  Association  of  Trial  Lawyers, 
Robert  J.  Havel  and  Alan  A.  Parker, 
1050  31st  St.,  NW,  Washington,  DC 
20007,  (202)  %5-3500. 

MEDICAL  CARE:Information  on 
education,  internships,  licensing, 
specialty  training  and  practice  of 
osteopathic  physicians.  Interviews 
with  national  and  state  offices,  col¬ 
lege  faculty  and  specialists  in  18 
fields.  American  Osteopathic  Asso¬ 
ciation,  A1  Boeck.  212  E.  Ohio  St., 
Chicago,  IL  60611,  (312)  280-5859. 
MEDICAL:Instrumentation/ 
Computers  for  physicians,  hospitals: 
photos,  interviews,  technical  in¬ 
formation,  market  trends.  Ted 
Koem,  Hewlett-Packard  Company. 
(617)  687-1501  Ext.  2025. 

MILK:  See  Dairy  Industry 
RETIREMENT:Planning  for  retire¬ 
ment.  Information  on  what  it  takes  to 
prepare  for  fulfilling,  active  retire¬ 
ment  living.  AARP-American  Asso¬ 
ciation  of  Retired  Persons,  Lloyd 
Wright,  1909  K.  St.  NW.,  Washing¬ 
ton,  DC  20049.  Phone:  (202)  728-4300. 
SOCIAL  SECURITY  AND  MEDI¬ 
CARE:  Up-to-date  information,  latest 
reseach  on  the  present  and  future  of 
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these  vital  national  programs.  AARP- 
American  Association  of  Retired  Per¬ 
sons.  Lloyd  Wright,  1909  K.  St.,  NW, 
Washington,  DC  20049.  (202)  728- 
4300. 

SPORTS:Bowling,  Information,  in¬ 
terviews  from  local  and  national  fi¬ 
gures,  statistics.  National  Bowling 
Council,  Elizabeth  Montanya,  1919 
Pennsylvania  Ave.,  Washngton,  DC 
20006.  (202)  659-9070. 

Also  See  Horse  Racing 
WATER  TREATMENT:Information 
and  interviews  on  point-of-use  tech¬ 
nology  to  provide  quality  water  for 
specific  uses  in  residential,  commer¬ 
cial,  industrial  and  institutional  estab¬ 
lishments.  Water  Quality  Association 
and  National  Laboratory,  Lee  Rozel- 
le,  Ph.D.,  4151  Naperville  Rd.,  Lisle, 
IL  60532,  (312)  369-1600. 

Organizations 

AARP-AMERICAN  ASSOCIATION 
OF  RETIRED  PERSONScLloyd 
Wright,  1909  K.  St.NW,  Washington, 
DC.  20049.  (202)  728-4300.  Accurate 
information  from  national  and  local 
sources  on  wide  range  of  economic 
and  social  issues.  18  million  mem¬ 
bers.  Professional  staff  in  Washing¬ 
ton,  D.C.  and  regional  offices  nation¬ 
wide. 

AMERICAN  FOREST  INSTI- 
TUTEtLuke  Popovich,  1619  Mas¬ 
sachusetts  Ave.,  NW.  Washington, 
DC  20036.  (202)  797-4500.  Forestry 
and  resource  information  arm  of 
forest  products  industry.  Sponsors  of 
American  Tree  Farm  System,  en¬ 
couraging  good  land  management  by 
private  forest  land  owners,  and  Pro¬ 
ject  Learning  Tree,  a  supplementary 
elementary  educational  resource  cur¬ 
riculum  in  place  in  33  states. 
AMERICAN  OPTOMETRIC  ASSO- 
CIATIONrCharlotte  Rancilio,  243  N. 
Lindbergh  Blvd.  St.  Louis,  MO  63141 
014)  991-4100.  Information/ 
interviews  on  general  eye  care:  con¬ 
tact  lenses,  children’s  vision,  delin¬ 
quency  and  vision,  vision  and  learn¬ 
ing,  geriatric  vision  care,  vision  ther¬ 
apy,  eye  safety,  driving,  VDT’s,  sun 
glasses,  fashion  eyewear,  consumer 
tips,  sports  and  vision,  the  partially 
sighted,  eyecare  and  eyewear  history, 
optometric  careers. 

AMERICAN  OSTEOPATHIC  ASSO- 
CIATION:Al  Boeck,  212  E.  Ohio  St., 
Chicago,  IL  6061 1 .  (3 12)  280-5859.  In¬ 
formation  on  education,  internships, 
licensing,  specialty  training  and  prac¬ 
tice  of  osteopathic  physicians.  Inter¬ 
views  with  national  and  state  officers, 
college  faculty  and  specialists  in  18 
fields. 


AMERICAN  QUARTER  HORSE 
ASSOCIATION:  Don  Treadway, 
Director,  Public  Relations,  P.O.  Box 
200,  2701  1-40  East,  Amarillo,  TX 
79168.  (806)  376-4811.  Provides  in¬ 
formation  on  American  Quarter 
Horse  (most  popular  equine  breed  in 
world)  including  industry  economics, 
ownership,  investments,  showing, 
racing,  breeding,  national  and  state 
statistics.  Contacts  with  owners  and 
spokespersons,  publications,  film  and 
tapes  available. 

ASSOCIATION  OF  TRIAL  LAW¬ 
YERS  OF  AMERICA: 
Spokespersons,  Robert  J.  Havel, 
Alan  A.  Parker,  1050  31st  St.  NW 
Washington,  DC  20007.  (202)  965- 
3500.  Association  with  some  60,(X)0 
members  is  made  up  primarily  of 
plaintiffs  attorneys  who  specialize  in 
personal  injury  litigation.  Information 
available  on  litigation  and  legislative 
issues  affecting  court  room  lawyers. 
COMMITTEE  FOR  ECONOMIC 
DEVELOPMENT:Claudia  Feurey, 
477  Madison  Ave.,  New  York,  NY 
10022  (212)  688-2063.  CED  is  non¬ 
profit,  non-partisan  economic  and 
public  policy  organization  represent¬ 
ing  views  of  major  business  leaders  on 
national  and  international  economics, 
government  policies  and  urban 
issues. 

DIRECT  MARKETING  ASSO¬ 
CIATION:  Roberta  Wexler,  6  E.  43rd. 
St.,  New  York,  NY,  10017.  (212)689- 
4977.  Information  and  statistics  on 
direct  marketing  industry  and  its  use 
of  broad  range  of  media  to  market 
directly  to  consumer.  Data  on  how 
consumers  can  reduce  amount  of 
direct  advertising  mail  they  receive 
and  contact  Mail  Order  Action  line. 
FLIGHT  SAFETY  FOUNDATION, 
INC:  L.  Homer  Mouden,  5510  Col¬ 
umbia  Pike,  Arlington,  VA  22204. 
phone  (703)  820-2777,  telex:  901 176 
FSF  INC  AGTN.  Data  and  informa¬ 
tion  on  all  aspects  of  aviation  safety 
including  accident  data,  trends  and 
ongoing  research  collected  and  dis¬ 
seminated  in  cooperation  with  worl¬ 
dwide  membership  of  airlines,  corpo¬ 
rate  operators,  financial  organiza¬ 
tions,  government  agencies  and  edu¬ 
cational  institutions.  Sponsors  annual 
international  safety  seminars  and 
workshops.  Conducts  safety  audits. 
HEWLETT-PACKARD  COM- 
PANY:Roy  Verley,  Manager,  Corpo¬ 
rate  Press  Relations,  3000  Hanover 
St.,  Palo  Alto,  CA  94304.  (415)  857- 
4225.  Photos,  information,  interviews 
on  measurement  and  computation 
products  and  systems  used  in  indus¬ 
try,  business,  engineering,  science, 
medicine  and  education. 


INDEPENDENT  PETROLEUM 
ASSOCIATION  OF  AMERICA: 

Peter  B.  Wellish,  Director  of  Com¬ 
munications,  1101  I6th  St.,  NW. 
Washington,  DC.  20036.  (202)  857- 
4770.  The  IPAA  represents  15,000 
domestic  independent  oil  and  natural 
gas  producers  who  do  90%  of  the  ex¬ 
ploratory  drilling  in  U.S.  Interviews 
available  on  current  energy  issues. 
JUNIOR  ACHIEVEMENT  INC: 
Glenn  V.  Gardinier,  National  Direc¬ 
tor  of  Public  Relations,  550  Summer 
St.,  Stamford,  CT  06901.  (203)  359- 
2970.  Information  on  economic 
education  for  young  people,  5th  and 
6th  grade  thru  junior  &  senior  years  of 
high  school.  Non-profit  organization. 
MANNING  MARTIN-DOUGLAS 
INC:Claudia  Manning  Zaner,  11140 
Westheimer,  Suite  300,  Houston,  TX 
77042.  (713)  780-2826.  Information 
and  interview  sources  on  corporate 
governance,  disclosure,  investor  rela¬ 
tion,  share  holder  analysis,  crisis 
communications  and  other  issues  fac¬ 
ing  publicly  held  companies  or  those 
considering  going  public. 
NATIONAL  BOWLING  COUN- 
CIL:Elizabeth  Montanya,  Public 
Reations  Director,  1919  Pennsylvania 
Ave.,  Washington,  DC  NW.  20006. 
(202)659-9070.  Federation  of  bowling 
associations,  equipment  manufactur¬ 
ers,  suppliers  and  operators  of  cen¬ 
ters  offers  industry,  local  and  national 
interview  sources  and  statistics. 
SEEING  EYE,  INC:Catherine  Swan, 
Box  375,  Morristown,  NJ  07960.  (201) 
539-4425.  Information  on  breeding, 
raising,  training  of  Seeing  Eye  dogs 
and  on  teaching  blind  people  how  to 
use  them. 

UNITED  DAIRY  INDUSTRY  ASSO- 
CIATION:Richard  M.  Kennedy, 
Director,  Communications  and  Pub¬ 
lic  Relations,  6300  North  River  Rd., 
Rosemont,  IL  60018,  (312)  696-1860. 
Interviews/information  on  nutrition 
education  &  research.  Industry 
spokesperson  in  all  areas  but  legisla¬ 
tion  and  regulation. 

WALL  STREET  GROUP/NY/CA:Dr. 
Neil  Berkman,  Economist,  2029  Cen¬ 
tury  Park  East,  Los  Angeles,  CA 
9(X)67.  (213)  277-5162.  Information, 
interview  source  on  economic  trends, 
stock  market  and  related  financial  de¬ 
velopments. 

WATER  QUALITY  ASSOCIATION 
AND  NATIONAL  LABORATORY: 
Lee  Rozelle,  Ph.D.  4151  Naperville 
Rd.,  Lisle,  IL  60532  ,  (312)  369-1600. 
Information  on  point-of-use  technolo¬ 
gy  to  provide  quality  water  for  speci¬ 
fic  uses  in  residential,  commercial  in¬ 
dustrial  and  institutional  establish¬ 
ments. 


NEWSPEOPLE  IN  THE  NEWS 


John  Ward 


Richard  Remmert 


Jane  Healy 


Richard  Franks 


Jane  Healy,  a  member  of  the 
Orlando  Sentinel  editorial  board 
since  1981,  has  been  named  associate 
editor  in  charge  of  editorial  pages. 

Healy  replaces  John  Haile,  36, 
who  became  editor  after  serving  as 
deputy  associate  editor  since 
January. 

Healy  will  have  responsibility  for 
the  day-to-day  direction  of  the  news¬ 
paper’s  editorial  policy  as  well  as  the 
Sunday  Insight  section. 

Healy  joined  the  Sentinel  in  1973  as 
a  government  reporter  after  working 


McNAUGHT 


Paternity 

Ward 

By  D.L.  Stewart 

“D.L.  Stewart  details  many 
of  the  Joys  and  frustrations 
of  taking  fatherhood  seri¬ 
ously.  Don’t  wait  ’til  ‘some 
day’  to  look  back  and  laugh 
at  all  of  this . . .  Read  Stewart 
and  laugh  now.  I  did.” 

—  Phil  Donahue 

Call  collect  (203)  661-4990 

The  McNaught  Syndicate 
537  Steamboat  Road 
Greenwich,  Ct.  C6830 


in  Washington,  D.C.,  for  the  New 
York  Daily  News, 

e  e  e 

Richard  M.  Franks  has  been 
promoted  to  executive  vice  president 
and  assistant  to  the  publisher  of  the 
Dispatch  Printing  Co.,  publisher  of 
the  Columbus  Dispatch. 

Franks  had  been  the  company’s 
vice  president  of  operations  since 
January  1982  and  prior  to  that  he  was 
director  of  employee  and  labor  rela¬ 
tions. 

4c  4c  iN 

Richard  Remmert,  who  joined  the 
Commercial  Appeal  in  Memphis  as 
assistant  marketing  director  in  De¬ 
cember,  has  been  promoted  to 
marketing  director. 

Remmert,  formerly  an  account  ex¬ 
ecutive  with  Dean  Witter  Reynolds 
Inc.  and  an  executive  with  United 
Way,  succeeds  Al  Sackett,  who  will 
resume  as  community  relations  direc¬ 
tor  after  serving  as  interim  marketing 
manager. 

4c  4c  4c 

The  Day  of  New  London,  Conn., 
has  changed  and  rearranged  its  top 
editors,  Reid  MacCluggage,  editor 
and  publisher,  has  announced. 

John  J.  Foley,  managing  editor 
since  1972,  has  been  appointed  assis¬ 


tant  to  the  editor,  a  job  in  which  he 
will  have  administrative  duties  and 
will  write  two  columns  a  week. 

Named  as  managing  editor  has  been 
James  H.  Smith,  who  has  held  the 
same  title  at  the  Register  Citizen  of 
Torrington.  Smith,  38,  will  be  senior 
newsroom  manager  and  report  to 
MacCluggage  on  news  matters.  He 
has  previously  worked  at  the  Hart¬ 
ford  Courant. 

4c  4c  4c 

John  Ward,  a  former  Knight- 
Ridder  executive,  has  been  named 
general  manager  of  the  Modesto 
(Calif.)  Bee,  a  McClatchy  newspaper. 

Ward  was  most  recently  vice  presi¬ 
dent/administration  for  the  Fort 
Wayne  (Ind.)  Newspapers,  a  joint¬ 
operating  agency  controlled  by 
Knight-Ridder.  He  has  previously 
been  financial  director  of  the  Lexing¬ 
ton  (Ky.)  Herald-Leader  and  the  San 
Jose  Mercury-News. 

4c  4c  4c 

Richard  J.V.  Johnson,  chairman 
and  president  of  the  American  News¬ 
paper  Publishers  Association  and 
president  of  the  Houston  Chronicle 
Publishing  Co.,  has  been  awarded  the 
Communicator  of  the  Year  Award  by 
Sales  and  Marketing  Executives  In¬ 
ternational. 


INSURANCE  SPOKEN  ...  IN  PLAIN  ENGLISH 


We've  got  the  facts  and  figures  on  all  aspects  of 
life  and  health  insurance.  We  know  how  to  com¬ 
municate  them.  If  you  want  to  know  where  we 
stand  on  any  subject,  we'll  tell  you  that  too. 

We're  the  American  Council  of  Life  Insurance 
and  the  Health  Insurance  Association  of  America, 
and  English  is  not  our  second  language. 

Call  us  any  time. 

In  New  York: 

Robert  Waldron  212-245-4198  (offke);  516-671-3653  (home) 

In  Washington,  D.C.: 

Walter  BussewHz  202-862-4064  (office);  301-770-2190  (home) 

Rick  Blake  202-862-4062  (office);  202-293-6245  (home) 


American 
Council  of 
Life  Insurance 
and 

Health  Insurance 
Association  of 
America.* 

l8S0KSireei.NW.W3Shington.DC  20006 

•Representing  570  life  insurance 
companies,  with  95  percent  of  the  life 
insurance  force  m  the  United  States, 
and  3  30  health  insurance 
companies,  with  80  percent  of  the  health 
insurance  written  by  insurance  companies 
in  the  United  States 
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AP  names  six-member  regional  reporting  team 


The  Associated  Press  has 
announced  the  members  of  its  new 
regional  reporting  team,  six  corres¬ 
pondents  whose  areas  of  operation 
will  span  the  nation. 

Making  the  announcement,  Louis 
D.  Boccardi,  AP  president  and 
general  manager,  said  the  regional  re- 
jMrting  team  will  “vault  the  old  state 
line  barriers.” 

The  regional  team  is  comprised  of 
three  men  and  three  women: 

George  Esper,  52,  an  AP  special 
correspondent  who  will  be  based  in 
Boston,  gained  recognition  as  a 


John  Lee,  business  news  editor  at 
the  New  York  Times  for  nine  years, 
has  been  named  assistant  to  the  ex¬ 
ecutive  editor. 

Lee  replaces  William  Stockton, 
who  becomes  a  foreign  correspon¬ 
dent  in  Mexico. 

A.M.  Rosenthal  ,  executive  edi¬ 
tor,  said  Lee’s  appointment  begins 
the  assignments  of  a  flexible  list  of 
senior  editors  who  will  fill  the  job  for 
varying  periods. 

Lee  will  work  for  some  months  with 
assistant  managing  editor  James  L. 
Greenfield  and  later  duties  will  have 
“major  interdepartmental  responsibi¬ 
lities,”  Rosenthal  said. 

Lee  and  his  successors,  to  get  more 
management  experience,  will  handle 
budgets,  personnel,  career  develop¬ 
ment,  minority  recruitment,  orga¬ 
nization  of  new  Times’  magazines, 
sections  and  technology. 

Fred  Andrews,  deputy  business 
news  editor  since  1977  and  a  former 
Wall  Street  Journal  writer,  will  re¬ 
place  Lee  as  head  of  business  news. 

Lee  joined  the  Times  in  1961  as  a 
business  reporter . 

♦  ♦  ♦ 

Thomas  Matthias  Sabulis  has 
been  hired  by  the  Dallas  Times 
Herald  as  film  critic,  one  of  several 
appointments  announced  by  the 
paper. 

Sabulis,  film  and  theater  critic  at 
the  St.  Petersburg  Times  since  1982, 
has  also  worked  at  the  Boston  Globe 
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reporter  and  bureau  chief  in  Saigon 
for  10  years  and  covered  assignments 
in  Pittsburgh,  Philadelphia,  New 
York,  Columbus  and  Concord. 

Strat  Douthat,  47,  who  will  be 
based  in  Atlanta,  joined  AP  in 
Charleston,  W.  Va.,  in  1961  and 
worked  in  Bluefield,  W.  Va.,  Miami, 
AP  Newsfeatures  in  New  York  and 
since  1973  has  been  a  correspondent 
in  Huntington,  W.  Va. 

Sharon  Cohen,  33,  who  will  be 
based  in  Chicago,  joined  AP  there  in 
1979  and  covered  the  Tylenol  cyanide 
poisoning  in  1982. 


and  the  Orlando  Sentinel. 

Margaret  Holt,  business  editor, 
has  moved  to  national  editor.  John 
Huff,  city  editor,  has  become  Sunday 
editor.  Ernie  Makovy,  government 
editor,  was  made  day  city  editor. 

Other  changes  include:  Linda  Aus¬ 
tin,  suburban  editor,  has  become 
government  editor.  Leslie  Doolit¬ 
tle  has  been  promoted  from  reporter 
to  assistant  suburban  editor.  Win¬ 
ston  Cavin  has  moved  from  day  re¬ 
writer  to  assistant  night  city  editor. 

Also  at  the  Times  Herald,  Robert 
A.  Sproat,  vice  president  of  advertis¬ 
ing,  has  been  elected  senior  vice  pres¬ 
ident  of  Sales  and  Marketing  Execu¬ 
tives  International. 

*  n  * 

Hubert  J.  Gardiner  has  taken 
over  as  advertising  director  of  the 
Gwinnet  Daily  News  in  Lawrence- 
ville,  Ga. 

Gardiner,  43  and  a  former  retail 


Tad  Bartimus,  37,  who  will  be 
based  in  Elenver,  joined  AP  in  Topeka 
in  1969  and  has  worked  in  Miami, 
Saigon,  London  and  Anchorage, 
where  she  was  bureau  chief. 

Scott  McCartney,  25,  who  will  be 
based  in  Dallas,  won  the  1984  AP 
Managing  Editors  national  award  for 
excellence  among  young  writers.  He 
joined  AP  in  DaUas  in  1982  and  has 
been  Texas  news  editor  since  De¬ 
cember. 

Lisa  Levitt  Ryckman,  28,  who 
will  be  based  in  Seattle,  joined  AP  in 
Indianapolis  in  1977  and  moved  to  San 
Francisco  in  1980. 


manager  for  the  Fort  Lauderdale 
News  and  Sun-Sentinel,  replaces 
Joseph  M.  Lawson,  who  has  joined 
the  Los  Angeles  Herald  Examiner  as 
advertising  director. 

Gardiner,  who  spent  18  years  with 
the  Cincinnati  Enquirer,  will  be  re¬ 
sponsible  for  display  and  classified 
advertising. 

*  * 

Richard  N.  Bittner  has  been 
named  Eastern  magazine  advertising 
manager  for  the  Los  Angeles  Times. 

Bittner,  who  has  been  with  the 
Times’  New  York  office  as  an  account 
executive  since  January,  will  have  re¬ 
sponsibility  for  ad  sales  in  the  Times’ 
magazine,  which  begins  publishing 
Oct.  6. 

Bittner  previously  has  been  an 
account  representative  for  California 
Magazine  and  has  published  a  guide 
to  restaurants. 
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NEWSPEOPLE  IN  THE  NEWS 


J.  Douglas  Donehue,  corporate 
communications  director  for  the 
Evening  Post  Publishing  Co.  in 
Charieston,  S.C.,  and  president  of  the 
South  Carolina  Press  Association, 
has  been  awarded  an  honorary  doctor 
of  humanities  degree  by  Baptist  Col¬ 
lege  in  Charleston.  A  former  manag¬ 
ing  editor  and  city  editor  of  The  News 
and  Courier  in  Charleston,  Donehue 
has  taught  journalism  at  Baptist  Col¬ 
lege  since  1968. 

♦  4>  * 

Dennis  Berry,  the  Atlanta  Jour¬ 
nal-Constitution  vice-president  and 
general  manager,  has  announced 
management  changes  in  the  market¬ 
ing  and  advertising  departments. 

The  changes,  effective  in  June,  in¬ 
clude  Dan  Buckley,  former  classi¬ 
fied  advertising  manager,  who  was 
promoted  to  advertising  director- 
classified  advertising.  Buckley,  who 
is  38  and  joined  the  papers  in  1971  as  a 
classiHed  account  executive,  will 
have  added  to  his  current  responsi¬ 
bilities  the  newspaper's  advertising 
service  departments. 

Tony  Webb,  supplemental  prod¬ 
ucts  advertising  manager,  was  prom¬ 
oted  to  advertising  director-display 
and  supplement  advertising.  Webb, 
who  is  38,  has  handled  several  adver¬ 
tising  management  jobs  since  joining 
the  newspapers  in  I%9. 

John  Williams,  marketing  com¬ 
munications  manager,  has  been 
named  marketing  director.  Williams, 
38,  joined  the  Journal-Constitution  in 
1979  in  audio-visual  marketing. 

4c  4c  :|c 

David  M.  Rosen,  director  of  public 
relations  for  Harvard  University,  has 
been  promoted  to  associate  vice  pres¬ 
ident  for  news  and  public  relations. 
He  will  continue  to  serve  as  director 
of  the  school's  news  office  and  as  ex¬ 
ecutive  editor  of  the  weekly  Harvard 
University  Gazette. 


Edward  M.  Kelley  has  been 
appointed  circulation  director  of  the 
Princeton  (N.J.)  Packet  and  Packet 
Publications. 

Kelley  was  formerly  circulation 
director  of  the  Ocean  County  Ob¬ 
server  in  Toms  River. 

l|(  l|(  l|C 

Lawrence  Newman  has  been  hired 
as  circulation  manager  of  the  Herald 
News  in  Passaic,  N.J. 

Newman,  who  was  with  the 
Courier  News  of  Bridgewater  for  12 
years,  was  most  recently  circulation 
director  at  The  Register  in  Shrews¬ 
bury. 

4c  4(  4t 

Richard  Battin,  metro  editor  of 
the  Fort  Wayne  (Ind.)  News-Sentinel 
since  1983,  has  been  named  assistant 
managing  editor. 

Battin  joined  the  News-Sentinel  af¬ 
ter  being  managing  editor  of  a  group  of 
biweekly  newspapers  in  Chicago  and 
prior  to  that  held  editing  jobs  at  news¬ 
papers  in  San  Diego  and  San  Jose. 

4c  4c  4c 

Karen  Gamble  Hardison  has 
been  promoted  from  assistant  news 
editor  to  news  editor  of  the  Corpus 
Chris ti  (Texas)  Caller. 

Gamble,  who  before  joining  the 
Caller  in  1982  was  assistant  city  editor 
at  the  Jackson  (Miss.)  Daily  News, 
succeeds  Diane  Redfern,  who  re¬ 
tired.  * 

4c  4c  4c 

Norman  Baggs,  a  veteran  Georgia 
newsman,  has  taken  over  as  editor 
and  publisher  of  the  Forsyth  County 
(Ga.)  News. 

Baggs  replaces  Eddie  Stowe,  the 
publisher  since  1980,  who  resigned  to 
take  a  job  in  corporate  public  rela¬ 
tions. 

Baggs,  who  graduated  from  For¬ 
syth  County  High  School,  has  most 
recently  been  editorial  page  editor  of 
the  Gwinnett  Daily  News. 


Susan  Sirmons  has  been  chosen 
promotions  manager  for  the 
Bradenton  (Fla.)  Herald. 

Since  joining  the  Herald  four  years 
ago,  she  has  been  an  advertising  sales 
representative  and  community  activi¬ 
ties  coordinator. 

4c  4c  4c 

Alphonse  R.  Frezza,  who  has 
worked  in  newspapers  for  27  years, 
has  been  appointed  press  secretary 
for  George  Kevarian,  speaker  of  the 
Massachusetts  House  of  Representa¬ 
tives. 

Frezza  joined  the  house  adminis¬ 
trative  staff  five  years  ago  after  serv¬ 
ing  as  executive  editor  and  assistant 
to  the  publisher  of  the  Medford  Daily 
Mercury,  Malden  Evening  News,  and 
Melrose  Evening  News. 

4c  4c  4c 

Ken  Cummins,  an  investigative  re¬ 
porter  with  nine  years  of  reporting  in 
Washington,  has  joined  the  bureau 
there  of  the  Fort  Lauderdale  (Fla.) 
News  and  Sun-Sentinel. 

Cummins  was  Washington  bureau 
chief  of  the  Florida  Times-Union  of 
Jacksonville  and  has  worked  for  the 
Washington  Post  and  States  News 
Service.  As  a  free-lance  investigative 
reporter  in  1977  he  uncovered  a  list  of 
benefactors  of  Tonsun  Park,  a  Ko¬ 
rean  lobbyist,  and  later  identified 
Spiro  Agnew,  the  former  U.S.  vice 
president,  as  one  of  them. 

4c  4c  4c 

The  Tribune  Publishing  Co.  has 
announced  the  appointments  of 
general  managers  for  two  Idaho 
dailies,  the  Lewiston  Morning  Tri¬ 
bune  and  Moscow  Idahonian. 

Bruce  J.  Spotleson,  who  formerly 
worked  in  the  Tribune's  news  and  ad 
departments  and  was  editor  and  pub¬ 
lisher  of  the  Chandler  (Ariz.)  Arizo¬ 
nan,  was  named  general  manager  of 
the  Tribune.  Sandra  Haarsager,  an 
Idahonian  reporter  and  former  admin¬ 
istrator  for  the  University  of  Idaho, 
has  become  general  manager  at  the 
Idahonian,  replacing  Randy  Frisch, 
who  transferred  to  the  Tribune. 

James  E.  Shelledy,  Idahonian 
publisher,  has  appointed  David  E. 
Ledford  the  managing  editor.  Led¬ 
ford,  who  came  from  the  Spokane 
Spokesman-Review,  replaces  Ken¬ 
ton  Bird,  who  was  appointed  to  an 
equal  position  as  editori^  page  editor. 

4c  4c  4c 

IRV  Kupcinet,  columnist  for  the 
.  Chicago  Sun-Times,  has  won  his  17th 
Emmy  Award  as  host  of  “Kup’s 
Show,”  a  Channel  1 1  program  named 
Chicago  Emmy  Award  winner  and 
best  program  in  the  conversational 
series  category. 


the  most  experienced 
executive  recruiting  firm  in 
newspaper,  broadcasting  and  cable 

More  than  16  years  as  specialists  in  the  communications  industry. 
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A  no-no? 

(Continued  from  page  16) 


panelists  said. 

“Sports  investigation  is  virgin  terri¬ 
tory,”  Wall  Street  Journal  reporter 
Robert  Johnson  said.  “Gambling, 
drugs,  NCAA  violations.  There  are 
also  many  real  estate  transactions 
that  coaches  and  athletes  get  involved 
in,  stock-type  stuff  that  college 
coaches  get  in  their  contracts.” 

A  good  example  of  the  journalistic 
opportunities  was  the  work  done  by 
Peter  Karl,  an  investigative  reporter 
for  WMAQ,  the  NBC  owned-and- 
operated  tv  station  in  Chicago. 

To  investigate  the  extent  of  illegal 
steriod  use  by  athletes  who  use  the 
dangerous  drug  to  improve  their  per¬ 
formance,  he  first  went  to  documents 
such  as  the  newsletter  published  by 
postal  inspectors,  which  reported  on 
the  breakup  of  rings  selling  the  drug 
through  the  mails. 


“We  have  some  difficult 
questions  about  how 
much  we  can  dig  into, 
how  much  we  can 
investigate  and  at  what 
point  we  go  overboard  in 
covering  things,  and 
being  unfair  to  our 
readers  who  want  to  read 
the  sports  pages  for 
entertainment,”  he  said. 


“We  cross-checked  the  names 
.  .  .  and  found  a  network  spreading 
across  the  country,”  operating  from  a 
pharmacy  in  a  small  town  near  the 
Illinois-Missouri  border,  Karl  said. 

To  demonstrate  how  easy  it  was  to 
get  the  drugs,  Karl  set  up  a  “drug 
company”  in  the  tv  station's  offices. 
Illinois  does  not  require  a  license  to 
operate  a  drug  company,  and  soon 
Karl  was  simply  sending  out  checks 
and  receive  big  amounts  of  steroids 
through  the  mail. 

“In  approaching  this  story,  we  used 
all  the  investigative  techniques  we 
would  have  used  in  doing  any  other 
story  about  illegal  drugs,”  Karl  said. 

Because  of  its  entertainment  na¬ 
ture,  however,  some  news  organiza¬ 
tions  tend  not  to  assign  sports  report¬ 
ers  to  sports  investigations. 

Ft.  Lauderdale  Sun-Sentinel’s 
Stanke  said  he  had  ambivalent  feel¬ 
ings  about  that. 

“Frankly,  I  want  the  sports  depart¬ 
ment  to  investigate  sports  as  a  busi¬ 


ness.  I  don’t  want  the  business  de¬ 
partment  investigating  it,”  he  said. 

His  sports  reporters  have  become 
very  adept  at  investigative  journal¬ 
ism,  and  even  the  newspaper’s  rec¬ 
reation  reporter  had  an  investigation 
underway,  Stanke  said. 

But  on  the  other  hand,  he  said  it  is 
sometimes  better  to  use  a  reporter 
other  than  a  sports  team-beat  reporter 
to  do  stories  that  revolve  around  a 
team. 

“We  don’t  think  twice  about  send¬ 
ing  a  city  hall  reporter  to  do  a  damn 
tough  series  on  the  mayor.  I  don’t 
think  it  should  be  different  with  the 
football  coach,”  he  said. 

“On  the  other  hand,  when  someone 
besides  the  beat  reporter  is  doing  the 
investigation,  you  can  do  a  ‘good  cop/ 
bad  cop’  kind  of  thing,”  and  get  the 
story  that  way,  Stanke  said. 

Another  problem  with  sports  inves¬ 
tigative  reporting,  he  said,  is  knowing 
when  to  back  off  a  story. 

“I  agree  with  Seymour  Hirsch  who 
said,  ‘I  don’t  think  people  want  to 
pick  up  their  sports  pages  every  day 
and  read  a  police  blotter,’”  Stanke 
said. 

“We  have  some  difficult  questions 
about  how  much  we  can  dig  into,  how 
much  we  can  investigate  and  at  what 
point  we  go  overboard  in  covering 
things,  and  being  unfair  to  our  readers 
who  want  to  read  the  sports  pages  for 
entertainment,”  he  said. 


Ad  ban 

(Continued  from  page  II) 

forcement  of  the  provision  of  the  con¬ 
stitution  that  bans  them.  That  case 
stemmed  from  a  threat  by  the  state  to 
revoke  licenses  of  companies  whose 
wine  ads  appeared  on  cable  television 
presented  in  Oklahoma. 

Last  year  the  U.S.  Supreme  Court 
refused  to  hear  the  state’s  appeal  of 
the  restraining  order.  It  ruled  in  favor 
of  the  cable  operators,  saying  that  the 
Federal  Communications  Commis¬ 
sion,  not  the  state,  had  the  right  to 
make  rules  governing  cable  tv.  The 
FCC  allows  wine  ads. 

The  High  Court  left  unanswered  the 
First  Amendment  question  inherent 
in  the  state  ban  on  alcoholic  beverage 
ads,  however.  That  restraining  order 
remains  in  effect  and  protects  dis¬ 
seminators  of  liquor  ads  but  is  still  the 
object  of  appeals. 

The  Oklahoma  Attorney  General’s 
Office  is  seeking  to  end  the  temporary 
restraining  order  and  to  enforce  the 
ban  on  liquor  ads,  while  groups  repre¬ 
senting  newspapers,  radio  stations 
and  billboard  companies  filed  mo¬ 
tions  (July  2)  in  federal  court  seeking 


Alive 

(Continued  from  page  16) 


than  there  was  before.  That  isn’t  to 
say  you  back  down,  but  you  just  treat 
him  a  little  more  humanely.” 

But  the  newsmen  acknowledged 
that  investigative  reporting  has  prob¬ 
lems. 

A  major  one  is  that  the  articles  are 
too  often  poorly  written,  they  said. 

“I’ve  found  it’s  better  to  bring  in  a 
writer  after  an  investigative  project  is 
complete,”  the  Sun-Times’  Judge 
said.  “I  don’t  generally  want  report¬ 
ers  to  write  the  story.  They  lose  the 
perspective  of  the  reader.” 

Idahonian  publisher  Jay  Shelledy 
was  more  blunt:  “The  biggest  prob¬ 
lem  of  all  is,  first  of  all,  (investigative 
reporting)  is  boring  —  it’s  boring  to 
read. 

“The  second  problem  is,  it’s  too 
long.” 

Shelledy  and  the  other  panelists 
agreed  that  investigative  series  — 
particularly  those  that  have  won  re¬ 
cent  Pulitzer  Prizes  —  have  become 
nearly  interminable. 

“I  love  (the  editors)  of  the  Los 
Angeles  Times,”  Shelledy  said.  “But 
when  they  tell  us  they’ve  got  another 
series  going  in,  I  cringe  because  I 
know  we’re  going  to  lose  another 
10,000  acres  of  trees  from  the 
.  .  .  forest  reserve  at  Clearwater, 
Idaho.” 


to  strike  down  the  law.  They  argue 
that  it  violates  the  First  Amendment 
of  the  U.S.  Constitution  in  that  it  is  a 
restraint  of  free  speech  and  that  it  un¬ 
fairly  targets  ads  produced  in  the  state 
while  allowing  other  publications 
printing  liquor  ads  elsewhere  to  dis¬ 
tribute  them  statewide. 

Joining  the  press  association  in 
fighting  the  ban  on  liquor  advertising 
are  the  Oklahoma  Outdoor  Advertis¬ 
ers  Association  and  the  Oklahoma 
Broadcasters  Association,  represent¬ 
ing  radio  stations. 

According  to  Blackstock,  Missis¬ 
sippi  is  the  only  other  state  to  main¬ 
tain  such  a  ban  on  ads  for  booze. 

Richard  Mildren,  an  administrative 
assistent  attorney  general,  said  his 
office  is  sworn  to  uphold  the  state 
constitution.  He  said  Oklahoma 
would  love  to  have  the  Journal  plant, 
but  his  office  wanted  to  make  sure 
their  operation  would  not  violate  the 
constitution. 

“We  are  looking  into  it,”  Mildren 
said,  adding  that  meetings  have  been 
held  with  attorneys  for  the  Journal. 

Mildren  said  his  office  would  study 
the  effects  of  two  1976  opinions  by  the 
then  attorney  general. 
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Videotex  arrangement  in  Boston  area  is  deiayed 

Boston  Globe  affiliate,  Knight-Ridder  can't  agree  on  joint-venture  terms 


Viewtron/New  England  has 
shelved  indefinitely  two  years  of  plan¬ 
ning  for  a  Boston-area  videotex  ser¬ 
vice,  dealing  a  blow  to  the  faltering 
home  videotex  industry. 

Viewtron,  based  in  Newton, 
Mass.,  will  close  its  doors  Aug.  1  as  a 
result  of  a  failure  to  agree  on  terms  for 
the  service  with  its  joint-development 
partner.  Viewdata  Corp.  of  America, 
a  national  videotex  developer. 

Viewtron  is  a  subsidiary  of  Affili¬ 
ated  Publications  Inc.,  which  owns 
the  Boston  Globe,  and  an  affiliate  of 
Viewdata,  which  is  owned  by  Knight- 
Ridder  Newspapers  Inc. 

Viewdata,  based  in  Miami,  has 
arrangements  with  about  eight  news¬ 
papers  with  which  it  is  planning 
videotex  services.  The  services  in¬ 
clude  home  banking,  home  shopping 
and  news  and  information  services  — 
all  conducted,  with  or  without  color 
graphics,  on  personal  computers  or 
specially  made  terminals. 


“We  have  delayed  our 
decision  to  begin  offering 
Viewtron/New  England  for 
a  variety  of  reasons, 
including  an  uncertain 
market  and  unresolved 
questions  with 
Knight-Ridder,”  an 
Affiliated  spokesman  said 
in  a  statement. 


“We  have  delayed  our  decision  to 
begin  offering  Viewtron/New  En¬ 
gland  for  a  variety  of  reasons,  includ¬ 
ing  an  uncertain  market  and  unre¬ 
solved  questions  with  Knight- 
Ridder,”  an  Affiliated  spokesman 
said  in  a  statement.  “We  still  see  a 
potential  market  and  plan  to  continue 
studying  videotex  developments.” 

The  decision  by  Viewtron,  which 
was  expected  to  be  the  first  major 
videotex  service  in  operation  with 
Viewdata,  dampened  hopes  for  View¬ 
data,  which  has  invested  $42  million 
to  develop  consumer  videotex.  Plans 
originally  called  for  the  Boston  area  to 


begin  service  last  year. 

Robert  Phelps,  president  of  View¬ 
tron/New  England,  said  the  end  of  op¬ 
erations  would  idle  two  part-time  em¬ 
ployees,  and  fewer  than  10  full-time 
employees  involved  in  the  planning 
would  be  reassigned. 

“It's  a  disappointment,  but  what  it 
amounts  to  really,  1  think,  is  nothing 
more  than  a  delay,  though  that  re¬ 
mains  to  be  seen,”  Reid  Ashe,  chair¬ 
man  and  chief  executive  officer  of 
Viewdata,  said  of  the  decision  by 
Viewtron. 

“It’s  a  matter  of  both  sides  agreeing 
on  all  terms.  That  hasn’t  happened 
yet.  We  were  ready  under  certain 
terms  and  they  were  ready  under  cer¬ 
tain  terms  but  they  didn’t  coincide,” 
Ashe  said,  declining  to  name  the 
points  of  disagreement. 

A  source  at  Affiliated,  however, 
said  the  sticking  point  was  Knight- 
Ridder’ s  refusal  to  commit  to  the  ser¬ 
vice  through  1986,  a  commitment  said 
to  be  necessary  in  order  to  attract 
banks  and  other  businesses  to  partici¬ 
pate. 

Asked  if  that  were  true,  Ashe  re¬ 
sponded:  “Knight-Ridder  never 
made  a  commitment  to  support  this 
project  for  a  period  of  time.  That’s 
just  not  the  way  business  operates. 
The  results  look  better  than  ever,  but 
obviously  we  are  not  committed  to  do 
what  is  not  in  the  best  business  in- 


Southwestern  Bell  Telephone  Co. 
has  won  an  engineering  award  for  a 
fiber-optic  data  transmission  system 
it  designed  and  built  for  the  Oklahoma 
Publishing  Co. 

The  Oklahoma  Society  of  Profes¬ 
sional  Engineers  honored  the  phone 
company  for  the  high-speed  transmis¬ 
sion  system  linking  the  newspaper’s 
downtown  offices  with  its  new  print¬ 
ing  plant  north  of  Oklahoma  City. 

The  12-mile  system,  used  to  trans¬ 
mit  data  containing  fully  composed 
newspaper  pages,  utilizes  lightwave 
signals  on  fiber-optic  cable  and  meets 
strict  performance  requirements. 

It  carries  six  million  bits  of  informa¬ 
tion  per  second  containing  digitized 
text  and  color  and  black-and-white 
graphics. 


terest  of  the  company.” 

Ashe  said  Viewdata  planned  to  be¬ 
gin  videotex,  or  what  he  preferred  to 
call  on-line  service,  in  Minneapolis- 
St.  Paul  and  possibly  in  other  cities  in 
the  fall. 


“It’s  a  disappointment, 
but  what  it  amounts  to 
really,  I  think,  is  nothing 
more  than  a  delay, 
though  that  remains  to 
be  seen,’’  Reid  Ashe, 
chairman  and  chief 
executive  officer  of 
Viewdata,  said  of  the 
decision  by  Viewtron. 


Currently  Viewdata  is  operating  a 
system  in  Miami  with  at  least  3,000 
subscribers.  It  recently  introduced 
personal  computers  as  a  means  of 
receiving  the  service  in  addition  to  the 
Sceptre  terminals  made  by  AT&T 
that  had  been  used  exclusively.  Ashe 
said  results  have  been  good  but  it  re¬ 
mains  to  be  seen  how  PC  users  would 
affect  the  business  in  the  long  run. 


For  testing,  telephone  engineers 
wrote  a  software  program  that  makes 
a  computer-enhanced  plot  of  micro¬ 
scopic  splices  that  can  be  analyzed 
and  stored  for  future  reference. 

GPI  names  head 
of  flexo  ink  unit 

The  news  ink  division  of  General 
Printing  Ink  has  a  new  director  of  flex- 
ographic  news  inks:  Artimus 
Hamilton. 

Hamilton  will  be  responsible  for 
technical  supervision  and  marketing 
of  GPI’s  Newsaq  flexo  newspaper 
inks,  which  the  company  says  are 
available  in  a  full  range  of  colors  from 
more  than  40  U.S.  and  Canadian 
dealers. 


Award  given  for  transmission  system 
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TECHNICAL  BRIEFS 


Financial  Times 
prints  in  U.S. 


The  London-based  Financial 
Times  has  printed  its  first  U.S.  edition 
in  this  country. 

Printed  in  London  since  1888  and  in 
Frankfurt,  West  Germany,  since 
1979,  the  Financial  Times  on  July  2, 
began  printing  in  Bell  Mawr,  N.J., 
from  where  it  is  trucked  to  Phil¬ 
adelphia  International  Airport  and 
then  flown  overnight  to  20  cities  in 
North  America. 

Composed  pages  are  transmitted 
electronically  from  Great  Britian  via 
satellite  to  high-speed  facsimile 
equipment. 

“The  fast-changing  events  in  busi¬ 
ness  and  finance  around  the  world 
combined  with  the  rapid  expanding 
internationalization  of  the  financial 
markets  demand  nothing  less  than 
timely  delivery  for  our  American 
readers,”  Laurance  Allen,  the  Finan¬ 
cial  Times’  director  for  North  Amer¬ 
ica,  said. 

Westbrook  to  head 
AP’s  SatPac  project 

Donald  L.  Westbrook  has  been 
named  to  head  SatPac,  the  two-way 
satellite  network  being  developed  by 
the  Associated  Press. 

Westbrook,  39,  joined  AP  in  1968  as 
assistant  chief  of  communications  in 
Los  Angeles.  He  became  technical 
communications  manager  in  1973  at 
CTS,  and  AP  engineering  center  in 
Kansas  City,  Mo.,  where  he  helped 
design  communications  networks. 

SatPac,  short  for  satellite  packet- 
switched  data  services,  is  converting 
many  of  AP’s  satellite  dishes  that  only 
receive  data  into  sending  and  receiv¬ 
ing  vehicles  for  the  commercial  mar¬ 
ketplace.  It  also  expands  satellite 
transponder  capacity. 

SatPac  was  developed  by  the  Tel- 
com  General  Corp.,  a  California  firm, 
in  ajoint  venture  with  SATNET,  AP’s 
subsidiary  common  carrier. 

Half  pages  used 
to  save  paper 

The  Arizona  Republic  and  its  sister 
paper,  the  Phoenix  Gazette,  are  occa¬ 
sionally  using  vertical  half  pages  to 
gain  more  control  over  the  number  of 
published  pages  and  cut  down  on 
waste. 

The  experiment  began  recently  in 
the  sports  section  of  both  newspa¬ 
pers.  According  to  a  spokesman,  the 
half  pages,  made  possible  by  using 


jumbo  rolls  of  newsprint,  are  num¬ 
bered  sequentially. 

For  the  first  run,  only  sports  agate 
was  printed  on  the  half  pages.  By  us¬ 
ing  a  jumbo  roll,  he  explained,  the 
newspapers  can  be  jumped  or  cut  in 
size  by  one  page  on  a  straignt  run  and 
by  two  on  a  collect  run. 

Without  a  jumbo  roll,  the  papers 
must  be  increased  or  decreased  by 
two  and  four  pages  respectively,  he 
added. 

Production  director  John  Phillips 
got  the  idea  of  using  the  jumbo  rolls. 
He  contends  the  two  papers  can  save 
approximately  $1,600  on  a  collect 
one-day  run  of  the  Republic  and 
$1,200  by  using  jumbo  rolls  on  one 
straight  Sunday  run  of  the  Republic. 

Phillips  noted  that  the  jumbos  used 
by  the  two  papers  are  referred  to  as 
three-quarter  and  half  jumbo  rolls. 
The  three-quarter  roll  is  48.5  inches 
wide  and  prints  the  equivalent  of 
seven  pages.  The  half  roll  is  34.75  in¬ 
ches  wide  and  prints  the  equivalent  of 
five  pages. 

The  papers  are  limiting  the  rolls  to 
certain  press  units  and  “when  run¬ 
ning  the  half  pages  will  always  wrap 
the  nose  of  the  former,  creating  agate 
pages,”  the  spokesman  said.  Color  is 
not  available  on  the  half-roll  pages. 


The  papers  are  using  the  jumbo 
rolls  to  cut  back  newsprint  waste,  he 
continued.  He  said  other  waste¬ 
cutting  measures  include: 

•  Calibration  of  the  newpapers’ 
scales. 

•  Updating  the  in-house  distribu¬ 
tion  list  to  economize  on  the  number 
of  copies  distributed  internally. 

•  Tighter  control  on  transit- 
damaged  newprint. 

•  Some  mechanical  modifications 
to  the  presses  to  curtail  ink  flooding 
and  resulting  web  breaks. 

•  New  accounting  procedures  to 
keep  better  track  of  newsprint  in- 
house. 

Cozart  named 
production  director 

George  Cozart  has  been  appointed 
production  director  for  the  Lansing 
(Mich.)  State  Journal. 

Cozart,  47,  formerly  of  the  Niagara 
Gazette  in  Niagara  F^ls,  N.Y.,  over¬ 
saw  the  installation  of  an  electronic 
production  system  there. 

In  Lansing,  Cozart  will  oversee  six 
departments:  composing  room,  press 
room,  mail  room,  building  and 
maintenance,  engraving  and  technical 
services. 
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About  Awards 

Photojournalism  winner.  Miguel  Fairbanks,  a  senior  at  the 
University  of  Missouri,  won  first  place  in  the  William 
Randolph  Heart  Foundation's  photojournalism  contest  in 
San  Francisco.  Fairbanks,  who  won  for  an  on-the-spot 
assignment  given  to  the  three  finalists,  will  receive  a 
$2,000  scholarship  and  a  medallion. 

Army  Times  reporter  Neil  Roland  received  a  first-place 
awai^  from  the  Mid-Atlantic  chapter  of  the  American 
Medical  Writers  Association  for  his  series  of  articles, 
“Faulty  Drug  Tests  Abridge  Service  Personnel's  Rights.” 

Beaver  County  Times 

(Continued  from  page  20) 

balling  as  Friday's  presstime  neared,"  said  Gary 
Suchanec,  the  paper's  circulation  marketing  manager. 

The  numbers  were  increased  several  times  during  the 
pressrun,  Suchanec  said,  reaching  a  total  of 70,400  papers, 
some  23,400  over  the  dally  circulation. 

“It  was  wild,”  Suchanec  said.  “Newsstand  orders  were 
taken  on  a  no-retum  basis,  but  they  kept  calling  in,  asking 
for  more.  Some  stores  that  normally  handled  50  to  75 
papers  a  day  were  asking  for  600,  800  and  a  thousand 
papers.” 

A  thousand  copies  of  the  special  section  were  sold  at  the 
newspaper's  switchboard,  with  many  people  buying  five 
to  10  copies  at  a  time. 

“I've  never  seen  anything  like  it,”  said  editor  Brown. 
“Readers  actually  called  and  wrote  letters  to  compliment 
us  on  our  coverage.  There  was  praise  throughout  the  other 
departments  at  the  Times,  but  the  praise  was  just  as  strong 
in  the  community.” 

E)emand  for  the  special  section  continued  into  the  fol¬ 
lowing  week,  a  demand  which  led  to  the  decision  to  pro¬ 
duce  another  special  section,  this  one  an  eight-page  picto¬ 
rial  review  of  the  community's  cleanup,  rebuilding  and 
recovery. _ 

Sharon  Herald 

(Continued  from  page  20) 

pictures  in  time  for  Saturday’s  edition. 

While  working  to  get  a  complete  story  and  pictorial 
report  in  the  Herald  and  assisting  the  Warren  Trib  staff. 
Herald  editors  kept  reports  flowing  to  the  Associated 
Press. 

But  the  pressure  on  the  staff  did  not  end  at  deadline 
Saturday.  Reporters,  editors  and  photographers  con¬ 
tinued  through  the  weekend,  preparing  for  Monday’s  edi¬ 
tion  that  covered  the  aftermath,  and  through  the  week  on 
cleanup  and  aid  stories.  By  Monday,  photographer  Anne 
Redfield  had  worked  37  hours  with  very  little  sleep,  but 
produced  dozens  of  dramatic  photographs. 

An  extra  press  run  Saturday  was  limited  by  the  need  to 
get  the  Warren  Trib  on  the  Journal  press.  But  an  additional 
10,000  papers  were  printed  Sunday  to  satisfy  the 
tremendous  demand  that  continued  through  the  week.  A 
special  20-page  edition  the  following  Friday  reprinted 
many  of  the  stories  of  the  week  and  two  pages  of  additional 
photographs. 

Natural  disasters  have  been  covered  in  the  past  —  a 
couple  of  tornadoes  and  severe  floods,  for  example  —  but 
nothing  has  approached  the  scope,  severity  and  destruc¬ 
tion  of  property  and  life  of  the  tornadoes  of  May  3 1 .  But 
the  Herald  sta^  demonstrated  its  professional  skills  and 
tenacity  in  meeting  the  challange. 


Consumer  Journalism  Awards.  The  National  Press  Club 
announced  the  winners  of  the  12th  annual  Consumer  Jour¬ 
nalism  Awards,  sponsored  by  the  National  Press  Founda¬ 
tion.  The  newspaper  winners  are:  John  Farrel,  Denver 
Post,  for  “Danger  from  Anesthesia  Machine”;  and  Karen 
Berman,  Bridgeport  (Conn.)  Telegram,  for  her  “Con- 
sumerwise”  column.  Franklyn  Peterson  and  Judi  K- 
Turkel,  Tribune  Media  Services,  were  honored  for  “The 
Business  Computer.” 

Sunday  Mag  ads  honored.  Standard  Gravure  Corp.  of 
Louisville,  Ky.,  honored  12  locally  edited  Sunday  maga¬ 
zines  in  its  4th  annual  Best  Magazine  Advertising  (Contest. 
The  first-place  winners  are:  Denver  Post  and  Baltimore 
Sun  (tie),  single-page  monotone  category;  Omaha  World- 
Herald,  best  single-page  four-color;  Boston  Globe,  best 
monotone  campaign;  Washington  Post,  best  four-color 
campaign;  Dallas  Morning  News,  best  special-interest 
section  category;  and  Chicago  Tribune,  best  ad  pullouts  or 
consecutive  pages. 

International  Awareness  award,  presented  by  Friendship 
Force,  was  given  to  the  Omaha  World-Herald  for  its  series 
“The  Population  Bomb:  A  Matter  of  Human  Beings”  on 
rapid  population  growth  in  the  Third  World,  particularly 
Latin  America.  The  series  was  produced  by  reporters 
James  Allen  Flanery  and  Paul  Goodsell,  photographer  Phil 
Johnson  and  interpreter  Ann  Bull. 

Columnist  contest  winners.  Five  daily  newspaper  col¬ 
umnists  were  named  as  winners  of  a  column-writing  con¬ 
test  sponsored  by  the  National  Society  of  Newspaper 
Columnists.  The  winners:  John  Keasler,  Miami  News; 
Nancy  Bowman,  Allentown  Morning  Call;  Barry  Werth, 
Holyoke  Transcript-Telegram;  Jim  Stasiowskil,  Vancou¬ 
ver  Columbian;  and  Susan  Stewart,  Philadelphia  Daily 
News. 

Perlik  uncontested  in  Guild  race 

The  post  of  Newspaper  Guild  International  chairman 
and  four  regional  vice  presidencies  will  be  contested  in  an 
election  to  be  held  some  time  after  January. 

At  the  union’s  annual  convention  in  Pittsburgh  recently, 
Louis  J.  Mleczko  of  the  Detroit  Guild  was  nominated  to 
challenge  incumbent  international  chairman  Harry  S. 
Culver. 

Contests  were  also  set  for  four  regional  vice  president 
posts: 

Region  II:  Incumbent  Faye  McCracken  of  the  Memphis 
local  faces  a  challenge  by  Patrick  Hunt  of  the  Washington/ 
Baltimore  local. 

Region  III:  Incumbent  Richard  M.  Peery  faces  Detroit 
local  president  Gene  Shabbath. 

Canadian  Region,  East:  Incumbent  Lee  C.  Clifford  of 
the  Canadian  Wire  Service  Guild  faces  Dennis  Robinson 
of  Southern  Ontario  local. 

A  new  —  and  unchallenged  —  nominee  was  named  for 
Canadian  Region,  West.  Doug  Louth  of  the  Vancouver 
local  will  succeed  Roger  L.  Stonebanks  of  the  Victoria 
local,  who  resigned. 

Larry  D.  Hatfield  (Region  IV)  and  Peter  McLaughlin 
(Region  V)  were  also  renominated  in  uncontested  elec¬ 
tions. 

Charles  A.  Perlik  Jr.  was  the  unchallenged  nominee  for 
president,  and  Charles  Dale  was  again  nominated  without 
challenge  for  secretary-treasurer. 

All  vice  presidents  at  large  were  renominated  without 
opposition:  Robert  C.  Holt  Jr.;  David  M.  Mulcahy;  Carol 
McGarvey  Rothman;  Marie  Shellock;  Stanley  Souza;  and 
Gene  Turner. 
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Family  Weekly 


(Continued  from  page  13) _ 

throats  whether  we  like  it  or  not.  They  don’t  like  the  name 
USA  Weekend  being  so  closely  related  to  USA  Today, 
that  Gannett  will  use  it  to  increase  circulation  of  USA 
Today,”  Hussman  said.  That  fear  is  minor  in  the  Little 
Rock  market,  he  said,  since  USA  Today’s  penentration 
rate  is  nominal.  “That’s  why  we’re  not  too  concerned 
about  it.” 

The  new  magazine  “may  very  well  be  a  situation  where 
both  of  us  can  win,”  said  Hussman,  adding,  however,  that 
the  new  product  “could  be  an  incentive  or  disincentive  to 
starting  our  own  magazine.”  Jumping  ship  to  Parade  is  not 
an  alternative,  he  said,  because  “Parade  won’t  pick  up 
some  markets.  They’re  interested  in  the  top  ADI’s.” 

Parade  publisher  and  president  Carlo  Vittorini  said  “we 
were  surprised  at  the  number  of  Family  Weekly  papers 
who  have  contacted  us  to  discuss  the  possibility  of  car¬ 
rying  Parade.  As  a  result,  we’ve  had  to  seriously  rethink 
our  marketing  position  and  we  are  in  serious  conversation 
with  a  number  of  papers.  Our  new  marketing  plan,  may 
also  include  a  Parade  ‘countryside’  edition.  As  a  result,  the 
circulation  or  location  is  not  a  consideration.” 

Although  Little  Rock’s  Hussman  views  the  creation  of 
USA  Weekend  a  “very  smart  move”  by  Gannett,  he  said 
he  and  other  publishers  “would  be  happier  if  they  changed 
the  name.” 

“The  change  is  frightening  to  some  people,  but  once 
they  sit  down  and  look  at  this  as  a  business  proposition 
instead  of  with  emotionalism,  the  objections  will  dis¬ 
appear,”  said  Ramon  Gaulke,  president  of  Family  Weekly 
and  Gannett  Media  Sales.  “We’re  not  in  a  state  of  siege. 
Early  reactions  are  being  dissapated.” 

USA  Weekend  and  USA  Today  are  totally  different 
products,  Gaulke  said,  with  the  logo  reproduction  being 
similar  “to  Kellogg’s  putting  their  name  on  two  different 
products  aimed  at  two  totally  different  markets.” 

Gaulke  said  Gannett  is  making  personal  calls  on  Family 
Weekly-carrying  newspapers  to  explain  the  changes  and 
hear  concerns.  However,  it’s  full  steam  ahead  with  the 
new  product  as  it  has  been  designed,  he  said. 

“This  is  a  terrific  product  for  the  reader  and  the  news¬ 
paper,”  Gaulke  continued.  “The  name  is  very  important 
to  the  overall  strategy  to  what  we  want  to  do.” 

Additionally,  Gannett  papers  switching  from  Parade  to 


NEW  FROM  UFS 


by  Scott  Stantis 

He's  no  bear  scout, 
but  he  merits  your  attention. 

For  more  information  call 
Brad  Bushell  at  1-800-221-4816 
(in  New  York  state,  212-692-3700) 

UNITED  FEATURE  SYNDICATE 

9|S  200  PARK  AVENUE.  NEW  YORK,  NEW  YORK  10166 


USA  Weekend  say  they  are  doing  so  because  of  the  vast 
improvement  in  the  Sunday  magazine,  not  because  of 
pressure  from  corporate  headquarters. 

“Nobody  told  anybody  that  we  had  to  change  to  USA 
Weekend,”  said  Wilmington  (Del.)  News-Journal  pub¬ 
lisher  Brian  Donnelly,  adding  that  the  News-Journal  car¬ 
ried  Family  Weekly  from  1975  to  1982  before  switching  to 
Parade.  “We  saw  the  prototypes  and  were  delighted.” 

Despite  what  offense  the  new-look  FW  is  creating,  the 
costs  are  25  percent  less  expensive.  The  usual  $6.50  cost- 
per-thousand  charge  to  carry  the  magazine  will  be  waived 
for  USA  Weekend’s  first-month  debut,  Gaulke  said.  Also, 
Gannett  has  offered  to  pay  for  regional  radio  promotions, 
providing  the  newspapers  spend  matching  dollars  to  pro¬ 
mote  either  the  new  product  or  their  paper. 

Ad  rates  for  USA  Weekend  are  lower  than  those  offered 
by  its  predecessor.  The  color-page  rate  decreases  from 
$140,000  to  $105,000  and  the  price  of  a  standard  magazine- 
page  unit  drops  to  $78,000  from  $99,000,  Gaulke  said. 

Four  advertising  programs  for  the  new  product  are  being 
offered  as  well.  In  Partnership  Plan  1 ,  for  every  page  an 
advertiser  runs  between  September  and  December  1985, 
USA  Weekend  will  match  with  a  bonus  page  providing  the 
advertiser  commits  the  same  number  of  pages  in  1986.  For 
example,  if  you  run  four  pages  in  the  last  half  of  ’85,  you 
pay  for  two;  but  you  must  run  four  in  ’86,  though  pay  for 
three. 

Other  programs  include  those  whose  budgets  don’t  fall 
into  the  calendar  of  the  first  plan,  allowing  a  three-page 
buy  for  the  price  of  two.  The  fourth  program  —  called 
‘weekend  roadblock’  —  will  place  a  four-color  ad  in  USA 
Today  on  Friday,  USA  Weekend  on  Sunday,  and  on 
Saturday  any  non-Gannett  paper  that  is  a  member  of  the 
Gannett  Four-Color  Network  for  “just  under  $500,000.” 
Rate  variations  consider  the  circulation  of  the  Saturday 
non-Gannett  paper. 

Gaulke  said  the  magazine  will  be  sold  in  combination 
with  USA  Today  and  the  Gannett  Color  Network.  (Total 
circulation  of  the  network  members  papers  rose  to  11.9 
million  daily  and  11.3  million  Sunday  this  week  as  18 
non-Gannett  papers  joined,  bringing  the  total  to  140.  Gan¬ 
nett  owns  38  newspapers  in  the  network.)  For  $1 15,000  for 
a  four-color  page,  one  ad  will  appear  in  both  USA  Today 
and  USA  Weekend.  The  magazine  also  will  be  sold  as  its 
own  product. 

Some  remain  unconvinced. 

(Continued  on  page  37) 
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Writer  with  a  mid- America  perspective 

Vicki  Wiiiiams  of  King  Features  Syndicate  iooks  at  issues  from 
a  much  different  vantage  point  than  many  other  coiumnists 


By  David  Astor 

In  the  past  few  years,  Vicki  Wil¬ 
liams  has  been  a  realtor,  factory 
worker,  jobless  person,  and  part-time 
bartender,  among  other  things.  Cur¬ 
rently,  Williams  is  an  administrative 
assistant  at  an  Indiana  real  estate 
firm. 

These  are  not  the  ordinary  things 
one  sees  on  the  resume  of  a  newspa¬ 
per  columnist,  but  Williams  is  indeed 
a  syndicated  writer.  And  the  point  of 
her  column  is  to  offer  readers  the 
opinions  of  a  working-class  person 
from  “middle  America” — opinions 
rarely  seen  on  op-ed  pages  that  often 
feature  affluent  “pundits”  based  in 
places  like  Washington,  D.C. 

“Everyone  seems  to  be  wildly  anx¬ 
ious  to  be  my  spokesman,”  wrote 
Williams.  “Yet  these  people  don’t 
know  a  damn  thing  about  how  the 
‘poor  overburdened  taxpayer’  thinks 
or  lives.  I  imagine  it’s  been  quite  some 
time  since  most  politicians  or  well- 
known  journalists  lived  on  $204  per 
week  .  .  .  .” 

That  was  Williams’  salary  before 
she  was  laid  off  from  her  factory  job  in 
1982 — the  year  when  the  above  words 
appeared  in  Newsweek' s  “My  Turn” 
column.  The  piece,  which  Williams 
originally  wrote  for  her  journal,  drew 
well  over  2,000  letters — reportedly 
the  largest  “My  Turn”  reader  re¬ 
sponse  ever  up  to  that  time.  And  the 
column  indirectly  led  to  the  signing  of 
Williams  by  King  Features  Syndicate. 

But  Williams,  who  wrote  for  local 
publications  before  submitting  her 
opinion  piece  to  Newsweek,  did  not 
immediately  end  up  at  King.  She  first 
appeared  on  television  shows  such  as 
Good  Morning  America,  Hour  Maga¬ 
zine,  and  Real  People',  did  pieces  for 
the  Indianapolis  Star,  USA  Today, 
McCall’s,  and  other  publications;  and 
began  a  weekly  column  for  the 
Wabash  (Ind.)  Plain  Dealer — all 
while  trying  to  make  a  living  in  less 
erudite  ways. 

In  1984,  Williams  taught  a  work¬ 
shop  at  Skidmore  College  for  the  In¬ 
ternational  Women’s  Writing  Guild, 


Vicki  Williams 

and  felt  so  encouraged  by  the  re¬ 
sponse  there  that  she  finally  decided 
to  try  to  get  syndicated. 

She  wrote  King  last  August  and  was 
signed  soon  after.  And  her  twice- 
weekly  column — which  started  this 
March — was  subsequently  picked  up 
by  papers  such  as  the  Boston  Herald, 
Denver  Rocky  Mountain  News,  Los 
Angeles  Herald  Examiner,  Phoenix 
Gazette,  Sacramento  Bee,  San  Anto¬ 
nio  Light,  and  Seattle  Post- 
Intelligencer. 

Williams  tackles  a  variety  of  sub¬ 
jects  in  her  feature,  including  Presi¬ 
dent  Reagan’s  policies,  the  TWA  hos¬ 
tage  crisis,  the  “haves  and  the  have- 
nots,”  taxes,  the  farm  crisis,  hiring 
quotas,  prayer  in  the  schools,  abor¬ 
tion,  the  need  for  people  to  put  down 
roots  in  a  community,  and  owning 
pets.  Here  are  excerpts  from  some  of 
her  columns: 

•  “I  do  consider  myself  average  in 
most  ways.  I’m  quite  a  bit  closer  to 
being  poor  than  rich  and  quite  a  bit 
closer  to  being  liberal  than  conserva¬ 
tive.  I’ve  got  strong  political  views  on 
most  issues  but  I  don’t  always  have  to 
have  my  own  way.  I’m  willing  to  com¬ 
promise  on  almost  any  of  them  if  that 
is  the  only  way  to  get  something 
accomplished.” 

•  “I’m  as  passionate  a  supporter  of 
freedom  of  speech  as  anyone  and  am 
violently  opposed  to  censorship,  but 


everyone  has  an  end  to  their  tolerance 
level  and  mine  is  reached  when  cruel¬ 
ty  to  children  is  involved.  I  could 
watch  a  child-porn  producer  being  put 
on  the  rack  and  never  even  wince.” 

•  “Their  most  powerful  weapon 
has  always  been  turning  us  against 
one  another  and  how  easily  it  is  done, 
working  time  after  time  after  time.  In¬ 
stead  of  the  $5  an  hour  jean  seam¬ 
stress  resenting  the  corporation  head 
making  several  hundred  thousand 
dollars  a  year,  she  envies  the  auto 
worker  making  $12.” 

•  “I  also  remember  the  bitterness 
when  I  read  the  Houston  want  ads  and 
saw  that  every  little  greasy  spoon 
wanted  waitresses,  but  when  it  came 
to  the  fine  dining  establishments 
where  tips  were  large,  the  majority 
specified  waiters.” 

•  “Call  it  a  ‘closed  door  policy.’ 
Call  it  protectionism,  parochialism, 
chauvinism.  Call  it  any  ‘ism’  you  like. 
As  long  as  my  country  has  seven  mil¬ 
lion  people  out  of  work,  perhaps  by 
buying  American  I  can  contribute  in 
some  small  way  to  saving  my  neigh¬ 
bor’s  job.” 

•  “Sometimes  I  think  we  must  be 
nuts  for  putting  up  with  the  cats,  but 
then  I  figure  that  without  them  our 
house  would  have  known  a  bit  more 
peace  but  much  less  pleasure.” 

•  “(M)oving  in  pursuit  of  economic 
prosperity  is  the  American  way.  De¬ 
spite  our  reputation  for  mobility, 
though.  I’m  surely  not  the  only  Amer¬ 
ican  who  lives  with  a  strong  and  con¬ 
stant  tug  of  yearning  to  go  home. 
Surely  I’m  not  the  only  one  who  likes 
the  feeling  of  knowing  everyone  they 
meet  walking  down  Main  Street.” 

The  38-year-old  columnist,  who 
would  like  to  move  back  to  the  more 
rural  Wabash  area  someday  (Williams 
currently  resides  on  the  outskirts  of 
Indianapolis),  finds  topics  to  write 
about  in  a  number  of  ways.  She  might 
use  things  happening  in  her  current 
and  past  life  (Williams  lived  in  almost 
all  50  states  when  she  was  growing  up) 
as  a  jumping-off  point  for  columns. 
Williams  also  gets  ideas  by  watching 
the  news  and  reading  publications 
such  as  Time,  Newsweek,  U.S.  News 
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Monthly,  Conservative  Digest,  and  Post,"  she  said  with  a  laugh. 


the  Indianapolis  Star. 


regional  slant) — on  Sundays.  She  also 


Williams  each  week  writes  all  three  finds  time  to  guest-teach  at  local  col- 


“One  of  these  days  I’ll  be  rich  of  her  columns — the  two  for  King  and  leges  and  give  speeches  to  campus 

enough  to  get  (mail)  subscriptions  to  the  one  for  the  Wabash  paper  (the  and  organization  audiences. 


They  defend  vampires  and  ghosts  needing  iegai  aid 


“Wolff  &  Byrd,  Counselors  of  the 
Macabre” — a  comic  that  has 
appeared  in  the  weekly  National  Law 
Journal  for  over  two  years — is  now 
being  syndicated  to  law  school  news¬ 
papers. 

The  female  attorney  Wolff  and  the 
male  attorney  Byrd  take  on  the  cases 
of  vampire  dentists,  ghosts  with  real 
estate  problems,  and  “things  that  go 
bump  in  the  night  and  end  up  in 
court.”  Their  motto?  “Hey,  some¬ 
body’s  got  to  defend  them!” 

“Wolff  &  Byrd”  is  by  Batton  Lash, 


Batton  Lash  and  his  comic. 

who  is  currently  the  editorial  cartoon¬ 
ist  for  Brooklyn  (N.Y.)  Paper  Pub¬ 


lications,  a  weekly  newspaper  group. 
His  work  has  also  appeared  in  the 
Washington  Post,  New  York  Times, 
New  York  Daily  News,  Village  Voice, 
Newsday  (Long  Island,  N.Y.),  New 
York  magazine.  New  York  Law  Jour¬ 
nal,  and  John  Marshall  Law  School 
Alumni  News,  as  well  as  Rock  ‘N’ 
Roll  Confidential  (Little,  Brown, 
1984). 

Lash — based  at  225  Lafayette  St., 
Room  714,  New  York,  N.Y.  10012 — 
has  also  been  an  advertising  art  direc¬ 
tor  and  illustrator. 


LATS  will  offer  commentary  by  Kirkpatrick,  lacocca 


Features  by  former  United  Nations 
Ambassador  Jeane  Kirkpatrick  and 
Chrysler  head  Lee  lacocca  will  soon 
be  offered  by  the  Los  Angeles  Times 
Syndicate. 

Kirkpatrick — a  prominent  con¬ 
servative  who  recently  joined  the  Re¬ 
publican  party — will  write  a  weekly 


800-word  column  discussing  foreign 
affairs  and  other  subjects  beginning 
September  15.  LATS  president  Lou 
Schwartz  reported  that  initial  sales 
are  going  extremely  well. 

And  lacocca  will  do  a  lengthier 
nine-times-a-year  feature  discussing 
business,  government,  and  other 


topics  starting  in  mid-October.  LATS 
last  year  distributed  excerpts  from  the 
automobile  executive’s  runaway 
bestseller  autobiography  (see  E&P, 
October  6). 

LATS  will  be  releasing  more  in¬ 
formation  about  the  two  features  as 
their  debut  dates  draw  closer. 


‘Academic’  feature  entering  syndication  next  month 


A  humorous  weekly  feature  called 
“Academic  Sketches”  will  enter  syn¬ 
dication  August  1 . 

The  writer.  West  Virginia-based 
professor  of  philosophy  Dr.  Ralph  W. 
Clark,  said  his  subject  manner  “will 
be  anything  that  is  academic  in  the 

New  Monitor  shows 

John  Hughes,  who  began  a  twice- 
weekly  column  for  the  Christian  Sci¬ 
ence  Monitor  earlier  this  year,  is 
anchoring  a  television  show  that  will 
be  launched  July  26. 

The  Christian  Science  Monitor  Re¬ 
ports  is  a  half-hour  weekend  news 
program  that  will  have  four  segments 
covering  major  U.S.  and  international 
trends  as  well  as  a  light  feature  seg¬ 
ment.  It  is  being  co-produced  by  Inde¬ 
pendent  Network  News  of  New 
York,  and  INN  will  be  distributing  the 
show  to  at  least  55  stations. 

The  column  by  Hughes,  who  re- 
(Continued  on  page  36) 


broadest  sense — all  of  history,  litera¬ 
ture,  science,  etc.,  plus  all  aspects  of 
college  and  university  life.” 

In  one  installment.  Dr.  Clark  offers 
the  following  old  wedding  notice: 
‘‘Mr.  and  Mrs.  Wedgwood  are 
pleased  to  announce  the  forthcoming 
marriage  of  their  dau^ter,  Emma,  to 
Mr.  Charles  Darwin,  who  is  de¬ 


scended  on  his  mother’s  side  from  a 
very  distinguished  line  of  anthropoid 
apes  .  .  .  .” 

Clark — based  at  485  Wilson  Ave., 
Morgantown,  W.V.  26505 — also 
writes  a  serious  weekly  column  enti¬ 
tled  “Moral  Issues  and  Answers” 
that  appears  in  nine  West  Virginia 
papers. 


Drive  IT  FtmEVER 

Auto  Tips  From  Expert  Bob  Sikorsky 

“This  column  should  be  in  every  daily  paper  in  the  country. . . .  Don’t 
toss  it  aside. . .  .You  will  be  making  a  mistake  if  you  do.” 

FRANK  L  XJHNSON,  executive  editoi;  The  Arizona  Daly  Star. 

Available  weekly.  To  order  call  Chuck  Weiss  or  Dan  Barber  in  New  York, 
212-972-1070/Bill  Higsinbotham  in  Ft  Worth,  817-292-8165/Paul  Finch  in 
Los  Angeles,  213-852-1579. 
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(Continued  from  page  35) 
signed  as  Assistant  Secretary  of  State 
for  Public  Affairs  January  1 ,  is  distrib¬ 
uted  by  the  Los  Angeles  Times  Syndi¬ 
cate  via  its  Christian  Science  Monitor 
News  Service  (see  E&P,  February  2). 

Two  new  radio  programs  are  also 
being  offered  by  the  Monitor.  Con¬ 
versations  with  the  Christian  Science 
Monitor,  which  began  July  1,  is  a  30- 
minute  evening/late  evening  news  and 
interview  show  for  commercial  sta¬ 
tions  that  airs  Monday  through  Fri¬ 
day.  And  the  Monitoradio  news  show 
will  now  have  a  daily  30-minute  edi¬ 
tion  to  go  along  with  the  weekend  one. 
Pilot  programs  will  air  on  public  sta¬ 
tions  starting  August  1,  with  a  full 
offering  to  follow  in  the  fall. 

LATS  writer  is  dead 

Political  columnist  Nick  Thim- 
mesch  of  the  Los  Angeles  Times  Syndi¬ 
cate  died  of  cancer  July  1 1  at  the  age  of 
57. 

Born  in  Dubuque,  Iowa,  Thim- 
mesch  began  his  journalism  career  in 
his  home  state  with  the  Davenport 
Times.  He  then  worked  for  the  Des 
Moines  Register  and  the  Detroit, 
New  York  City,  and  Washington, 
D.C.,  bureaus  of  Time  magazine. 

He  was  named  Washington  bureau 
chief  for  Newsday  (Long  Island, 
N.Y.)  in  1%7,  and  became  a  syndicat¬ 
ed  columnist  two  years  later.  Thim- 
mesch  was  also  a  contributing  editor 
for  New  York  magazine  and  a  com¬ 
mentator  for  Cable  News  Network. 

Thimmesch’s  articles  appeared  in 
publications  such  as  the  New  York 
Times  Magazine,  Esquire,  Life,  and 
Sports  Illustrated.  He  also  wrote  two 
books  about  Robert  F.  Kennedy  as 
well  as  The  Condition  of  Republican¬ 
ism.  And  the  State  University  of  Iowa 
graduate  regularly  appeared  on  Meet 
the  Press  and  other  television  and 
radio  shows. 

Shredded  paper  use 

With  parts  of  the  U.S.  experiencing 
water  shortages,  “The  Green 
Thumb”  columnists  George  and  Katy 
Abraham  are  suggesting  that  people 
use  shredded  newspapers  as  mulch 
material. 

Newspapers  in  the  soil,  explained 
the  Abrahams,  act  “like  a  blotter” 
and  hold  moisture.  The  self- 
syndicated  writers — based  at  Box 
578,  Naples,  N.Y.  14512 — added  that 
the  ink  used  in  printing  newspapers 
isn’t  toxic,  making  papers  safe  for  use 
in  the  garden  or  on  a  compost. 


Detroit  Free  Press  writers  and  editors  recently  gathered  at  a  rooftop  reception  to  mark 
Gil  Thorp's  marriage  to  Emily  Clover  in  Jack  Berrill's  Tribune  Media  Services- 
distributed  comic  (see  E&P,  July  6).  They  toasted  the  couple  with  sparkling  French 
cider,  ate  wedding  cake,  went  through  a  receiving  line,  signed  a  guest  register— and 
adopted  alter  egos  from  the  funny  pages.  (Photo  by  Tony  Spina.) 


Material  from  books 

Excerpts  from  two  best  sellers.  Dr. 
Berger’s  Immune  Power  Diet  by  Dr. 
Stuart  Berger  (NAL  Books)  and  A 
Passion  for  Excellence  by  Tom  Peters 
and  Nancy  Austin  (Random  House), 
are  being  offered  by  the  New  York 
Times  Syndication  Sales  Corporation. 

The  Berger  material  will  be  re¬ 
leased  July  29  and  run  in  five  parts  of 
1,500  words  each.  The  Peters/ Austin 
material,  available  July  15,  is  ten  parts 
of  1,000  words  each. 

DPA  handling  SHNS 

Deutsche  Presse-Agentur,  the  Ger¬ 
man  news  agency,  became  a  subscrib¬ 
er  to  Scripps  Howard  News  Service 
July  1  and  has  acquired  exclusive  dis¬ 
tribution  rights  to  SHNS  in  40  coun¬ 
tries — including  all  of  Latin  America, 
most  of  Western  Europe,  Turkey, 
Japan,  Korea,  Singapore,  Australia, 
and  South  Africa. 

Comical  campaigns 

Two  characters  from  United  Fea¬ 
ture  Syndicate-distributed  comics  are 
appearing  in  advertising  and  promo¬ 
tion  campaigns. 

Snoopy  from  Charles  M.  Schulz’s 
“Peanuts”  is  featured  in  ads  for  Met¬ 


ropolitan  Life  insurance. 

And  Garfield  from  Jim  Davis’  strip 
is  the  “spokescat”  for  Palm  Beach, 
Fla.  The  cartoon  feline  appears  on  a 
number  of  billboards  golfing,  swim¬ 
ming,  playing  tennis,  and  enjoying 
other  Palm  Coast  pursuits. 


MEET  THE  UOKLP 
METROPOUTANUPEREI 


AlCAPEK  OONSCemOUS 
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(Continued  from  page  IS) 


“Opponents  of  the  (merger)  docu¬ 
ment  have  resorted  to  name-calling 
rather  than  debating  the  issue," 
secretary-treasurer  Kopeck  said  re¬ 
cently. 

Kopeck  argues  that  a  Teamsters 
merger  will  lower  dues  —  now  run¬ 
ning  at  $50  to  $60  a  month  including 
locd  dues  —  and  allow  the  typog¬ 
raphers  to  retain  their  identity,  right 
to  choose  officers  and  traditional  ITU 
benefits  such  as  its  Retired  Printers 
Home  in  Colorado  and  mortuary  ben¬ 
efit. 

“Merger  with  the  Teamsters  is  an 
opportunity  to  preserve  what  is  best 
in  the  ITU  while  providing  hope  to 
those  who  depend  upon  this  union  for 
a  future  livelihood,"  Kopeck  said. 

In  another  strong  pro-merger  state¬ 
ment,  first  vice  president  Heritage 
scoffed  at  the  claim  made  by  other 
union  officers  that  the  proposal  to 
merge  with  the  Graphic  (Communica¬ 
tions  International  Union — a  propos¬ 
al  killed  by  GCIU  leadership  last 
March  —  is  still  alive. 

“Although  it  is  still  being  held  up  as 
an  alternative,  let  me  assure  you  there 
is  no  bona  fide  GCIU  proposal  lurking 
in  the  wings.  I  have  seen  several  let¬ 
ters  from  GCIU  board  members 
wherein  they  confirm  ...  the  GCIU 
merger  document  is  dead,”  Heritage 
said. 

McMichen,  however,  said  the 
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deny  them,  but  soon  thereafter  he  and 
Carpenter  made  a  complete  disclo¬ 
sure — including  many  facts  which  the 
SEC  had  not  known  up  until  that  time. 
It  was  this  information  which  formed 
the  basis  of  the  indictment  against 
them.  “They  were  hung  with  their 
own  rope,”  commented  one  court¬ 
room  wag. 

The  defense  has  already  announced 
plans  to  appeal. 

“We’re  bullish  that  the  verdict  will 
be  overturned  on  appeal,”  comment¬ 
ed  defense  attorney  Don  Buchwald, 
basing  his  hope  on  similar  First 
Amendment  appeals  having  been 
successful  in  the  past. 

Professional  journalistic  organiza¬ 
tions  apparently  share  that  hope. 
Many  journalists  are  frightened  at  the 
implications  of  the  government’s 
ability  to  use  the  securities  laws  to 
prosecute  them  for  fraud  for  breaking 
vague,  unwritten  rules  where  they 
work,  on  the  pretext  that  the  subject 
of  their  writing  is  “market- 
sensitive.” 


“GCIU  talks  stalled,  but  they’re  still 
very  much  alive.” 

In  an  anti-merger  statement,  the  top 
leadership  challenged  the  idea  that 
merger  with  the  Teamsters  means 
added  bargaining  power. 

“If  they’re  so  great  for  the  mem¬ 
bership,  why  did  they  lose  about  4,300 
(members)  through  decertification 
(elections)  last  year?  If  they’re  such 
great  organizers,  why  is  their  organiz¬ 
ing  success  ratio  more  than  10  percent 
less  than  the  average  of  all  AFL-CIO 
unions?”  the  statement  asked. 


/n  recent  issues  of  the 
union’s  pubiication, 
Typographicai  Journai, 
the  officers  have  traded 
insuits  and  accusations 
over  the  merger  issue. 


“Is  it  good  to  have  Teamsters  sup¬ 
port  in  a  strike?  You  bet!  Will  we  lose 
it  at  the  local  level  if  we  don’t  merge? 
Of  course  not,”  the  statement  added. 

McMichen  and  vice  presidents 
Austin  and  Boarman  called  the  Team¬ 
sters  an  undemocratic  and  corrupt 
union  that  does  not  intend  to  permit 
the  ITU  to  run  its  own  affairs. 

In  fact,  citing  a  “special  govern¬ 
ment  report”  by  the  U.S.  Labor  De¬ 
partment,  the  officers  charged 
Teamster  money  was  used  to  aid 
candidates  loyal  to  Joe  Bingel,  the  for¬ 
mer  ITU  president  who  negotiated 
the  original  Teamsters  merger  pro¬ 
posal.  Bingel  was  defeated  in  a  special 
rerun  election  earlier  this  year. 


AFL-CIO  president  Lane  Kirkland 
also  recently  charged  the  Teamsters 
with  “raiding”  traditional  ITU  juris¬ 
dictions. 

McMichen  and  the  vice  presidents 
said  the  merger  proposal  would  allow 
Teamster  president  Jackie  Presser  to 
appoint  an  ITU  leader,  and  would 
allow  the  Teamsters  to  merge  or  split 
locals  without  a  vote. 

“Corruption.  Attacks  on  members. 
DictatoriaJ  leadership.  Inteference  in 
ITU’s  elections.  Voiding  ITU  laws 
with  a  stroke  of  a  pen.  The  list  goes  on 
and  on,”  the  McMichen  statement 
said. 

“Every  count  in  the  moral  and 
ethical  indictment  against  the  Team¬ 
sters  union  flies  in  the  face  of  what  the 
ITU  has  stood  for  since  it  was 
founded  in  1852.  To  vote  ourselves 
part  of  this  swamp  would  be 
ihsanity,”  the  statement  added. 
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Jack  McCarthy,  publisher  of  the 
Hammond  (Ind.)  Times,  (Sunday  cir¬ 
culation  76,325),  is  adamant  about  his 
dislike  for  the  new  product. 

“We  sent  our  cancellation  notice 
yesterday.  We’re  not  going  to  run 
USA  Today  in  our  newspaper.” 

McCarthy  said  the  Gannett  paper  is 
not  a  competitive  factor  in  his  market, 
“but  we  had  a  contract  with  FaAiily 
Weekly.  This  is  not  Family  Weekly.” 

Gaulke  said  publishers  are  bound 
by  a  one-year  cancellation  notice  re¬ 
quirement  in  the  current  contract. 
Does  that  contract  cover  a  redesigned 
product? 

“Our  attorneys  think  so,”  Gaulke 
responded. 


LAWRENCE  E.  LAMB,  M.D. 


ASK  DR.  LAMB  is  your  readers’ 
source  for  the  most  complete  ap¬ 
proach  to  today’s  medical  questions 
and  issues,  including,  along  with  a 
reader  Q&A,  special  columns  on 
specific  topics  such  as  nutrition  and 
women’s  health  needs  and  graphic 
illustrations.  For  information  on 
putting  America’s  family  physician 
to  work  for  your  newspaper,  call 
our  sales  department  collect  at 
714/250-4000. 


NEWS  AMERICA  SYNDICATE 

1703  Kaiser  Avenue  •  Irvine.  California  92714  •  714/250^4000 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


ANNOUNCEMENTS 


HOOSIER  BOOKSHELF-Twice-  "MORE  FOR  YOUR  MONEY"— Proven 
monthly  column  on  current  Indiana  weekly  column  and  fillers  of  money  sav- 
txx>ks  and  authors,  plus  monthly  book  ing  consumer  nem._Mike  LeFan,  1802 
reviews,  author  inteviews,  etc.  All  forone 
low  price!  Michael  Hemmes.  4607  N. 

Sheridan,  Box  1107,  Chicago,  IL, 

60640.  I  MOVIE  REVIEWS 


CARTOONS 


AWARD-WINNING  CARTOONS,  carica¬ 
tures,  news  art,  and  illustration  to  fit  the 
needs  of  YOUR  newspaer  or  publication. 
Strips,  panels  and  editorials.  Member 
NCs.  Bruce  Higdon,  Route  11,  315B, 
Murfreesboro,  TN  37130. 


GRIMSLY-The  vrarld  s  most  topical  and 
satirical  family  cartoon  panel.  Mackinac 
Features,  Box  1347,  Ann  Arbor,  Ml 
48106,  (313)  663-1368. 


COMMENTARY 


FIRST  AD  AFTER  14  YEARS.  Best-kept 
secret  in  American  column-writing. 
Literate  political,  social  commentary. 
"Shimmering  intelligence,”  Pulitzer, 
ASNE,  Walker  Stone  Awards.  Write  for 
samples,  rates,  list  of  subscribers.  Paul 
Greenburg  Column,  2406  West  39th 
Ave.,  Pine  Bluff,  AR  71603. 


ENTERTAINMENT 


FASTEST-GROWING  COMPLETE 
MOVIE  SERVICE!  Free  trial  subscrip¬ 
tion!  Call  collect  (503)  372-5496. 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  lltn  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


PROFESSIONAL  500  WORD  REVIEWS 
for  less  than  a  movie  ticket-as  needed  or 
subscription.  Perfect  for  small  pap¬ 
ers.  Samples/information;  REVIEWS  ON 
REQUEST,  PO  Box  20267,  London  Ter¬ 
race  Station,  New  York,  NY  10011. 
(212)  989-6612. 


PUZZLES 


DAILY  CROSSWORD  PUZZLES  by  Fran¬ 
cis  Burton.  15  sq^re  X  15  sqaure  of 
approximatley  62-81  words.  For  sample, 
rates,  PO  Box  997,  St.  Joseph,  MO 
64502. 


FREE  PUZZLES! 

Run  our  small  coupon  and  get  the  best 
CELEBRITY  INTERVIEWS,  movie  re-  crossword  or  Scrambir’*  puzzles  FREE! 
views,  "Around  Entertainment”  with  Our  15th  year.  Scrambl-Gram  Inc., 
photos.  Our  12th  year.  International  1772  State  Rd.,  Cuyahoga  Falls,  OH 
Photo  News,  Box  2405,  West  Palm  44223.  (216)  923-2397. 

Beach  FL  33402.  - 

POLITICAL  COLUMNS 


RES  FOCAL  POINTS“Foreign  policy, 
defense,  national  politics,  religion;  also 
book  and  film  reviews.  Request  samples 
from  Richard  Sincere,  2209-40th  St., 
NW,  Washington,  DC  20007. 


"SENIOR  CLINIC".  A  specialist  writes 
America's  only  health  column  on  medic¬ 
al  problems  of  older  people.  Lively  Q  &  A 
format.  Rochester  (NY)  Democrat  & 
Chronicle-"Timely  -Incisive-  Excellent 
Reader  Response”.  Now  in  4th  year. 
Weekly,  6(j0  words.  Samples.  Dr. 
Macinnis,  HFM  Literary  Enterprises, 
Box  307,  Edmonton,  Alberta  Canada, 
T5J  2J7  (403)  973-2361. 


UFESTYLES 


"ON  MY  OWN”  -  Proven  weekly  column 
on  the  satisfactions  and  stresses  of  sing¬ 
le  parenting/single  life  today.  General  in¬ 
terest,  award  winning. 

Pat  Kite,  Box  8318,  Fremont,  CA 
94537. 


REAL  ESTATE 


HOUSE  CALLS-Sun-Times,  Houston 
Post,  The  Register,  Miami  Herald,  90 
others.  Lively,  lucid,  800-word  Q&A 
weekly  on  real  estate.  10th  year,  8 
national  awards.  Box  18447,  Rochester, 
NY  14618;  (716)  473-4973. 


CONTEST 


CONTEST 

$500  to  first  person  that  solves  logic 
puzzle.  For  information  send  self- 
addressed  stamped  envelope  to  Scot 
Co.,  Box  102EAP,  LakeCity,  PA  16423. 


Feature  Your  Feature  in 
Features  Available 
and  watch  your 
syndicate  sales  soar! 

Run  your  ad  for  12.  26  or  52  issues  and 
benefit  from  our  low 
contract  rates. 


BUSINESS  OPPORTUNITIES 


NEWSPAPER  PRINTING  PLANT  8  un¬ 
its,  2  folders  $125,000.  Will  split.  Mr. 
Sellentin,  (516)  537-3200. 


SUBURBAN  HOUSTON  AREA 
Quick  Print  Shop  with  in  house  typeset¬ 
ting.  Established.  Gross  $11(1,000 
annually  with  no  outside  sales  force. 
Owners  want  to  retire.  Box  9047,  Editor 
&  Publisher. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  THE  WEST 
Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and  per¬ 
sonal  worth.  Sensible  fees.  Brochure. 
Krehbiel-Bolitho,  Inc.,  Robert  N. 
Bolitho,  PO  Box  7133,  Shawnee  Mission 
KS  66207. 


NEWSPAPER  BROKERS 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
Rte  1,  Box  146,  Theodore,  AL  36582 
(205)  973-1653 


AUN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446- 
0871  nights:  or  write  Box  3364, 
Clearwater  Beach  FL  33515.  No  obliga¬ 
tion,  of  course. 


Brokers*Consultants*Appraisers 
Daily  and  Weekly  Newspapers 
JAMES  A.  MARTIN  ASS(5ciATES 
Columbus  Office:  (614)  889-9747 
PO  Box  798,  Dublin  OH  43017 
SERVING  THE  USA 


CONFIDENTIAL  PROFESSIONAL  SER¬ 
VICE.  Call  or  write  Dick  Briggs.  No 
obligation.  RICHARD  BRIGGS  & 
ASSOCIATES,  Box  8225,  Savannah,  GA 
31412  (912)  236-1596. 


EDWIN  0.  MEYER  ASSOCIATES 
Appraisers,  Brokers,  Consultants 
Box  637,  Goochland,  VA  23063 
Ed  0.  Meyer  (804)  266-1522 
Robin  R.  Lind  (804)  784-3713 


Fournier  Media  Service  Inc. 
Appra  isa  I'BrokerageOonsu  King 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (503)  389-3277 


NEWSPAPER  BROKERS 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


NEWSPAPER  BROKERS 
Over  300  Newspapers  Sold 
25  Years  of  Service 
W.  B.  GRIMES  &  CO. 
1511  K  Street,  N.W. 
Washington,  D.  C.  20005 
(202)  628-1133 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


SOUTHWESTERN  U.S.  NEWSPAPERS, 
$35Kto$1.7  million.  Free  information. 
Bill  or  Ed  Berger,  ATN  Inc.,  1801  Ex¬ 
position  Blvd.,  Austin,  TX  78703,  (512) 
476-3950. 

TO  BUY  OR  SELL 
A  MIDWEST  NEWSPAPER 
you  need 

ROY  HOLDING  &  ASSOCIATES 
•Brokers  ’Appraisers 

PO  Box  212,  Galva,  IL  61434 
Office  Phone  309-932-2270 
Dave  Kramer  217-784-4736 
Roy  Holding  305-335-9082 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services,  Inc. 

408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 

CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
John  T.  Cribb  (406)  266-4223 

Sales*Consultlng>Appraising 


KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  550  Newspaper  Sales 
ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office:  (913)  451-8260 


NEWSPAPER  CONSULTANTS 


Hands-on  consulting  service  results  in 
higher  gross,  more  net  profit.  Can  you 
afford  NOT  to  call?  Mark  Samuels, 
Media  Data  Systmes,  Louisville,  KY.  1- 
(502)  566-6723.  Next  availability: 
September  23. 

NEWSPAPER  Brokers 
KNOW  THAT 
E&P  CLASSIFIEDS 
GET  THEM 
THE  BUSINESS! 
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NEWSPAPERS  FOR  SALE 


INDUSTRY 

SERVICES 


EQUIPMENT  t  SUPPLIES 
COMPUTER  SOFTWARE 


ARIZONA  WEEKLY  communiW  tabloid, 
two  yurs  old,  circulation  25K,  sunny, 
booming  Phoenix  area.  Total  price 
$25,000.  (602)  938-2742.  PO  Box 
6034,  Glendale,  AZ  85312. 


COLORADO  ROCKIES  SKI  RESORT 
.Award  winning  weekly  with  diverse, 
educated  readership  in  colorful  growing 
community.  Year-round  recreation  in 
beautiful  setting.  Great  investment, 
great  style  of  life.  Minimum  $100,000 
down,  ^nd  professional  and  financial 
qualifications.  Suite  359,  Box  9002, 
Boulder  CO  80301. 


CALIFORNIA  WEEKLY,  great  farm  town 
near  coast,  $175,000.  Call  Bruce 
Wright.  (916)  988-5990. _ 


ESTABLISHED  WEEKLY  in  one  of  the 
fastest  growing  communities  in  San 
Diego  County,  California.  Last  year  leg- 
als  produced  $38,000.  Unlimited 
potential.  $55,000  full  price  includes 
typesetting,  compugraphic  camera  sys¬ 
tem  and  office  furniture.  Owner  will  help 
with  transition.  (619)  744-2212  PO  Box 
947,  San  Marcos,  California  92069. 


EXCLUSIVE  98-year  old  county  seat 
weekly.  4,200  circulation.  Grossing 
$350,000.  Good  cash  flow.  Well  equip¬ 
ped.  Zone  7.  $350,000  with  $60,0CX) 
down,  terms,  (intact  Hicks  Media  Ser¬ 
vice,  31  North  Wyoming  Ave.,  Buffalo, 
m  82834.  (307)  684-8750. 


HIGH  PROFIT  3,350  circulation  weekly 
newspaper  in  solid,  isolated,  non¬ 
competitive  market,  (iuality  life  moun¬ 
tain  area  with  outstanding  recreation 
opportunities  (Zone  7).  $375,000 
($75,000  down).  Contact  Hicks  Media 
Service,  31  North  Wyoming  Ave.,  Buffa¬ 
lo.  WY  82834.  (307)  684-5750. 


HUMOR  IN  PARADISE.  For  sale  The 
Boulder  Lampoon.  Don  Koplen,  PO  Box 
1075,  Boulder,  CO  80306.  (303)  443- 
5965. 


SOUTH  DAKOTA:  Shopper  ‘84  gross 
$509,000,  excellent  building  and 
equipment  lease,  very  motivated  seller. 
$385,000  with  $75,000  down  or  best 
offer  in  next  60  days. 

CRIBB  ME(5iA  service 

Box  1220,  Townsend,  MT  59644 
John  T.  Cribb  (406)  266-4223 

TRADE  PUBLICATION  serving  the 
police  and  security  markets,  regional/ 
national,  unlimited  potential,  terms 
available,  under  $60,000.  Brewer  Com¬ 
munications,  Inc.,  PO  Box  780,  Milford, 
DE  19963,  (302)  422-2772. 

WELL  ESTABLISHED,  profitable  milit¬ 
ary  publication  with  growth  potential. 
NO'l  a  civilian  enterprise  operation  but 
an  longtime  independent  in  an  excellent 
market.  $1.5  million.  Dick  Briggs, 
RICHARD  BRIGGS  &  ASSOCIATES,Tox 
8225,  Savannah,  Georgia  31412,  (912) 
236-1596. 

ZONE  6  weekly  suburban  and  shopper. 
Both  well  established  in  growing  metro 
market.  Excellent  retail  prospects.  Send 
inquiries  to  Box  9065,  Editor  &  Pub¬ 
lisher. 

NEWSPAPERS  WANTED 

EXPANDING  COMMUNITY  NEWSPAP¬ 
ER  GROUP  seeks  to  purchase  exclusive 
weeklies  with  5000  or  more  paid  circula¬ 
tion.  We  can  act  quickly  and  will  hold 
your  replies  confidential.  Write  Box 
8826,  Editor  &  Publisher. 

PROFITABLE  NEWSPAPERS  WANTED 
Must  be  $3  to  $10  million  gross.  Must 
have  growth  potential.  Management 
must  remain.  Will  pay  your  down  if  you 
will  accept  ourterms.  West  or  Southwest 
okay.  Box  9043,  Editor  &  Publisher. 

EblTbF^  &  PUBLISHER 
CLASSIFIED 
ADVERTISING 

PUBLICATIONS  AVAILABLE 

SHOULD  YOU  OWN  a  weekly?  Read 
"Howto  Purchasea  Newspaper  and  Suc¬ 
ceed”  by  editor — publisher — broker  Jay 
Brodell.  $22.50  to  Mountain  West  Pub 
Co.,  Box  1841,  Grand  Junction,  Colo. 
81502. 

THREE  PERIODICALS  targeted  to  speci¬ 
fic  computer  users.  1985  projected 
gross  of  $4.2  million,  priced  at  $4.0 
million.  Financial  statement  required  of 
interested  parties.  ATN,  Inc.,  Bill  or  Ed 
Berger,  1801  Exposition  Blvd.,  Austin, 
TX  78703,  (512)476-3950. 

REAL  ESTATE 

GOVERNMENT  HOMES  from  $1  (U  re¬ 
pair).  Also  delinquent  tax  property.  Call 
(805)  687-6000.  Ext.  GH-4261  for  in¬ 
formation. 

SHOPPING  GUIDES 

SURVIVAL  KIT  FOR  FREE  PAPERS 
Bright  ideas  to  fight  off  competition  and 
hel  p  keep  your  paper  healthy  through  the 
1980’s.  Ways  to  combat  TM(j  and 
broaden  your  display  and  classified 
base.  Plus,  new  ways  to  extract  revenue 
from  readers.  Publishers  call  or  write-- 
Estil  Cradick,  Consit.  to  Publishers,  950 
Parkwood  Or.,  Dunedin,  FL  33528, 
(813)  733-1678. 

1985 


MASSACHUSETTS:  Shopper,  direct 
mail,  excellent  growth  and  market,  ex¬ 
tremely  desirable  location,  profitable. 
Price;  $1,850,000. 

NORTH  CAROLINA;  Shopper,  carrier 
distribution,  good  market,  gross 
$800,000  plus.  Price:  $500,00(!)  with 
$150,000  down,  terms. 

Shoppers  available  from  $65,000  to 

$2,000,000. 

CRIB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
John  T.  Cribb  (406)  266-4223 


NEWSPAPER  AND  MAGAZINE  FOR 
SALE.  Weekly  newspaper  and  bimonthly 
magazine  in  British  Caribbean.  Exclu¬ 
sive  market-only  publications  in  growing 
tax  haven  and  tourist  resort  area.  Four 
years  old  with  rapidly  growing  circula¬ 
tion.  Newspaper:  $75,000.  Magazine: 
$125,000  or  both  for  $150,000.  (No 
equipment).  Write  in  confidence  to: 
5790  Southwest  80th  Street,  Miami,  FL 
33143. 


PROFITABLE  GROWING  WEEKLY 
NEWSPAPER  and  classified  shopper  lo¬ 
cated  in  beautiful  Northwest  Wisconsin. 
Gross  sales  over  $800,000.  Office 
buildings  and  printing  plant  used  for  own 
papers  only.  Appraised  at  over 
$400,000.  $1,150,000  with  1/3  down 
or  $1 ,000,000  cash.  Net  will  cover  debt 
and  provide  good  living.  Send  profes¬ 
sional  and  financial  qualifications  to  Box 
9005,  Editor  &  Publisher. 


PROFITABLE,  GROWING  WEEKLY 
NEWPAPER  and  shopper  located  90  mi¬ 
nutes  from  Boston.  Selling  price  1 
times  gross  of  $300,000  includes  large 
Victorian  office/home.  Cash  buyout  pre¬ 
ferred.  Please  indicate  your  financial 
ability  with  first  inquiry.  Write  Box 
8871,  Editor  &  Publisher. 

EDITOR  &  PUBLISHER  for  July  20, 


aRCULATION  SERVICES 


DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and  in¬ 
ternational  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 
Circulation  Consultant  for  newspapers. 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national  re¬ 
ferences,  for  action  call;  (201)  966- 
5250. 


MAIUNG  SERVICES 


ALTERNATE  DELIVERY 
7  days  a  week,  24  hours  a  day  Los 
Angeles  and  Southern  California.  We 
pick  up  from  LAX  and  deliver  same  day. 
Also  break-up  and  forwardirig  service  or 
consolidations.  American  iJistributing 
Co.,  (213)  770-1655. 


CONSULTANTS 


S&M  CANADIAN  WEB  CONSULTANTS 
LTD.  Professionals  in  Web  pressroom 
equipment  and  personnel  evaluation. 
Maintenance  and  training  program,  in¬ 
stallations  and  repairs.  20  years  experi¬ 
ence.  Phone  (705)  673-6w7. 


EQUIPMENT 
&  SUPPLIES 


CAMERA  a  DARKROOM 


FOR  SALE:  DS-450-E  Horizontal  pro¬ 
cess  camera  complete  including  in¬ 
stallation  out  of  color  separation  ^op. 
40x50  copyboard.  Wholesale  price  for 
cash.  (602)  274-3247. 


SQUeeze  Lenses  for  SAU/TAB,  fixed  low 
%  shrink  or  2  to  25%  computer-aided 
variable  for  quick  and  easy  dimension 
control.  Also  REPAIRING  and  OPTIMIZ¬ 
ING  of  process  camera  lenses.  Herb 
Carlbom  at  CK  Optical,  PO  Box  1067, 
Redondo  Beach,  CA  90278.  (213)  372- 
0372 


aRCULATION  SOFTWARE 


CIRCULATION  $1395.  Address  labels, 
subscription  postcard  billing,  PO  statis¬ 
tics;  paid/free/total-market/ 
combinations.  IBM  compatible; 
TRS80III,  4,  4P.  Demo  disk  $50- 
refundable.  Free  brochure.  BURCO  Sys¬ 
tems,  Inc.,  PO  Box  68,  Gridley,  CA 
95948.  (916)  846-3661. 


CIRCULATION  SUPPUES 


WE  MANUFACTURE  street  corner  news¬ 
paper  stands  for  vendors  in  Midwest 
area.  4ft.  x  6ft.  steel  stands  with  service 
window  sliding  entry  door  $595.00. 
F.O.B.  BARKOt  MCTALCRAFT,  1701 
W.  Belmont,  Chicago,  IL  6(^57.  (312) 
248-1115. 


COMPUTER  SOFTWARE 


DISPLAY/390 

Ad  scheduling,  billing  and  sales  report¬ 
ing  for  weeklies  and  small  dailies.  De¬ 
signed  for  publishers  who  seek  the  com¬ 
petitive  edge.  Runs  on  IBM  PC-XT  and 
compatibles,  TeleVideo  multi-user  sys¬ 
tem  and  others.  Free  brochures  and  sam¬ 
ple  reports.  Pacific  Sun  Computer  Sys¬ 
tems,  Box  5553,  Mill  Valley,  CA  94942; 
(415)  383-4500. 


NEWSPAPER  ACCOUNTING  SYSTEMS 
Sophisticated  and  powerful  financial 
accounting  systems  for  small-to- 
medium  size  newspapers.  Includes 
advertising  accounts  receivable  and  bill¬ 
ing,  accounts  payable  and  payroll,  each 
fully  interfaced  to  genml  ledger.  Turn¬ 
key  system  including  newspaper 
accounting  tystems,  NCR  Tower  compu¬ 
ter,  2  terminals,  printer  and  operator 
training  for  only  $29,982.  Call  Fred 
McDaniel,  Tamarix  Systems,  (505)326- 
7143  or  write  to  101  E.  30th  St.,  Farm¬ 
ington,  NM  87401. 


PROBLEM  WITH  your  billing?  Our  pub¬ 
lisher  developed  packages  will  fit  easily 
into  your  office.  Single  or  muKi-zone  ver¬ 
sions  available  for  the  IBM  PC  or  TANDY 
microcomputers.  Our  BASIC-4(X)  starter 
system  costs  under  $6000.  This  in¬ 
cludes  the  computer,  printer  and  billing 
software  for  up  to  4(X)  customers.  Call  or 
write  to  Jim  Sutton  or  Steve  Kuckuk, 
Publisher  Control  Systems,  223  W  5th, 
Shawano  Wl  541M;  (715)  526-6547. 


TSS/80 

Typesetting  Front  End  System 

•Powerful,  easy  to  use  Text  Editor 
•Flexible,  user-definable  typesetter 
code  system 

•Supports  multiple  typesetters 
•Wire  capture  -  stories  accessible  by 
priority,  categoty,  key-word 
•Classified  Advertising 
•Remote  bureau  support 
•TSS/80  is  available  for  most  CP/M 
and  MS-DOS  computer  systems 
•TSS/80  is  available  on  a  fault-tolerant 
multi-user,  multiprocessor  shared-file 
system  supporting  up  to  50  users  and 
8  typesetters 
•TSS^O  Bureau  System 

Electric  Knowledge,  Inc. 

PO  Box  9033 

Charlottesville,  VA  22906-9033 
(804)  971-9741 


COMPUTERS 


TAL-STAR  SYSTEMS 

(2)  completes.  A.  1 8/30  T4 10  Systems, 
64K,  with  2  CDC  80  MG  disk  drives  and 
model  43  printer  per  system. 

(3)  G.A.  Spec  16/65,  (25)  Computer 
2()0  terminals  with  bi-terms,  DMA  con¬ 
trollers.  Reasonably  priced.  Contact 
Craig  Pollard  (201)  774-7000,  Ext. 
2311. 


FOR  SALE 

New  twin  star  washout  unit  NAPP  system 
for  twin  star  plate  processor.  Never  used. 
For  more  details  calls  Best  Publishing 
Co.,(213)  548-4545. 


MAILROOM 


CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  Nolan  Channel  Flex  con¬ 
veyors  and  spare  parts. 

Rollertop  conveyors,  all  sizes 
Bottom  wrappers 
Sta-Hi  251  stackers 
Cutler-Hammer,  I,  II,  III  stackers 
Baldwin  Count-0- Veyors  106's 
Truck  Loaders 
Sheridan  48P 
45°  and  90°  Floor  Curves 
Fly  table  for  Muller  inserter 
Signal  MLN  II  Tying  Machines 
Muller  inserting  machine  mode  E227 
5  feeder  heads  and  one  main 
NORTHEAST  INDUSTRIES 
(213)  256-4791 


39 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


CHESHIRE  model  500  PM  labeler,  1  up 
label  head  for  heat  sensitive  labels.  8 
foot  conveyor,  8  years  old,  rated  lOM 
LPH.  Price  $3,000.  Includes  several 
cases  of  labels.  Contact  Thom  (419) 
692-5050. 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeiing  machines  with  sing¬ 
le  and  multiwide  label  heads  and  quarter 
folders.  Call  Scott  or  Ed  Heisley;  (800) 
527-1668  or  (214)  357-0196. 

Muller  227  inserters,  231  stackers 
Muller  259  counter/stackers 
Muller  288  counter/stacker 
Ferag  HS-80  counter/stackers 
Signode  MLW  2EE  strapper 
IDAB  bottom  wraps 

ONE  Corporation/ Atlanta 
(404)  458-9351  Telex  700563 

MULLER  MODEL  231  Center  Stacker, 
remanufactured  with  one-year  parts  war¬ 
ranty.  Available  immdeiately.  Reply  to: 
GRAPHIC  MANAGEMENT 
ASSOCIATES,  INC. 

11  Main  Street 
Southbofo,  MA  01772 
(617)  481-8562 


•  24-P,  48-P  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed  pro¬ 
duction;  refurbished  and  installed  in 
your  plant;  training  program  included. 

•  FOR  SALE:  New  manufactured  fold 
first  delivery  beds  for  Harris/Sheridan 
stuffers. 

•  WANTED  TO  BUY:  48-P  and  72-P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT;  (713)  468-5827. 

TELESCOPIC  TRUCK  LOADER  CON¬ 
VEYORS. 

High  output— safety  oriented  units  for 
new  and  replacement  installations. 
Modem,  low  maintainance  design  with 
headlamps  for  truck  illumination. 

Call  Richard  Parett 
EAC  Engineering 
88-36  7/  Avenue 
Glendale,  NY  11385 
(718)  896-5333. 


HUSCELLANEOUS 

FOR  SALE:  Two  2961s  complete  with 
tape  punch  units.  Worked  till  we  used 
them  last.  Some  minor  repairs  neces¬ 
sary.  Each  with  spare  parts  kit,  font 
strips,  width  plugs.  $600  each  or  whole 
package  for  $1,000.  As  is,  where  is.  In 
^inceton,  MO  area  call  Jim  Avey  (602) 
488-3436. 

_ NEWSPRINT _ 

30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


PHOTOTYPESETTING 

AM,  CG  TYPESETTERS:  Buy,  Sell,  Rent 
$150  month  and  up.  Brokerage  10%. 
30  day  warranty.  Weber  (216)  729- 
2858. 


RECONDITIONED 

PHOTOTYPESEHERS 

■  ^^0  t106  HtMVtf 

CRMPH*  s-Ei'"" 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


CG  7200,  GC  with  30  strips,  etc.,  also: 
COMPUWRITER,  GC,  strips,  etc.  Both 
negotiable.  (919)  368-2222. 

CompuWriters:  Juniors,  48,  88,  IV-B. 
Reconditioned  and  Warranted.  Call  toll- 
free  1-800-255-6746.  Inland  Printing 
Equipment.  Your  Quality  Dealer  for  fif¬ 
teen  years. 

CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


COLOR  SCANNER  FOR  SALE  -  DS  SG 
lOOO.  Ideal  for  newspaper.  Produces 
high  quality  scans  easily  and  economi¬ 
cally.  Easy  set-upand  training.  Excellent 
condition.  $16,500  or  best  offer.  Call 
Jim  or  Jon  at  (412)  652-2237. 

COMPUWRITER  IV’s  HR  or  LR.  Recon- 
ditioned.  30  day  parts  warranty.  Font 
Library.  $6850.  GSE  (716)  385-3027. 

CHESHIRE  for  newspapers.  IDAB  CS 
202.  Curtis  (703)  521-1089. 

CRTronics  Preview,  10  Mos.  old, 
$7600; 

MERG.  CRTronics  E,  Rev.  Lead,  Ruling, 
$8000; 

CRTronics  150,  Never  Used,  52  Fonts, 
2  years,  $13,000. 

Bob  Weber  (216)  831-0480 

COMPEDIT  6400  DIGITAL,  Image  Pre- 
view,  256K,  Rules  Plus,  40  Fonts,  13 
Mos.  old,  $24,500; 

COMPEDIT  5618  Terminal,  $3750; 
COMPEDIT  5900,  150  LPM,  Extended 
Memory^,  PMA,  $89(X); 

COMPEDIT  5810,  Preview,  PMA, 
$13,000; 

COMPEDIT  5810,  $9750. 

BOB  WEBER  (216)  831-0480 


CG  SELECTLINE  (Compukwik  I),  NEW 
in  Factory  Carton  $1050; 

CG  SELECTLINE  PERMAKWIK  RC  PRO- 
CESS(}R  With  Dryer,  New  in  factory  car¬ 
ton,  $2650. 

Bob  Weber  (216)  831-0480 


COMP  IV  B  HR,  $5000; 

CG  7200  I  TG  LR,  HEADLINER,  14-72 
PT.,  NEVER  USED,  $1850; 

COMP  JR.,  Supported,  $1000 
BOB  WEBER  (216)  831-0480 

COMPEDIT  6400  DIGITAL,  Image  Pre- 
view,  256k,  Rules  Plus,  40  Fonts,  13 
Mos.  old,  $24,500; 

COMPEDIT  5618,  $3750. 

Bob  Weber  (216)  831-0480 

EditWriters  7500,  7700  and  7700  Re- 
conditioned  and  Warranted.  Available 
Immediately.  New  Low  Prices  includes 
delivery!  (jail  toll-free  1-800-255- 
6746.  Inland  Printing  Equipment.  Your 
Quality  Dealer  for  fifteen  years. 

HARRIS  TXTs,  keyboards,  fonts,  bar¬ 
gain.  Parts  for  CG  9,000:  Font  Library 
console  keyboar'ls;  new  readers.  Model 
7200,  fonts.  Curtis  (703)  521-1089. 

MDT-  350’s  reconditioned  with  Com¬ 
munications  or  Format  option.  $3150. 
Warranty.  GSE  (716)  385-3027. 

NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic, 
Compugraphic,  EEText,  IBM, 

Itek,  Mergenthaler,  VGC 
"Sell  for  the  most,  buy  for  the  least” 
7%  Selling  CJommission... 

Financing  Available 
All  Equipment  Guaranteed 
(216)  562-3750 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


ONE  System  1/lU,  8400,  Terminals, 
Software,  System  in  use  for  less  than  1 
year.  Serious  inquiries  concidered.  Call 
or  write  GRAPHS,  INC.,  1106  Hanover 
Avenue,  Allentown,  PA  18103.  (215) 
439-1942. 

Replace  your  agiiig  MDT-350  Terminals 
with  new  M[Xl-3^'s;  Now  comparably 
priced!  Call  Inland  today.  1-800-255- 
6746. 

USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales  Com¬ 
mission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


UNISETTERS,  HR  or  LR  reconditioned. 
Font  Library.  Warranty.  $7995.  GSE 
(716)  385-3027. 

1210/UTS,  COMPUGRAPHIC  -  We  have 
outgrown  this  12-terminal,  10- 
megabyte  front-end  system.  Five  years 
old,  in  good  working  order,  covered  by 
maintenance  contract,  spare  hard  disk 
drive  and  extra  packs.  We  are  presently 
using  it  to  produce  450  tab  pages  each 
week.  Available  September.  Also  avail¬ 
able  nine  MDT  350’s  and  a  Compukwik 
stabilization  processor.  Wayne 
Bonekemper,  Suburban  News  Publica¬ 
tions,  (614)  451-4537. 

USED  FONTS  FOR  COMPUGRAPHIC; 
COMP  IV,  EDITWRITER,  (Choose  from 
Library  of  over  800  Strips)  $125  add 
$15  per  ITC  Track,  Save  20%  on  1000 
K/B  Layout,  QUANTITY  DISCOUNT,  Call 
Bob  Weber  (216)  831-0480  for  list. 

VIDEOSETTER  UNIVERSAL  With  DCS 
Controller,  $10,500; 

EDIT  7500  HR,  Excellent,  3  years, 
$7000; 

EDIT  7700  HR,  $7750. 

Bob  Weber  (216)  831-0480 


PRESSES 


EQUIPMENT  &  SUPPLIES 


arris  6  unit  V-15-A  completely  refur¬ 
bished 

Harris  4  unit  V-15-A  completely  refur¬ 
bished 

104  Count-O-Veyors  completely  rebuilt 
Harris  V-15-A  add  on  units 
6-position  stacked  roll  stand  with  rewin¬ 
der 

and  self  contained  hoist  for  Harris  V-15- 
A 

press 

Harris  V-15-A  parts  in  stock 
Paper  dollies  for  Goss  presses 
MIRACLE  INDUSTRIES  INC. 

(203)  264-1802  Telex  140186 


HARRIS  Heatset  N40  (845)  6  units,  22 
V4"  cutoff,  2  folders,  tec  oven  with  chill 
rolls,  Martin  Infeeds,  3  former  rollers,  3 
flying  caster  recently  rebuilt. 

IPEC  INCORPORATED 
97  Marquardt  Dr.,  Wheeling,  IL  60090 
(312)  459-9700  Telex  206766 


HOE  COLORMATIC  -  22  cutoff 
8  -  units 

1  -  double  3:2  folder 
6  -  color  cylinders 

2  -  color  halfdecks 

8  -  fully  automatic  reels 
HOE  COLORMATIC  -  22  %"  cutoff 
8  -units 

1  -  double  3:2  folder 

5  -  color  cylinders 
1  -  color  halfdeck 

8  -  fully  automatic  reels 
G.E.  motors  and  drive  -  3  years  old 
GOSS  MARK  I  -  22  V4”  cutoff  (storage) 

6  -  units 

1  -  double  folder 

1  -  halfdeck  (extra  halfdecks 

available) 

6  -  Goss  reels 
MISC.  EQUIPMENT 

Goss  angle  bars  -  A80  and  A82 
Goss  color  halfdecks  -  A80 
5  Goss  digital  reels 
4  Goss  Mark  !!  color  cylinders 
1  Goss  double  3:2  folder  (23  9/16" 
cutoff) 

1  Goss  Cosmo  unit 
Goss  double  portable  ink  fountains 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  4-2362 


GOSS  COMMUNITY  4  units  grease  side-  kJ8  FOLDER  for  sale.  $12,000  US  in 
!li2? 459-^700"*^  Community  folder,  ve^r^  |^^condition.  Call  Jack  at  (416) 


HARRIS  THP 

845,  4-8  units,  1973,  1979. 

V-22/ units  1970  INDUSTRY’S 

V-15A,  4  units,  1972. 

GOSS  MEETING 

Cpmmunity  SSC,  6  units  1,  stacked,  1  PLACE 

color  (NEW),  folder  qoss  Metro,  4  units,  half  deck 

K  u-  c  4  Urbanite  1,000,  9  units 

Rm^PA^P  iNrnppnltATFO  Urbanite  1,000,  5  units,  3  color 

m  o Urbanite,  7  units 

465  BW.  -  TO  Box  97  Urbanite  22”  cutoff,  7  units 

04^0  t"^  Urbanite  unit,  3  colors,  folders 

201-796-8442  Telex:  130326  SSC  Community,  4  units 

-  SSC  21  W\  4  High.  Heatset 

COUNT-O-VEYOR  105  fresh  rebuilt  with  SC  Community,  10  units  (2  stacked) 
over$2500innewparts.  $9,500.  (219)  SC  Community,  9  units  UOP,  1975 
946-6628.  SC  Community,  7  units,  1971 

-  SC  Community,  6  units,  1973 

GOSS  COMMUNITY  UNITS  SC  Community  units  and  folders 

2- units  1977  Suburban  15(j0,  7  units 

3- units  1974  HARRIS  1650,  5  units 

3-units  1972  845,  12  units  1979 

6-units  1970  845,  5  units  1979 

GOSS  FOLDERS  V25,  8  units  JF25,  heatset 

2-SC  1972  40  and  50  HP  V25,  8  units  JF25,  1973-79 

2-Community  1974  6-web  capacity,  20  V15D,  8  units  JF25,  1983 

and  25  HP  V15C,  6  units  1978 

Will  sell  individual  components.  Call  for  V15A,  2  units  JF7,  tall  former 
installed  prices.  Offered  exclusively  by  COLOR  KING,  4  units,  KJ6,  1981 
OFFSET  WEB  SALES,  INC  News,  6  units,  KJ6,  1972-79 

73  N  SUNSET  DRIVE 

CAMANO  ISUND  WA  98292  ONE  CORPORATION/Atlanta,  GA 

(206)  387-0097  (404)  458-9351  Telex  700563 
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_ PRESSES _  _ PRESSES _  _ PRESSES  WANTED  TO  BUY 


WE  HAVE  IN  STORAGE;  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

6  units  Daily  Kins  with  KJ6  folder 
Complete  7  unit  Goss  Mark  II  press, 

7  42  inch  R.T.P.,  4  half  decks 
Double  3-2  Goss  Imperial  folder 
balloon  formers  C.O.  22  V4”. 

Complete  6  units  Goss  Mark  I  press 
Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  V4  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  ballons 

Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
us^ 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  y9u  need 
for  your  pressroom  or  mailroom 
We  do  machinery  moving  and  erecting 
We  buy  printing  equipment 
NORTHWST  INDUSTRIES,  INC. 
(213)  256-4791 


GOSS 

Goss  Urbanite  7  Units,  1972,  3  Cary's 

Goss  Urbanite  4  Units 

Goss  Urbanite  3  color  units 

Goss  Urbanite  folders,  roll  stands,  drives 

and  accessories 

Harris  1650  Add-on  unit 

Harris  1650  5  unit  press 

Harris  845  8  units,  2  folders,  ovens 

Harris  V-25  8  units  1982 

Harris  folders,  roll  siancs,  upper  balloon 

formers  &  drives. 

Harris  V25  upper  balloon  former 

KING 

1  Colorking  unit  1969 
KJ-6  folders  1980 
4  unit  Newsking,  1  Press  Complete 
KJ6  folders 

MISCELLANEOUS 

3  Cary  Flying  Pasters  (running  on  Urba¬ 
nite) 

1  Web  Specialties  3  Web  Angle  Bar  Nest 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeline  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


PRESS  EQUIPMENT 

4  Unit  News  King  with  KJ4  or 
KJ6  folder  -  excellent  condition  and 
can  be  installed 
on  an  “as  is”  basis. 

3  Unit  Harris  V-15A  with  JF7 - 
outstanding  press,  see  to  appreciate. 

4  Unit  Harris  V-15A,  JF7  folder  Mfg. 
1968 

4  Unit  SC  Community  -  available 
immediately 

4  Unit  Community  with  Community 
folder  Mfg.  1974 

5  Unit  Community,  Community  folder, 
Mfg.  1972 

8  Unit  Urbanite:  7  mono;  1  tri<olor, 

‘/4  page  folder;  22.80  cutoff  on  RTP's. 
Available  Au^st. 

4  Unit  Solna  RP36  Commercial  web 
press  with  combination  folder, 
can  be  used  for  newspaper  and/or 
commercial  applications. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  4-2362 


GOSS  SSC  3  units  21-1  /  2"  cutoff  end 
folder  and  drive.  New  1983. 

IPEC  INCORPORATED 


Goss  2  Unit  Signature  -  22-V4’'  C.O.  • 
narrow  Gap-half,  quarter,  cross  perf., 
double  parallel  folder  - 10'  Offen  2  web 
dry^  with  2  pass  chill  -  2  Butler  B-7(X) 
splicers  -  Available  January  1986. 

Goss  SSC  4  HI  -  21-W  C.O.  -  Vertical 
oven  and  chills. 

Suburban  900  series  Units  -  floor/ 
stacked. 

Suburban  900  series  quarter  folder  for 
exchange. 

Urbanite  900  series  quarter  folder. 

4  Urbanite  Units  and  SU  Folder. 

Scott  -  3  units  and  3:2  folder  (1960) 
with  Goss  MKI  Headliner  unit  (1968) 
with  color  hump  -  22-y4''  C.O.  55"  Web 
3  Rollstands  - 1  Goss  reel  and  tension  - 
Cutler  Hammer  conveyor  -  Available 
September  1985. 

ATF  -  4/5  Units  and  Folders  with  heat 
equipment. 

Color  King  -  8  units  2  KJ8  Folders  - 
Available  January  1986. 

VI 5A  Units -Three 

CONTACT 

E.  Buck  &  Sons  Company 
(312)  586-9194 

In  joint  venture  with: 

International  Press  Services 
(404)  451-8852 


URBANITE  1000  series,  8  units,  22 
V4",  with  or  without  automatic  pasters,  1 
or  2  folders,  good  mechanical  order. 
BELL-CAMP  INC  (201)  796-8442. 


2  Urbanite  units 

4  units  Goss  Suburban 
9  units  2  folder  Suburban 

3  units  VI 5A 

4  units  Color  King 

2  Color  KiM  units 

3  units  ATF  (no  heat) 

Margin  reel  38” 

Wood  3  arm  reel 
Cascade  paper  clamp 
Lincoln  ink  pumps 

Installation  work  available 
WESCO  GRAPHICS  INC. 
(408)  289-1400 
Telex  172644 


AVAILABLE  1986 

71  Goss  Headliner  (Mark  Two) 
on  production.  Het  Parool  Am¬ 
sterdam,  Holland 
8  units  color  humps  2  to  8 
8  sets  of  angle  bar  assemblies 
Balloon  formers 
3/2  Imperial  Folder 
8  Goss  digital  autopasters. 
TURNKEY  offered  on  thie  first 
class  condition  double  width 
rotary  press. 

UPDATE  HEADLINERS 
Add-on  units  21  V2"  22  %” 

23  9/16” 

New  color  humps  80”  82”  88” 
New  half  decks  80”  82”  88" 
New  P.P.S  auto  pasters 
New  precision  skip  slitters 
Parts  manufactured  as  required 
with  guarantee.  We  buy  news¬ 
paper  presses.  We  commission, 
install,  convert  overhaul,  heated 
storage  and  transportation. 
PRINTING  PRESS  SERVICES 

Call  U.S.A  (216)  883-8724 
England  0772-797050 
Experienced  Pressmen 
At  Your  Service 


NEWSPAPER^sRESSES 
Rebuilt  and  guaranteed 
GOSS  COMMUNITY 
Complete  presses  or  individual  compo¬ 
nents 

HARRIS  COTTRELL 
8-V25  press  heatset,  2  pass  tec  hot  air 
dryer  with  chills,  combination 
D.P.JFl  folder,  press  new  197^79  2 
butler  splicers. 

8-V25  1973-79  JFI  2:1  folder,  2  but¬ 
lers,  2  manual  roll  stands. 
ACCESSORIES 

VI 5A  upper  former,  1977  complete,  ex¬ 
cellent  condition 
2-Martin  splicers  1200  FPM 
Custom-built  rotary  trimmer 
Ribbon  deck-1  Webb-3-ribbon 
WANTED  TO  BUY 

Goss-Harris-King  presses  and  acces¬ 
sories. 

(Call  us  before  you  trade!) 

Call  for  installation  prices. 

OFFSET  WEB  SALES,  INC 
73  N  SUNSET  DRIVE 
CAMANO  ISLAND  WA  98292 
(206)  387-0097 


SOLNA  225  for  sale  serial  1603  two/c- 
18  X  24.  Excellent  condition.  $35,000 
or  make  offer.  Write  Plant  Manager,  Box 
4202,  Northbrook,  IL  60065. 


GOSS  METRO 
UNITS 

•82  y4”  Cutoff 
•B6”  or  56”  web  width 
•Pump  and  rail  inking  system 
•Arranged  for  60,000  P.P.H. 
•Folder,  double  2:1,  88  V4” 
cutoff 

•Detailed  Speoifloations  avail¬ 
able 


All  equipment  in  storage 
and  priced  for  immediate 
sale,  delivery  and  installa¬ 
tion. 

Contact:  Ken  Kniceley 
Charleston  WV  Newspapers 
(304)348-5118 


FOR  SALE 

7  unit  Suburban  S-986 
Available  end  of  1985 


5  -  Suburban  units  w/o  sidelay 
floor  mounted 

1  -  Suburban  stacked  unit  w/o 
sidelay 

1  -  Suburban  stacked  unit  w/ 
sidelay 

1  •  V2  and  V4  page  folder  S-933 
1  -  50  HP  motor  and  controller 
I  -  six  position  roll  stand 
Ancillary  equipment; 

Plate  bender 
Wash-up  devices 
Paper  roll  shafts 
Water  system 
All  rubber  rollers 
AS  IS,  WHERE  IS 
$145,000 

Currently  printing  6  day  daily 
Contact:  Gregg  Knowles 
(916)  885-5656 


HARRIS  JF4  or  JFIO  Folder.  Immediate 
Need.  Contact: 

John  Quirk 

MPG  Communications 
PO  Box  959 
Plymouth,  MA  02360 
(617)  746-5555 


WEB  PLANT  with  employees  by  book 
manufacturer.  Write  Acquisitons  Mana¬ 
ger,  Box  4202,  Northbrook,  IL  60065. 


WANTED  TO  BUY 

Sheridan  48P  or  72P  inserter  for 
daily  newspaper  operation. 
Must  be  in  good  operating  condi¬ 
tion.  Reply  Box  8280,  Editor  & 
Publisher. 


ROLL 

THE 

PRESSES! 

If  you  have  a  used  press 
(or  other  newspaper 
equipment)  standing 
idly  by,  put  it  back  into 
production!  Perhaps 
you  can’t  use  that  par¬ 
ticular  equipment— but 
we’ll  bet  you  could  sure 
use  the  space  it  occu- 
pies.  Conider  the 
dozens,  perhaps  hun¬ 
dreds  of  square  feet 
being  lost  in  storage  of 
unused  equipment.  Now 
look  at  the  space  occu¬ 
pied  by  each  single 
piece  of  equipment  on 
this  page!  Space  is 
money— hundreds  of 
dollars  worth  of  your 
space  can  be  opened  up 
for  as  little  as  $3.00  a  line 
of  our  space!  We’ll  put 
that  equipment  back 
into  production  for  you 
in  someone  else’s 
plant— and  produce  a 
profit  for  you  to  boot! . 

E&P 

CLASSIHEDS 

We  move  machineryl 
(212)  675-4380 
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CLASSIFIED  ADVERTISING 
Order  Blank 


Company. 


Classification _ 

Authorized  Signature- 
Copy — 


Assign  a  box  number  and  mail  responses  daily. 

Run  ad _ ^Weeks _ ^Till  Forbidden. 

PiMsa  Indicate  exact  classification  In  which  ad  Is  to  appear. 

Mall  to:  EdHor  &  Publisher,  11  West  19lh  Street.  New  York  NY  10011. 


CLASSIFIED  ADVERTISING  RATES 


Effective  January  1,  1985 
line  ads  positions  wanted 

1  week  — $4  95  pec  line  1  week  —$3.30  per  line 

2  weeks— $4.45  per  Ime.  per  issue  2  weeks— $2  75  per  line,  per  issue 

3  weeks— S3  75  per  Ime.  per  issue  3  weeks— $2  40  per  Ime.  per  issue 

4  weeks— $3  00  per  ime.  per  issue  4  weeks— $2  20  per  line,  per  issue 

Add  $5.00  per  insertion  for  box  service.  Add  $3  50  per  insertion  lor  box  servic 
count  as  an  additional  line  m  copy  count  as  an  additional  line  in  copy 

Count  approximately  37  characters  and/or  spaces  per  line. 
3  lines  minimum  (no  abbreviations). 


Add  $3  50  per  insertion  lor  box  service, 
count  as  an  additional  line  in  copy 


DEADLINE:  Every  Tuesday,  2  pm  (ET) 
for  Saturday's  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$75  per 
column  inch;  2  or  more  times-$70  per  column  inch. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  on  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  ft  Publisher 

11  West  19th  Street,  NY,  NY  10011.  (212)  675-4380. 


ITS  A  CLASSIFIED  SECRET! 

We’ll  never  reveal  the  Identity  of  an  E&P  box  holder.  However, 
if  you  don’t  want  your  reply  to  go  to  certain  newspapers  (or 
companies),  seai  your  reply  in  an  enveiope  addressed  to  the 
box  holder.  Attach  a  note  listing  newspapers,  groups  or  com¬ 
panies  you  don’t  want  the  reply  to  reach;  put  the  reply  and  note 
in  an  envelope  addressed  to  E&P  Classifieds.  If  the  Box 
Number  you’re  answering  is  on  your  list,  we’ll  discard  your 
reply. 


Attention  Advertisers: 

Please  note  these  remtnders  when  sending  classi¬ 
fied  ad  copy: 

•  Please  specify  an  exact  classification  within  a  sec¬ 
tion  of  ads:  for  instance,  help  wanted-sales;  equip¬ 
ment  &  supplies-phototypesetting.  Help  us  put  your 
ad  where  it  will  do  you  the  most  good. 

•  Be  sure  to  indicate  how  many  times  you  wish  the  ad 
to  appear,  and  whether  an  E&P  box  number  is  re¬ 
quired. 

•  Orders  for  classified  display  advertising  should 
include  the  number  of  columns  and  inches  you  wish 
the  ad  to  be,  as  well  as  how  many  weeks  the  ad 
should  run.  See  our  1 985  rate  chart  on  page  for  rates 
and  deadline. 

Remember  —  in  all  correspondence  regarding 
your  ad,  please  include  a  copy  of  the  invoice. 

Thank  you  for  helping  us  serve  you  better! 


E&P  Classified  Department 
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HELP  WANTED. 


NEWSPAPER 

MANAGEMENT 

OPENINGS 


PRODUCTION 

ProdMgr.lOOK  Dly,  Zone  9, to  $60,000 
ProdMgr.tOOK  01y, Zones, to  $60,000 
ProdMgr,80K  Dly,Zone9,to  $50,000 
ProdMgr,Wkly&Comm,Zone2,to$45,000 
ProdMgr,60K  Dly,Zone2,to  ^5,000 
ProdMgr,Lrg  Wkly,Zone2,to  $45,000 
ProdMgr,80K  Dly,Zone4,to  ^0,000 
ProdMgr,40K  Dly,Zone2,to$40,000 
ProdMgr,Lrg  Wkfy,Zone5,to$35,000 
DirOps,Sub  Wkly,Zone2,to$32,00p 
AsstPresFrm,MetroDly,Zone2to$45,000 
^“*°~*>sFrTTwi,  eOKDIy,  Zonel ,  to  ^,000 
Mgr,  50K  Dly,  Zbne2,  to  $30,000 
Mgr,  Sub  Wkfy,  Zbnea  to  $27,000 
Pre8sSupv,20K  Dly,Zone3,to$2S,000 

~RMgr,60K  Dly, Zone  1,to  $36,000 
-RMgr,Sub  WKly,Zone1,to  27,000 
MRSupt.,Metro,Zone  2, to  $45,000 
rans.Mgr,Metro,Zone  2,to$35,000 


ADVERTISING 

AdDir.lOOK  Dly, Zone  9,to  $70,000 
Ad  Dir,100  Dly, Zone  5,to  $60,000 
Ad  Dir,  40K  Dly,  Zone2,  to  $50,000' 
Ad  Dir,  70K  Dly,  Zone3,  to  $50,000 
Ad  Mgr,  40K  Dly,  Zone4,  to  $45,000 
Ad  Dir,50K  Dly,Zone  5,  to  $45,000 
Ad  Dir.,  35K  Dly,  Zone  4,  to  $45,000 
AdDir,WklyGroup,Zone2,to  $40,000 
Ad  Dir.,  15K  Dly.  Zone  6,  to  $35,000 
AdDir.Sub  Wk1y,Zone2,to  $28,000 
SIsMgr.Sub  Wkly,Zone5,to  $26,000 
Ad  Dir.,  1SK  Dly.  Zone  2,  to  $26,000 
Ad  Dir.,  10K  Dly,  Zone  5.  to  $20,000 

RAM,  Metro,  Zone  5,  to  $60,000 
RAM,  Metro,  Zone  3,  to  $55,000 
RAM,  Metro,  Zone  5,  to  $50,000 
Asst.RAM,Metro,Zone6,  to  $35,000 
RAM,  40K  Dly.Zone  5,  to  $30,000 
RAM,  30K  Dly,  Zone  3.to  $30,000 
RAM,  Sub  Wkfy,  Zone  5.  to  $30,000 
RtlSIsMgr,  1 00KDIy,Zone6,to$24,000 

CAM,  Metro,  Zone  5,  to  $60,000 
CAM,  Large  Wkly.  Zone  2,  to  $40,000 
CAM,  100K  Dly,  Zone  6,  t  $36,000 
CAM,  40K  Dly,  Zone  1,  to  $35,000 
AsstCAM,60KDIy,Zone1  ,to$30,000 


Editor  &  Publisher 
CLASSIFIED 
ADVERTISING 

NEWSPAPER  JOBS 


NEWSPAPER  PEOPLE 


ASSOCIATE  EDITOR 
If  you  have  solid  reporting  photography 
skills  and  are  currently  in  a  mid-level 
editorial  management  position  we’d  like 
to  talk  to  you  about  joining  our  staff  in 
publishing  a  nationally  circulated 
monthly  trade  magazine~the  clear  lead¬ 
er  in  its  growing  field.  This  is  a  number  2 
position  answering  directly  to  the  editor 
and  demands  a  capable  self-starter  who 
can  write  and  research  business  articles, 
handle  a  camera,  rework  press  releases, 
assist  in  story  layout,  and  work  closely 
with  our  advertising  staff  on  special  fea¬ 
ture  planning.  Candidates  must  be  dedi¬ 
cated  to  meeting  deadlines  without 
direct  supervision,  be  willing  to  travel  on 
article  assignment  in  the  field  and  be 
prepared  to  learn  the  industry  which  we 
cover.  Excel  lent  salary  and  future  growth 
opportunities  await  qualified  applicant. 
Pleasant  work  conditions  in  a  new  facil¬ 
ity  based  in  a  semi-rural  community,  mo¬ 
ments  from  a  major  Sunbelt  city.  If  this 
challenging  opportunity  is  for  you  send 
resume,  work  samples  and  salary  history 
to  Box  9073,  Editor  &  Publisher. 

_ ACADEMIC _ 

MEDIA  ADVISER.  Advise  news-ed  staffs 
of  independent  student  daily  newspap¬ 
er,  bi-weekly  law  newspaper,  yearbook, 
literary  magazine,  cable  radio  station 
end  supervise  production  department. 
Responsible  for  recruitment,  training 
end  development  of  student  staffs.  Be¬ 
gin  8-1-85.  Can  be  9-or  12-month 
eppointment.  Salary  DOE/Q.  Send  letter 
of  interest,  resume,  3  references,  salary 
oistory  to  Media  Manager,  Box  134- 
3MU  Station,  Dallas,  TX  75275. 
^A/EEO  employer. 


CIRCULATION 

CircMgr.lOOK  Dly,Zone2,to  $65,00C 
Circ.Mgr.,  75K  Dly,  Zone  9,  to  $55,00( 
Circ.Mgr.,  Metro,  Zone  5,  to  $55,00( 
Circ.DIr.,  80K  Dly,  Zone  2,  to  $^,00( 
Circ.Mgr.,  60K  Dly,  Zone  2,  to  $45,OOC 
CircMgmt,25KDry,Zone2,to  ^O.OOC 
Circ.Mgr.,  10K  Dly,  Zone  3,  to  $30,00( 
CircDlr,WklyGroup,Zone3,to  $30,00( 
CIrc.Mgr.,  lOK  Dly,  Zone  5,  to  $25,0(X 
AsstCIrcMgM  5KDIy,Zone  5,to  $25,00( 
HomeDelMgr,Metro,Zone2,to$46,00( 
HomeDelMgr.Metro.Zonel  ,to$45,00( 
Zone  Mgr.,  Metro,  Zone5,  to  $32,00( 
Zone  Mgr.,  Metro,  Zone  2,  to  $31,00( 
ClrcSupv,60KDIy,Zone4,to$25,00( 
CIrcTrngMgr.Metro.Zone  2,  to  $35,0(X 
ClrcPromMgr,Motro,Zono4,to$32,00( 

For  further  information  contact: 

PATRICK  J  QUINN,  JR. 

(800)  523-7112 
(215)  565-0800 


_ JOB  LEADS _ 

GOVERNMENT  JOBS.  $15,000  - 
$50,000/yr.  possible.  All  occupations. 
Call  (805)  687-6000  Ext.  R-4261  to 
find  out  how. 


HELP  WANTED 
ADMINISTRATIVE 


COMMUNICATIONS  DIRECTOR 
LABOR  UNION 

Position  with  NYS  Public  Employees 
Federation,  50, (XX)  member  union. 
Responsibilities:  Building  union’s  image 
and  media  contacts;  editing  monthly 
newspaper.  Salary  negotiable;  full  be¬ 
nefits.  Mnd  resume,  3  work  samples  to; 
R.  Condell/  EP 
NYSPEF 
159  Wolf  Road 
Albany,  NY  12205 
Closing  Date:  August  5th. 


SUBSTANTIAL  WEEKLY  has  meaning¬ 
ful  opportunity  for  advertising  manager 
with  assistant  general  manager  poten¬ 
tial.  Marketing  and  sales  backpound 
essential.  Profit  sharing  plus  all  be¬ 
nefits.  Write  for  particulars  to;  Jules 
Jacobsen,  Publisher,  The  Suburbanite 
Newspapers,  50  Piermont  Rd.,  Cress- 
kill,  NJ  07626. 


PUBUC  REUTIONS 


_ ADVERTISING _ 

ADVERTISING  ACCOUNT  EXECUTIVE. 
Two  positions.  Sell  local  retail  advertis¬ 
ing  for  daily  newspaper.  Salary,  expense 
allowance  plus  commission.  Excellent 
earnings  potential  and  fringe  benefits. 
Send  letter  of  interest,  resume,  3  refer¬ 
ences,  salary  history  to:  Ad  Account  Ex¬ 
ecutive,  Box  134-SMU  Station,  Dallas, 
TX  75275.  AA/EEO  employer. 

SALES  PROS  ONLY! 

If  your  strength  is  in  telephone  sales  but 
you  can  effectively  handle  direct  sales 
visits  when  required  (minimum  travel) 
and  you  have  a  minimum  of  3  years 
media  advertising  sales  experience  we 
have  a  super  opp^unity  for  you.  As  the 
publishers  of  two  leading  national  trade 
magazines  we  need  an  aggresive  sales 
professional  who  can  handle  intensive 
phone  work,  work  closely  with  our  editors 
in  planning  and  selling  special  sections/ 
issues  and  effectively  represent  our  com¬ 
pany  in  direct  client  contact.  Excellent 
financial  reward  and  management 
potential  for  proven  self-starter.  Fine 
location  in  the  sunny  South.  Forward  in¬ 
troductory  letter,  complete  salary  history 
to  Box  9672,  Editor  &  Publisher. 

ADVERTISING  DIRECTOR 
Highly  motivated  person  needed  to 
direct  retail  advertising  and  classified 
efforts  for  independent  Zone  6  PM  of 
12,000  circulation.  Emphasis  on  sales, 
training  and  overall  marireting  efforts  of 
the  paper,  its  TMC  vehicle,  a  direct  mail 
program  and  several  special  projects. 
We’re  good,  but  we  want  to  be  the  best. 
Resume,  clips  and  salary  requirements 
to  The  Duncan  Banner,  PO  Box  1268, 
Duncan,  OK  73534. 


PUBLIC  RELATIONS 


Field  Public  Affairs  Officer 

An  attractive  career  position  exists  in  our  Office  of  Public  Affairs  in  Bethesda.  MD.  Posi¬ 
tion  involves  responding  to  inquiries  from  the  general  public  and  the  media,  writing  and 
editing  statements,  news  releases,  reports,  and  bulletins:  and  establishing  channels  of 
communication  with  key  information  media  personnel 

BA  or  equivalent  knowledge  required  in  English,  journalism,  or  other  fields,  with  experience 
in  information  collecting,  processing,  and  disseminating 

Position  is  graded  at  either  GG-11  ($26,381  per  annum)  or  GG-12  ($31,619  per  annum), 
depending  upon  applicant  qualifications 

Send  Federal  employment  application  form  (SF-171 .  available  at  most  Federal  agencies) 
or  a  resume  (sufficient  for  initial  consideration)  to: 

II.S.  Nuclear  Regulatory  Commission 

Division  of  Organization  and  Personnel 
;  MAM  I  ATTN:  Janet  Burke  (VA#  04-3143-7)  (EP) 

Washington.  DC.  20555 

NRC  hires  direct  No  Civil  Service  Status  required  NRC  is  an  Equal 
•••••  Opportunity  Employer  M/F/Hdcp  All  applicants  must  be  US.  citizens  and 

are  subject  to  a  thorough  background  inquiry  > 


I _ HELP  WANTED _ 

j _ ADVERTISING _ 

ADVERTISING  DIRECTOR  needed  for 
10,000  circulation,  Zone  6,  daily.  This 
community  is  one  of  the  most  livable  and 
enthusiastic  small  towns  in  /Vmerica.  If 
you  have  a  can-do  ^irit,  a  high  level  of 
energy  with  the  ability  to  lead,  motivate, 
organize  and  train  a  6  person  staff,  you 
are  the  person  we  are  looking  for  to  grow 
with  one  of  the  most  dynamic  media 
companies  in  America.  Excellent  be¬ 
nefits.  Reply  to  Box  9039,  Editor  &  Pub¬ 
lisher  with  resume  and  references. 

ADVERTISING  SALES  MANAGER  for  a 
26,000  circulation  daily  in  a  competi¬ 
tive  market.  We  are  looking  for  someone 
I  who  can  lead  and  motivate  a  young  staff, 

I  isgoal  oriented  and  expwienced  in  sales 
development  and  training.  Compensa¬ 
tion  package  to  high  $20’s.  Send  re¬ 
sume  to:  Ad  Director,  Transcript- 
Telegram,  120  Whiting  Farms  Road, 
Holyoke,  MA  01040. 

I  ADVERTISING  SALES  MANAGER 
I  National  sports  newspaper  needs  strong 
I  management  skilled  salesperson.  Send 
I  resume  to  USA  Sporting  Spirit,  12071 
I  Jefferson  Blvd.,  Culver  City,  CA  90230. 


ADVERTISING 

DIRECTOR 

Observer  and  Eooentrio 
Newspapers,  one  of  the  na¬ 
tion’s  finest  suburban 
groups,  is  seeking  an  experi¬ 
enced  advertising  director 
and  marketing  manager  for 
our  twice-weekly,  160,000 
circulation  Southeastern 
Michigan  operation.  Appli¬ 
cant  should  thrive  in  a  com¬ 
petitive  environment,  work¬ 
ing  smoothly  with  a  profes¬ 
sional  management  team  in 
an  atmosphere  of  challenge 
and  growth.  Obviously,  the 
position  requires  a  person 
who  can  manage,  lead,  moti¬ 
vate  and  train  an  entire  staff , 
including  retail  and  classi¬ 
fied  inside  and  outside  sales 
personnel.  Equally  impor¬ 
tant,  the  position  involves  not 
Just  selling  but  also  market¬ 
ing:  positioning,  rate  analy¬ 
sis,  coverage,  research,  new 
product  development.  The 
ideal  candidate  will  be  com¬ 
petitive,  entrepreneurial,  im¬ 
aginative,  results  oriented, 
with  excellent  people  skills 
both  internally  and  external¬ 
ly.  We  offer  a  competitive  sal¬ 
ary  and  bonus  structure, 
together  with  full  benefits 
package.  Send  resume  and 
salary  history  to  Richard 
Isham,  Vice  President/ 
General  Manager,  Observer 
A  Eccentric  Newspapers, 
36851  Schoolcraft,  Livonia, 
MI  48150. 

EQUAL  OPPORTUNITY 
EMPLOYER 


EDITOR  &  PUBLISHER  for  July  20.  1985 


HELP  WANTED 


ADVERTISING 


CUSSIFIED  MANAGER 
The  Star-Ledger,  New  Jersey's  largest 
rtew^per,  is  seeking  a  classified  mana¬ 
ger.  To  be  considered,  you  must  have  a 
working  knowledge  of  all  aspects  of  clas¬ 
sified,  and  have  management  experi¬ 
ence  in  either  classified  or  retail.  Are  you 
ready  to  step  up?  You  may  now  be  #1 
advertising  per^  at  a  smaller  daily  or 
the  #2  advising  person  from  a  larger 
daily.  If  you  are  people  oriented,  readyto 
make  a  commitment,  we  want  to  talk  to 
you.  Send  your  resume  to  Warren  T.  Col¬ 
ville,  Adv^ising  Director,  Star-Ledger 
Piaza,  Newark,  NJ  07101. 


CLASSIFIED  TELEPHONE 
SALES  MANAGER 

Are  you  hungry  for  the  real  challenge? 
Excited  about  telephone  sales  and  an 
opportunity  to  work  for  the  nation's 
newspaper? 

THEN  WE  WANT  YOU! 

USA  TODAY,  the  nation's  newspaper 
needs  a  Telephone  Sales  Manager  to 
work  with  our  newly  formed  Classified 
Department  in  our  New  York  office.  Wa 
need  a  take-charge,  hands-on  person 
with  Classified  supervisory  and/or  tel^ 
marketing  training  experience.  Systems 
literacy  is  a  real  plus.  You  will  work  with 
the  Classified  Sy^ems  Manager  to  maxi¬ 
mize  the  performance  of  our  Classified 
Advertising  staff. 

We  offer  a  good  starting  salary,  excellent 
fringe  benefits  and  a  veat  opportunity. 
Sumit  letter  of  application,  resume, 
and  compensation  requirements  in  con¬ 
fidence  to; 

Lise  Chin 

Director  of  Classified  Advertising 
USA  TODAY 
535  Madison  Avenue 
New  York,  New  York  10022 


COMMUNICATOR  For  7-day  25,000 
daily  on  Delmarva  Peninsula,  we  are 
seekinga  retail  advertising  manager  who 
is  supe  enthusiastic  about  the  newspap¬ 
er  business.  Must  excell  at  planning  and 
organizing  promotions  as  well  as  training 
and  motivating  strong  staff.  Previous 
managernent  experience  a  plus  although 
we  definitely  will  consider  someone  ea¬ 
ger  to  move  up  from  straight  sales.  Join 
aggressive  marketing  team  committed  to 
a  consensus  building  management  style 
in  one  of  the  most  beautiful  and  fastest 
growing  areas  of  the  East  coast.  Send 
letter  and  resume  with  salary  require¬ 
ments  to  Christopher  Engel,  Advertising 
Director,  State  News,  PO  Box  737,  Dov¬ 
er,  DE  19903. 

NATIONWIDE 

NEWSPAPER 

RECRUITINO 


We  Ixjve  been  recruiting  In  the 
Graphic  Arts  industry  for  nearly  ten 
years.  Our  specialization  Is  Search 
and  Placement  of  Administrative, 
Production,  Advertising  and  Edito¬ 
rial  Persorinel.  In  this  decade  of 
service  we  have  developed 
strong  relationships  atxl  quality 
contacts  throughout  the  Industry. 
Contact  us  in  confldety»  for  In¬ 
formation  on  current  applicants  or 
opportunities. 

JACK  S.  DARGINSKY 
From  Coast  to  Coast 
FEE  PAID 


HELP  WANTED 


ADVERTISING 


EDITOR  &  PUBLISHER  is  seeking  an 
advertising  representative  for  its  New 
York  office.  Knowledge  of  and  respect  for 
the  newspaper  industry  desired.  Salary 
and  comission  contingent  on  back¬ 
ground.  Interesting,  challenging  work 
with  considerable  travel  r^uired.  Write 
to  O.L.  Parvin,  Advertising  Manager, 
Editor  &  Publisher,  11  West  19  St.,  NY, 
NY  10011. 


EXECUTIVES 


4250  East  Camelback  Road  *  Suite  I80K 
imoenix.  Arizona  850)8  602/SS2-I204 


Washington  Blade,  930 
Washin^on,  DC,  20004. 


IMMEDIATE  OPENING  for  an  experi¬ 
enced  Retail  Manager  with  a  history  of 
success,  high  personal  standards,  and  a 
desire  for  professional  and  personal 
growth.  Ability  to  develop  sales  staff  to 
full  potential,  design  promotional  activ¬ 
ity,  and  expand  ad^vertising  levels  with 
good  sellingtechniquesare  required.  Ex¬ 
cellent  opportunito  to  join  a  strong 
45,000  daily  with  TMC  program  and  a 
customer  oriented  atmosphere.  Profes¬ 
sional  advancement  is  anticipated  for 
successful  individuals.  (Former  RAM 
promoted  to  Publisher  at  one  of  the  cor¬ 
poration  papers.)  Send  complete  resume 
and  expected  earnings  to;  David 
McClain,  Advertising  Director,  The  Nevrs 
&  Daily  Advance,  F^  Box  10129,  Lyn¬ 
chburg,  VA  24506. 

KEY  ACCOUNT  SALES 
Major  market  suburban  weekly  group  is 
seeking  an  experienced  account  execu¬ 
tive  to  call  on  major  accounts  in  a  com¬ 
petitive  market.  Excellent  compensation 
package.  Resume  to  Sean  McNamara, 
Townsend  Communications,  Inc.,  7007 
Northeast  Parvin  Rd.,  Kansas  City,  MO 
64117  or  call  (816)  454-9660. 

RAPID  GROWTH  has  created  a  demand 
for  more  professional  advertising  sales 
people.  Tremendous  opportuniW  and 
earning  potential  with  one  of  the  rastest 
growing  newspaper  grou(»  in  the  coun¬ 
try.  W^re  looking  to  add  intelligent,  in¬ 
novative  people  to  our  great  staff.  If 
you've  got  what  it  takes  to  be  successful, 
write  us  right  now  in  complete  confi¬ 
dence.  Zone  5.  Box  9045,  Editor  &  Pub¬ 
lisher. 

REGIONAL  SALES  REPRESENTATIVE 
The  Montana  Group  Newspapers  are 
seekingan  individual  to  act  asa  Regional 
Sales  Representative.  This  group  will  in¬ 
clude;  The  Billings  Gazette,  The  Monta¬ 
na  Standard,  The  Independent  Record, 
The  Missoulian  and  The  Great  Falls  Tri¬ 
bune. 

The  person  we  hire  will  establish  and 
maintain  an  account  list  for  the  purpose 
of  sales  calls  and  programs  to  enhance 
the  advertising  revenue  objectives. 
National/Group  advertising  will  be  soli¬ 
cited  for  the  five  newspapers. 

The  Regional  Sales  Representative  will 
report  to  the  Advertising  Director  of  the 
Billings  Gazette. 

This  person  must  be  a  self-starter  and 
experienced  in  media  national  advertis¬ 
ing  sales  (newspaper  preferred).  Experi¬ 
ence  in  food  brokerage  or  manufacturing 
sales  would  be  helpful.  This  position  will 
require  extensive  travel,  mostly  in  Mon¬ 
tana. 

If  interested,  please  submit  a  letter  of 
application,  a  complete  resume  and  list 
of  references  to; 

Lorretta  Breslin 
Director  of  Human  Resources 
The  Billings  Gazette 
PO  Box  2507 
Billings,  MT  59103 
Application  deadline;  Wednesday,  Au¬ 
gust  7,  1985.  Resumes  must  be  post¬ 
marked  on  or  before  that  date. 

EOE  M/F 


HELP  WANTED 


ADVERTISING 


SHOPPER 
SALES  MANAGER 

If  you've  attended  NAAPor  I FPA  conven¬ 
tions,  you  know  about  us.  We  mail  over 
200,000 copies  in  1 1  zoned  editions  12 
miles  from  the  nation's  capital.  We  need 
a  shirt-sleeves,  hands-on  proven  sales 
manager.  Write  to;  Shirley  J.  McIntosh, 
Publisher,  The  Marketplace  Newspap¬ 
ers,  3769  Pickett  Road,  Fairfax,  Virginia 
22031.  Phone;  (703)  978-8120. 


THE  NEWS-TIMES,  Connecticut's 
second  largest  morning  newspaper, 
seeks  a  fast  track  classified  manager 
with  marketing/promotion  bacl^round. 
We  offer  the  opportunity  to  work  in  one  of 
the  northeast's  most  affluent  growing 
rparkets.  Ideal  candidate  will  possess  ex¬ 
ceptional  skills  in  promotion,  salestrain¬ 
ing,  and  leadership.  Excellent  salary  and 
benefit  package.  Resumes  only. 

Lynn  ^vacool.  Advertising  (Jirector 
The  News-Times 
An  Ottaway  Newspaper 
333  Main  Street 
Danbury,  CT  06810 


EXCELLENT  OPPORTUNITY  for  a  moti¬ 
vated  advertising  representative  in  a  fast 
growing  Florida  daily.  Salaiy  commensu¬ 
rate  with  ability,  commission,  generous 
mileage  compensation,  plus  excellent 
company  benefits.  Send  resume,  refer¬ 
ences  and  salary  requirements  to  Sheila 
Tuttle,  PO  Box  1268,  Vero  Beach,  FL 
32961-1268. 


CLASSIFIED  SALES  MANAGER 
One  of  the  fastest  growing  established 
weeki  ies  in  New  Jersey  has  an  exception¬ 
al  sales  opportunity.  The  position  will 
require  an  experienced  Newspaper  per¬ 
son  with  direct  sales  results  in  Real 
Estate,  Automotive  and  Help  Wanted. 
We  offer  an  excellent  compensation 
package  to  candidates  with  a  proven 
track  record.  Please  send  a  cover  letter 
and  resume  with  salary  history  to  Box 
9008,  Editor  &  Publisher.  (An  Equal 
Opportunity  Employer) 

ARTIGRAPHICS 

ART  DIRECTOR  for  prize  winning  highly 
visible  15,000  circulation  weekly.  Over¬ 
all  responsibilities  for  all  phases  of  pro¬ 
duction,  typesetting  and  camera  equip¬ 
ment  as  well  as  designers  eye  for  page 
layout  and  makeup.  Zone  2.  Opening 
immediate.  All  benefits.  Send  resume 
and  examples  of  work.  Box  9066,  Editor 
&  Publisher. 

ART  DIRECTOR 

The  Quad-City  Times  is  looking  for  an  art 
director  who  will  continue  a  fine  tradition 
of  sparkling  graphics.  The  Times  is  an 
all-day  publication,  with  a  circulation  of 
85,0(X)  Sundays  and  61 ,000  weekdays, 
in  a  highly  competitive  market. 

The  art  director  supervises  the  graphics 
and  photo  departments  and  does  hands- 
on  work  in  designing  and  building  pages 
and  preparing  illustrations,  drawings, 
cartoons,  graphs  and  maps.  The  art 
director  also  advises  news  editors  on 
selection,  display  and  cropping  of  local 
and  wire  photos.  We're  looking  fora  crea¬ 
tive  person,  one  who  can  generate  ideas 
that  will  make  our  newspaper  both 
visually  attractive  and  highly  informa¬ 
tive,  and  who  can  do  so  with  speed  on 
deadline. 

Five  years  as  a  newspaper  graphics  artist 
preferred,  and  manageriaf  experience  a 
definate  plus.  Must  be  capable  of  work¬ 
ing  effectively  with  all  newsroom  depart¬ 
ments  and  with  promotions  director. 
Send  cover  letter,  resume,  salary  history, 
references  and  tearsheets  or  slides  to; 
DANIEL  J.  FOLEY 
Managing  Editor 
QUAD-CITY  TIMES 
124  E.  2nd  Street 
Davenport,  lA  52801 
An  Equal  Opportunity  Employer  M/F 


HELP  WANTED 


ARTIGRAPHICS 


ASSISTANT  GRAPHICS  EDITOR 
Assistant  Graphics  Editor  position  re¬ 
quires  strong  layout  experience,  (iood 
opportunity  at  a  major  Southeastern 
afternoon  daily.  Knowledge  of  layout, 
use  of  color,  creative  ideas  a  must.  Send 
resume  and  layout  clips  to  Box  9057, 
Editor  &  Publisher. 


OESIGNER/LAYOUT  EDITOR 
The  Journal  Newspapers  are  looking  for  a 
news  person  who  is  also  a  designer  to 
create  full  color  feature  fronts  and  spe¬ 
cial  sections,  as  well  as  do  special  pro¬ 
jects  for  our  group  of  five  dailies  in  sub¬ 
urban  Washington  DC. 

Successful  candidate  will;  understand 
what's  news  and  how  to  package  it;  work 
well  with  a  group  of  lifestyle  section  edi¬ 
tors;  feel  equally  at  home  building 
mechanicals  or  dummies;  get  the  most 
out  of  our  ATEX  system;  produce  misc. 
graphics;  have  a  proven  record  on  a  daily 
newspaper.  Photo  or  illustrations  talent, 
reporting  and  editing  experience  help¬ 
ful.  Excellent  company  paid  benefits. 
Send  resume,  samples,  salary  require¬ 
ments  to  Jim  Scott,  Tempo  Editor,  The 
Journal  Newspapers,  Springfield,  VA 
22159.  No  phone  calls.  EOE. 


E&P  Classifieds 
you  can 
bet  on  them 


CIRCULATION 


CIRCULATION  MANAGER 
8,000  afternoon  daily  with  33,000 
weekly  TMC  located  in  Central  Florida. 
Outstanding  growth  potential  for  highly 
motivated  circulator  with  strong  man- 
agefiient  experience.  Send  full  resume 
Sr.  afid  cover  letter  outlining  your  strengths 
Pniial  *0  Publisher,  Evening  Herald,  PO  Box 
1657,  Sanford,  FL  32772-1657. 

CIRCULATION  MANAGER  for  Ketchikan 
___  (Alaska)  Daily  News,  circulation  4,350. 

.  We  do  other  publications  and  mailings. 
Supervises  one  full  time,  seven  part 
■  pv®'''  time,  three  motor  routes  and  60  carriers, 

of  pro-  Resume  to  Lew  Williams,  Jr.,  Box  7900, 

®^‘''P-  Ketchikan,  AK  99901. 

ir  page  - 

pening  CIRCULATION  DIRECTOR 

esume  Our  record  for  customer  service  is  excel- 
Editor  lent,  but  we  need  more  subscribers.  You 
provide  the  knowledge  that  builds  and 

_  we’ll  provide  the  tools.  Five  day  PM  and 

Sunday  AM  Zone  6  independent  of 
ran  art  12,000  wants  to  challenge  carrier  force 
adition  and  maintain  marketing  and  promotion 
s  is  an  efforts  for  newspaper,  TMC  and  direct 
ition  of  mail  programs.  Management  committed 
ikdays,  to  growth.  Resume,  clips  and  salary  re¬ 
quirements  to  Box  9034,  Editor  &  Pub- 
aphics  lisher. 

hands-  _ 

I  pages  CIRCULATION  SALES  REPS  wanted  for 
iwings.  Eastern  seaboard  lucrative  territories, 
he  art  We  are  a  leader  in  our  industry  and  want 
:ors  on  to  talk  to  you  if  you;  1)  enjoy  selling;  2) 
)f  local  enjoy  people;  3)  emoy  travel.  We  are  a 
acrea-  full-line  supplier.  Draw,  commissions, 
e  ideas  expenses.  Join  us  and  you  will  have  a  job 
r  both  which  allows  you  to  set  your  own  sche- 
iforma-  dule  and  meet  the  goals  which  you 
eed  on  select.  Reply  Box  9033,  Editor  &  Pub¬ 
lisher. 

s  artist  _ 

ence  a  CITY  CIRCULATION  MANAGER 
fwork-  The  Beaumont  Enterprise,  a  70,000 
Jepart-  morning  daily  in  southeast  Texas,  is 
;tor.  seeking  an  individual  with  strong  lead- 

listory,  ership  skills  to  direct  our  city  circulation 
es  to;  department.  Excellent  opportunity  for  a 
career-minded,  goal-oriented  person  to 
join  our  progressive  management  team. 
Send  resume  and  salary  history  to  Steve 
Lillie,  Circulation  Director,  Beaumont 
Enterprise,  PO  Box  3071,  Beaumont, 
r  M/F  Texas  77704. 

EDITOR  &  PUBLISHER  for  July  20,  1985 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
MAILROOM 


HELP  WANTED 
EDITORIAL 


CIRCULATION  MARKETING  MANAGER 
Mid-sized  eveningand  Sund»  suburban 
daily  in  a  challenging  Zone  2  market  is 
looking  for  an  energetic,  creative  and 
enthusiastic  sales  professional  to  man¬ 
age  our  circulation  sales  and  promoting 
effort.  Must  be  goal  oriented  and  be  able 
to  train  and  motivate  others.  We  are  look¬ 
ing  for  a  ieader  with  skills  in  telemarket¬ 
ing,  crewing,  and  promotion.  Position 
reporte  to  the  circulation  director  and 
offers'  an  excellent  salary  and  benefits 
package.  Send  resume  and  salary  history 
to  Box  9053,  Editor  &  Publisher. 


CIRCULATION  DEVELOPMENT 
A  national  publication  distribution  firm 
iocated  in  Washington  DC  seeks  self- 
motivated  individual  with  proven  record 
in  retail  and  wholesale  publication  sales, 
to  develop,  direct,  and  expand  national 
circulation  network  for  daily  and  weekly 
international  publications.  Minimum  of 
three  years  experience  required  for 
someone  who  enjoys  travel.  Respond 
with  resume,  references,  and  salary  his¬ 
tory  to.  Box  9068,  Editor  &  Publisher. 


CIRCULATiON  OPERATiONS 
MANAGER 

We  are  looking' for  a  motivated  self¬ 
starter  with  the  desire  for  success.  Mini¬ 
mum  of  5  years  experience  in  circula¬ 
tion,  excellent  communicative  and  lead¬ 
ership  skills,  and  TMC  experience.  Re¬ 
sponsibilities  include  directing  office 
manager,  promotion  manager,  training 
manager  and  TMC  coordinator.  Excel¬ 
lent  salary  and  benefits  offered.  Toapply 
send  resume  and  salary  requirements  to 
Robert  E.  Lee,  New  Haven  Register/ 
Journal  Courier,  40  Sargent  Drive,  New 
Haven,  CT  06511. 

An  Equal  Opportunity  Employer 


CIRCULATION  MANAGER 
Southeast  46,000  daily  circulation  AM 
is  seeking  a  highly  motivated  well  orga¬ 
nized  individual  to  manage  district  man¬ 
agers  and  an  all  adult  carrier  force.  Suc¬ 
cessful  applicant  will  have  a  minimum  of 
4  years  circulation  management  experi¬ 
ence,  strong  people  skills,  and  a  strong 
knowledge  of  rural  delivery.  Knowledge 
of  single  copy  helpful.  We  offer  a  com¬ 
petitive  salary,  good  benefits,  and  a  good 
climate  in  which  to  live.  If  you  have  the 
leadership  ability  that  we  are  looking  for 
and  can  get  things  done,  respond  to 
Anderson  Independent-Mail,  PO  Box 
2507,  Anderson,  SC  29622.  Attention 
Dennis  E.  Francis,  Circlation  Director. 


DISTRICT  MANAGER  for  32,000  ABC 
Zone  2  daily,  earn  $20,000  plus  bonus, 
3-4  years  experience  required.  Send  re¬ 
sume  to  Circlation  Director,  The  Times 
Herald,  Box  591,  Norristown,  PA 
19404. 


IMMEDIATE  OPENING  for  Circulation 
Manager.  20,000  evening  Monday- 
Saturday,  Midwest.  Must  be  energetic, 
self-starter  with  good  people  skills.  Inde¬ 
pendent  operation.  Promotion  experi¬ 
ence  helpful .  Send  resume  to  Box  906 1 , 
Editor  &  Publisher. 


SALES  MANAGER  7-day  25,000  daily 
leading  the  market  but  with  tremendous 
potential  seeks  aggressive,  self-starting 
circuiation  sales  manager.  Position  re¬ 
quires  someone  who  can  initiate  sales 
strategies,  develop  sales  promotions, 
organize  sales  crews  and  follow  through 
on  solicitations.  Salary  plus  bonus  plan 
with  excellent  benefits  package.  Send 
ietter  and  resume  to  Leon  Rebuck,  Cir¬ 
cuiation  Director,  State  News,  PO  Box 
737,  Dover,  DE  19903. 


THE  BILLINGS  GAZETTE,  Montana's 
large^  daily  newspaper,  is  seeking  a  cir¬ 
culation  sales  manager.  This  is  a  new 
position  which  will  involve  preparing, 
coordinating  and  implementing  all  cir¬ 
culation  sales  programs.  The  person  we 
hire  will  be  responsible  for  carrier  con¬ 
tests,  crewing,  teiemarketing,  single 
copy  sales,  direct  mail  and  subscriber 
retention  programs.  The  sales  manager 
will  report  to  the  circulation  director  and 
will  work  closely  with  the  circulation 
staff,  newsroom  and  promotion  depart¬ 
ment.  If  interested,  please  submits  let¬ 
ter  of  application,  a  complete  resume, 
list  of  references  and  salan  history  to: 
Lorretta  Breslin,  Director  of  Human  Re¬ 
sources,  The  Billing  Gazette,  PO  Box 
2507,  Billings,  MT 59103.  Application 
deadline  Thursday,  August  1, 1985.  Re¬ 
sumes  must  be  postmarked  on  or  before 
that  day.  EOE  M/F 


ZONE  MANAGER 

The  Syracuse  Newspapers  is  looking  for 
a  Zone  Manager  to  work  with  challeng¬ 
ing,  aggressive,  and  productive  circula¬ 
tion  department.  We  are  showing  gains 
on  all  three  papers  and  desire  to  expand 
our  management  staff  to  accelerate  our 
rate  of  increase.  Our  management  phi¬ 
losophy  provides  both  room  to  work  and 
room  to  mem. 

The  candidate  we  select  will  be  a  crea¬ 
tive  and  enthusiastic  motivator  who  can 
get  the  job  done  through  people.  This 
candidate  will  have  five  or  more  y^rs  of 
circulation  experience  including  district 
management  and  a  desire  to  move  up  to 
a  challenging  circulation  management 
position. 

Send  resume  and  cover  letter  explaining 
your  accomplishments  and  goals  to: 

R.  Gary  Kruger 
Circulation  Director 
PO  Box  4915 
Syracuse,  NY  13221 


EftP  CLASSIFIEDS 

(212)  675-4380 


MAILROOM 


DISTRIBUTION  CENTER 
SUPERINTENDENT 

Growing  NC  dailies  (135,000- 
AM,  36,000-PM,  180,000- 
Sunday)  need  an  innovative 
manager  for  their  new  distribu¬ 
tion  center.  Increasing  productiv¬ 
ity  and  efficiency  will  be  the  prim¬ 
ary  goat  for  this  new  manager  in 
our  on-line  inserting  environ¬ 
ment. 

Our  new  $7  million  distribution 
center  features  Ferag  conveyor, 
Harris  on-line  inserting  and  on¬ 
line  labeling.  Harris  inserter  ex¬ 
perience  is  a  definite  asset. 

The  right  manager  will  have  good 
opportunities  for  advancement. 
Good  benefits  and  salary  com¬ 
mensurate  with  experience. 
Please  send  resume  and  salary 
history  to: 

Employee  Relations  Director 
The  News  and  Obsen/er 
Publishing  Company 
PO  Box  191 
Raleigh,  NC  27602 


EDITOR  &  PUBLISHER  for  July  20,  1985 


PRODUCTION  MAILROOM 
SUPERVISOR 

The  Sacramento  Bee,  a  225,000  daily 
and  255,000  Sunday  newspaper  has  an 
opening  for  a  production  mailroom  su¬ 
pervisor.  Position  requirements  include 
previous  production  mailroom  experi¬ 
ence,  management  training,  knowl^ge 
of  most  types  of  mailroom  equipment 
and  effective  oral  and  written  com¬ 
munication  skills.  Electrical  and  nrecha- 
nical  knowledge  of  equipment  is  prefer¬ 
red.  Competitive  salary  and  benefits. 
Send  resume  to  Personnel  Dept.,  The 
Sacramento  Bee,  PO  Box  15779,  Sac¬ 
ramento,  CA  95852.  An  Equal  Op^un- 
ity  Employer. 


EDITORIAL 


ALABAMA'S  CAPITAL  CITY  NEWSPAP¬ 
ER  needs  two  young  hardworking  repor¬ 
ters  who  take  a  no  nonsense  appro^h  to 
hard  news.  Send  resume  and  clips  to 
Mike  Foerster,  Managing  Editor,  The 
Advertiser,  PO  Box  1000,  Montogomery, 
AL  36192. 


AWARD-WINNING,  respected,  progres¬ 
sive  mid-size  daily  (Sunday  circulation 
30,000)  seeks  creative  lifestyle  editor. 
Understanding  of  4<olor  process,  com- 

?osition  and  graphic  design  a  must, 
alented  editor  who  can  create  exciting 
section  covers  that  realizes  need  for 
community  coverage.  Some  daily  experi¬ 
ence,  ability  to  supervise  others  neces¬ 
sary.  Salary  negotiable.  Excellent  bonus, 
benefits,  work  environment.  Resume, 
page  design  samples,  salary  range  toJim 
Servatius,  Editor,  Midland  (TX)  Repor¬ 
ter-Telegram,  Box  1650,  79702. 


ASSISTANT  MANAGING  EDITOR-  to 
direct  metro  news  operation  for  medium 
sized  daily  that  puts  priority  on  local 
news.  Must  be  strong  planner  with 
proven  people  skills  and  5-7  years'  su¬ 
pervisory  experience.  Send  resume, 
synopsis  of  current  management  duties 
and  samples  of  present  paper  to  Box 
9042,  Editor  &  Publisher. 


ASSISTANT  CITY  EDITORS 
The  El  Paso  Times,  a  Gannett  newspap¬ 
er,  is  recruiting  for  2  assistant  city  edi¬ 
tors  to  work  with  the  city  editor  in  manag¬ 
ing  a  15  member  staff.  Assistant  city 
editors  need  skills  in  reporting,  rewrite 
and  editing  and  personnel  management. 
Duties  iriclude  making  assignments, 

long  term  news  coverage  and  coon^nat- 
ing  coverage  with  photos  and  graphics. 
The  Times  is  a  55,000  daily  circulation 
AM  paper,  85,000  Sundays-  the  domi¬ 
nant  newspaper  in  a  2  newspaper  city. 
Successful  candidates  will  join  a  profes¬ 
sional  staff  with  competitive  salary  and 
benefits.  Five  years  experience  in  report¬ 
ing,  editing  and  staff  management  pre¬ 
ferred.  Spanish  speaking  ability  helpful. 
Send  resume,  clips  and  references  to 
John  Moore,  Co-Managing  Editor,  PO 
Box  20,  El  Paso,  TX  79999. 


ASSISTANT  MANAGING  EDITOR 
Need  aggressive  journalist  with  solid  re¬ 
porting  and  editing  background.  Primary 
responsibility  would  be  direction  of  spe¬ 
cial  projects  for  Zone  4  statewide  news¬ 
paper.  10  years  experience  minimum. 
Send  resume  and  salary  requirements  to 
Box  9(360,  Editor  &  Publi^er. 


BUSINESS  EDITOR  for  5-day  consumer/ 
financial  marketing  pages.  Deadline  ex¬ 
perience,  layout  skills  necessary.  Write 
to  J.  Ford  Huffman,  Managing  Editor, 
Times-Union,  55  Exchange  Blvd. 
Rochester,  NY  14614.  An  Equal  Oppor¬ 
tunity  Employer  M/F. 


ALL  ABOUT  PEOPLE 
What  do  people  love  to  do?  Read  about 
other  people.  And  our  Living  section  is 
desigri^  to  focus  on  the  many  interest¬ 
ing  individuals  in  Gillette,  a  mining  com- 
mumiW  of  20,000  that  thinks  it's 
100,0(30.  We  need  a  versatile,  creative 
journalist  to  report,  photograph  and  de¬ 
sign  this  section  for  Wyoming’s  No.  1 
daily  newspaper.  In  addition  to  the  chal¬ 
lenge,  you'll  find  good  company  be¬ 
nefits.  Send  us  your  resume,  references 
and  returnable  clips.  No  phone  calls, 
please.  The  News-Record,  Box  3006, 
Gillette,  WY  82716. 

ASSISTANT  TO  THE  SPORTS  EDITOR. 
30,000  circulation  dai|y  and  Sunday. 
Must  have  layout  and  editing  experience 
plus  writing  skills.  Send  resume,  clips, 
layout  samples  and  salary  requirements 
to  Rich  Nicoletti,  The  Register,  1  Regis¬ 
ter  Plaza,  Shrevsbury,  NJ  07701. 


BUSINESS  REPORTER 
Florida  daily  seeks  versatile,  energetic 
reporter  to  fill  position  on  5-person  busi¬ 
ness-reporting  team.  Both  AM  and  PM 
writing  required,  with  ample  opportunity 
to  showcase  major  pieces  in  Sunday 
pages.  Prefer  3  years  experience  in  busi¬ 
ness  reporting.  Send  resume,  refer¬ 
ences,  salary  requirements  and  1  exam¬ 
ple  of  your  best  business  reporting,  by 
July  31,  to  Karen  Brune  Mathis,  Busi¬ 
ness  Director,  The  Florida  Times-Union 
/Jacksonville  Journal,  PO  Box  1949  F, 
Jacksonville,  FL  32231. 


CITY  EDITOR 

Award-winning  mid-Atlantic  daily  seeks 
ci^  editor  who  loves  hard  news  and  good 
writing.  Must  have  demonstrated  ability 
in  story-planning,  editing  and  newsroom 
management.  Should  have  3-5  years’  ex¬ 
perience  supervising  reporters.  Send  re¬ 
sume  and  appropriate  work  samples  to 
Box  9018,  Editor  &  Publisher. 


COPY  EDITOR-  for  Zone  3  daily  with  a 
100,000  plus  circulation  and  state-of- 
the-art  pagination  system.  Must  have 
proven  skills  in  content  editing,  head¬ 
line-writing  and  page  design.  Should 
have  at  least  3  years  experience  on  a 
daily/copy  desk  and  be  able  to  handle 
both  wire  and  local  news.  Send  resume, 
samples  of  writing  and  page  design  to 
Box  9022,  Editor  &  Publisher. 


CITY  DESK 

Pulitzer  prize  winning  PM  in  Zone  3  is 
looking  for  a  seasoned  aggressive  jour¬ 
nalist  for  a  key  position  on  the  city  desk. 
Applicant  must  possess  strong  editing 
and  management  skills,  minimum  of  five 
years  reporting  or  editir^  experience  on  a 
daily  newspaper  required.  Resume  to 
Box  9055,  Editor  &  Publisher. 


COPY  EDITOR  for  35,000  Connecticut 
7-day  paper.  Editing  local,  wire  copy. 
Minimum  1-year  experience  in  copy 
editing  on  daily  paper.  Salary  com¬ 
mensurate  with  experience.  References 
with  resume.  Box  9067,  Editor  &  Pub¬ 
lisher. 


COPY  EDITOR 

Job  opening  in  September  at  The  Regis¬ 
ter-Mail.  22,500  PM  Monday-Friday, 
AM  Saturday.  Universal  desli  except 
sports.  Job  also  includes  occasional 
stints  as  desk  chief.  Resume,  salary  re¬ 
quirements  to:  Michael  Homco,  News 
Editor,  The  Register-Mail,  140  S.  Prairie 
St.,  Galesburg,  IL  61401. 


EDITOR  POSITION  for  Southern  Wis¬ 
consin  AM  daily.  We  need  an  experi¬ 
enced  individual  with  excellent  writing, 
photographic  and  teaching  skills.  Send  a 
complete  resume  including  clips  and  re¬ 
ferences  to: 

General  Manager 
Baraboo  News-Republic 
PO  Box  9 

Baraboo,  Wl  53913 


45 


EXPERIENCED  AND  VERSATILE  RE¬ 
PORTER  Excellent  writing  and  investiga¬ 
tive  skills  rMuired  and  we  would  prefer 
someone  with  a  background  in  police 
and  courthouse  reporting.  The  position 
pays  up  to  $500  a  week.  Send  resume 
and  samples  to  City  Editor,  The  Beacon 
News,  101  South  River  St.,  Aurora,  IL 
60506. 


EDITORIAL  PAGE  EDITOR 
Must  have  strong  writing  skills,  mini¬ 
mum  of  2  years  experience,  concern  for 
community  issues,  understanding  of 
national  and  international  issues.  Our 
16,000  circulation  daily  newspaper  has 
good  reputation  as  solid  news  product. 
Excellent  salary  and  fringe  benefits.  A 
desirable  SE  Washington  location.  Send 
complete  resume,  references  and  writ¬ 
ing  samples  to  Personnel  Manager,  Wal- 


Walla  Walla,  WA  99362.  An  Equal 
Opportunity  Employer. 


FIELD  EDITOR 

Multi-title  trade  magazine  publisher 
seeks  one  or  more  energetic  self-starters 
to  cover  editorial/sales  responsibilities 
for  key  coastal  territories.  Position  will 
involve  extensive  travel.  Complete  re¬ 
sponsibility  for  all  news  gathering  activ¬ 
ity  in  a  given  territory,  coupled  with  com¬ 
panion  advertising  sales  function.  Excel¬ 
lent  "all  around'^position  for  an  editor 
who  can  sell  or  an  ad  person  who  can 
write.  Newspaper  or  magazine  experi¬ 
ence  essential.  Send  complete  resume, 
nonretumable  clips  ad  salary  history  to 
Box  9066,  Editor  &  Publisher. 

FILM  AND  THEATER  CRITIC 
The  Columbus  Dispatch  is  seeking  an 
experienced  critic  of  film  and  theater. 
Oscar  and  Obie  quality  writing  required 
to  become  an  essential  element  of  critics 
corps.  Major  motion  pictures,  touring 
shc^  and  developing  resident  theater 
are  all  partofthiscapitalcity'sentertain- 
ment  scene.  Please  send  resume  and 
samples  to:  Pamela  S.  Krivda,  The  De¬ 
partment  of  Employee  and  Labor  Rela¬ 
tions,  34  S.  3rd  St.,  Columbus,  OH 
43216.  EOE. 


GENERAL  ASSIGNMENTS  REPORTER 
A  great  opportunity  for  a  recent  graduate 
to  learn  newspapering  from  the  bottom 
up  at  a  quality,  award-winning  Tennesse 
weekly.  Starting  salary  $180  per  week. 
Send  resumes  to:  Joe  Gillespie,  c/o 
Grundy  County  Herald,  PO  Box  188,  Tra¬ 
cy  City,  TN  37387. 


“HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM"  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


IMMEDIATE  OPPORTUNITIES 
FOR  THE  BEST 

JOURNALISTIC  PROFESSIONALS 
We  are  in  immediate  need  of  aggressive 
journalistic  professionals.  Forthousands 
of  journalistic  professionals,  1985  will 
be  the  best  year  ever  for  the  industry, 
because  this  year  is  the  year  for  the  job 
market  where  the  markets  are  wide  open 
from  coast  to  coast  from  every  aspect  of 
the  industry. 

Most  important  to  you  is  to  find  the  best 
job  in  the  market  and  win  it  hands  down! 
...here  at  Media  Talent  Network  Man¬ 
agement  Consultants,  we  stand  pre¬ 
pared  and  ready  to  do  what  it  takes  to  win 
that  job  for  you.  We  have  an  excellent 
reputation  and  are  a  national  marketing 
consulting  firm  in  the  industry  catering 
to  the  broadcast,  literary,  and  entertain¬ 
ment  professionals  from  coast  to  coast. 
For  career  marketing  informaion  on 
available  journalistic  careers  write  or  call 
Media  Talent  Network  Management 
Consultants,  2400  Merchant  Dr.,  NW, 
Suite  200,  Knoxville,  TN  37912,  (615) 
522-7900.  All  inquiries  held  in  strictest 
confidence. 


INVESTIGATIVEREPORTER-100,000- 
circulation,  coastal  Virginia  newspapers 
seek  a  tenacious,  enterprising  reporter 
with  superb  writing  ability  to  complete  a 
3  person  special  projects  team.  4  years 
hard  news  experience  a  must.  Box 
9059,  Editor  &  Publisher. 


LAYOUT  AND  COPY  EDITORS  needed 
for  universal  features  desk  at  southeast 
metro  newspaper.  Looking  for  editors 
who  get  excited  about  their  work,  who 
have  an  interest  in  graphics  and  design 
and  who  want  to  be  part  of  a  growing 
features  area.  We  want  creativity,  strong 
editing  skills  and  powerful  layout.  Box 
9027,  Editor  &  Publisher. 


LIFESTYLE  EDITOR 
Established  South  Texas  AM  daily  has 
immediate  opening  for  an  outgoing,  im¬ 
aginative  lifestyle  editor.  If  you  are  peo¬ 
ple  oriented,  with  bright  story  ideas, 
sharp  layout  skills,  ancTa  committment 
to  deadline,  send  resume  to  Odie  Aram- 
bula,  Laredo  Morning  Times,  Box  2129, 
Laredo,  TX  78041. 


MANAGING  EDITOR 
Weekly  newspaper  with  young  staff 
needs  an  editor  with  a  strong  community 
journalism  background.  Will  also  help 
direct  zoned  coverage  for  affiliated  daily 
newspaper.  Send  resume  and  examples 
of  TOur  work  to  Robert  Goll,  Valley  Times, 
PO  Box  607,  Pleasanton,  CA  94566. 


MID-SIZED  ZONE  4  PM  DAILY  needs 
self-starter  to  fill  important  regional  staff 
vacancy.  This  individual  wnl  man  1- 
person  bureau  in  rural  community  of 
6,000.  Responsibilities  include  feature 
writing,  coordinating  agricultural  cover¬ 
age,  developing  network  of  free-lance 
writers  and  functioning  as  regional  ed  itor 
in  that  supervisors  absence.  Box  9041, 
Editor  &  Publisher. 

MANAGING  EDITOR 
Weekly  suburban  Zone  5  group  seeking 
an  experienced,  hands-on  Managing 
Editor  with  creativity,  vision,  enthu¬ 
siasm  and  the  ability  to  grow  with  a 
rapidly  expanding  newspaper/printing 
company. 

Our  newspapers  are  long  established, 
well  read  and  dominant  in  our  market  but 
fesh  ideas  are  essential  to  staying  that 
way. 

We're  looking  for  someone  who  can  man¬ 
age  people  and  work  with  our  manage¬ 
ment  team  to  improve  efficiency  of  the 
entire  business  while  maintaining  our 
tradition  of  publishing  first  rate,  well 
read  newspapers. 

Send  resume  and  salaty  requirements  in 
confidence  to  Box  90M,  Editor  &  Pub¬ 
lisher. 


MEDICAL  REPORTER 
Medical  reporter  wanted  to  cover  health 
and  medical  news  for  aggressive,  award¬ 
winning  afternoon  daily  in  Nashville. 
Strong  writing  backgrond  req^uired.  Send 
resume  and  clips  to  Box  9056,  Editor  & 
Publisher. 

ENERGETIC  SPORTS  EDITOR  wanted 
for  20,000  southern  New  Mexico  daily. 
Must  have  supervisory  skills.  Send  re¬ 
sume  and  clips  to  Warren  Weber;  PO  Box 
1749;  Las  Cruces,  NM  88004. 

EXPERIENCED  COPY  EDITOR  needed 
for  night  news  desk  of  100,000  daily. 
Send  resume  to  Lee  Spaulding,  Assis¬ 
tant  Managing  Editor/News,  Gazette 
Telegraph,  30  Prospect  St.,  Colorado 
Springs,  CO  80901. 

FEATURES  REPORTER  who  can  write 
brightly  and  tackle  a  variety  of  topics 
sought  for  aggressive  lifestyle  staff. 
Great  opportunity  for  self-starter  with 
good  ideas.  Send  resume,  references 
and  samples  to  Jim  Willis,  M.E.,  Birm¬ 
ingham  Post-Herald,  PO  Box  2553, 
Birmingham,  AL  35202. 


EDITORIAL 


PHOTO  DESK  EDITOR 
Photo  desk  editor  wanted  for  Los  Angeles 
bureau  operation.  Edits  film,  black  and 
white  and  color;  makes  photo  assign¬ 
ments;  monitors  flow  of  five  picture  net¬ 
works.  Broad  experience  in  news  photo¬ 
graphy,  newspapers,  magazines  or  news 
service  essential.  Replies  in  writing  only, 
to:  Spencer  Jones,  Assistant  Bureau 
Chief,  The  Associated  Press,  1111  S. 
Hill  St.,  LA,  CA  90015. 


PHOTOGRAPHER 

Community,  people  oriented  weely 
newspaper  in  southern  Maine  seeks  en¬ 
thusiastic,  all  round  photographer  with 
darkroom  experience.  Must  be  a  self 
starter  and  able  to  shoot  good  sports 

?hotos.  Send  resume  and  clips  to  Editor, 
ri-Town  Publishing,  Inc.,  PO  Box  519, 
Dover,  NH. 


PHOTOGRAPHER 

We  have  a  great  opportunity  for  a  photo- 
joumalist  in  beautiful  western  Connecti¬ 
cut.  You’ll  work  on  two  weekly  papers 
with  an  energetic  staff,  and  competent 
editors.  You’ll  also  work  with  a  publisher 
who  was  graphic  arts  director  of  the 
Miami  Herald.  Come  grow  with  us.  Send 
resume  to:  Art  Cummings,  The  New  Mil¬ 
ford  Times,  PO  Box  1139,  New  Milford, 
CT  06776. 


REPORTERS 

We’re  a  fast  growing  AM  tabloid  (78,000 
daily,  88,000  Sunday)  in  the  fastest- 
growing  county  in  New  York  State,  third 
fastest  in  the  tri-state  NYC  metro  area. 
We  have  two  openings  for  reporters  with 
2-3  years’  experience.  We’re  looking  for 
crisp  leads,  evidence  that  you  know  now 
to  (Tig,  clear  thinking  and  a  sense  that 
you  know  what  makes  a  story.  Resume 
and  clips  to  Judith  A.  Stark,  Executive 
Editor,  Times  Herald-Record,  40  Mul¬ 
berry  St.,  Middletown,  NY  10940. 


NEWS  EDITOR 

Read  no  further  if  you’re  a  primadonna, 
clockwatcher,  gababout,  daydreamer  or 
practitioner  of  English  as  a  second  lan¬ 
guage. 

Our  quarry  isa  shirt  sleeve  editor  equal  to 
the  challenge  of  a  lOOK  PM  circulating 
in  eastern  Ohio  and  western  Pennsylva¬ 
nia.  It’s  a  job  for  a  pro-  an  editor  with  a 
proven  track  record  of  committment, 
drive  and  imagination,  counterbalanced 
by  common  sense. 

You’ll  organize  news  coverage  for  5  daily 
and  3  Sunday  editions,  design  pages, 
crack  the  whip  on  a  9  member  copy  desk 
and  help  your  fellow  managers  stitch 
together  a  product  that  fits  a  diverse 
readership. 

The  man  or  woman  for  this  job  must  be  a 
fastidious  samarian,  with  savvy  to  pick 
the  newsand  sell  it  in  an  attractive,  com¬ 
pelling  package. 

Your  toolbox  must  contain  a  degree  (En¬ 
glish  major  preferred),  VDT  proficiency, 
photo  sense  and  an  architect’s  vision  for 
design. 

Measure  up?  Write  us  a  letter  detailing 
your  strengths  and  why  you  want  the  job. 
Add  a  complete  resume  and  half  a  dozen 
front  pages  you  midwifed. 

Mail  it  to  M.A.  Brown,  Business  Mana¬ 
ger,  The  Vindicator,  PO  Box  780,  Young¬ 
stown,  OH  44501-0780. 

OUR  6  DAY  RURAL  daily  needs  a  strong 
writer  with  2-3  years  experience  as 
general  assignment  reporter  for  our  night 
side.  Some  camera  skills  helpful  Send 
letter,  clips  to  Cyril  Kane,  Managing  Edi¬ 
tor,  The  Daily  Item,  Box  607,  Suribury, 
PA  17801.  No  phone  calls. 

PART  TIME  FINANCIAL  REPORTER 
ZONE  2 

Wanted;  financial  reporter  to  cover  fixed- 
income  market.  New  York  City.  Good 
hourly.  Send  resume  to  Box  9044,  Edi¬ 
tor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


SPORTS  EDITOR 

Zone  6  PM  daily  of  12,000  needs  a  lead¬ 
er  who  writes  well,  is  organized  and  has 
Mlid  layout  skills.  No  newspaper  our  size 
in  the  U.S.  emphasizes  sports  coverage 
more  than  we  do.  11  high  schools  in  an 
athletic  hotbed  are  our  bread  and  butter, 
but  we  also  staff  many  Big  Eight  events 
and  we  want  to  do  more.  Help  us  be  the 
best.  Resume,  clips  and  salare  require¬ 
ments  to  Box  9035,  Editor  &  Publisher. 


SPORTS  EDITOR 

Casper  (Wyo.)  Star-Tribune,  40,000  AM 
daily,  seeks  quality  sports  editor.  Emph¬ 
asis  on  intelligent,  assertive,  serious 
sports  reporting  and  opinion.  The  Star- 
Tribune  IS  a  good  and  lively  statewide 
paper,  a  1985  Pulitzer  Jury  Finalist  for 
the  gold  medal  for  public  sen/ice.  Send 
resume,  references  and  some  of  your 
best  clips  to  Anne  MacKinnon,  Box  80, 
Casper,  WY  82602. 

SPORTS  SLOT  - 140,000  Big  Ten  daily 
needs  slot  person  for  midnight-9  am 
shift.  Minimum  3  years  experience  as 
copy  editor  and  slot  person  required. 
This  is  NOT  a  writing  job,  but  No.  1  desk 
job.  Box  9049,  Editor  &  Publisher. 

SPORTS  REPORTER- 
PHOTOGRAPHER.  Entry  on  4-person 
daily/weekly  staff  near  Washington.  Box 
9051,  Editor  &  Publisher. 


SELF-STARTER  NEWS  EDITOR  needed 
for  Zone  1  tri-weekly.  Strong  news  sense, 
layout  and  editing  skills  required.  Salary 
commensurate  with  experience,  abilities 
and  people  skills.  Benefits  package. 
Small  town  environment  but  close  to 
metro  area.  Position  open  in  Fall  1985. 
Box  9062,  Editor  &  Publisher. 


SPORTS  EDITOR  sought  for  6,200  cir¬ 
culation  semi-weekly  in  Northcentral 
Illinois.  Applicants  must  be  able  to  use 
35-mm  camera,  have  a  background  in 
newspaper  writing  and  possess  a  journal¬ 
ism  degree.  Coverage  emphasis  on  high 
school  sports.  Send  resume,  writing 
samples  and  a  cover  letter  to:  Jimm 
Dunn,  Editor,  Bureau  County  Republi¬ 
can,  PO  Box  340,  Princeton,  IL  61356, 
(815)  875-4461. 


SPORTS  COPY  EDITOR 
UBOR  WRITER 
SPECIAL  PROJECTS  WRITER 
JOB  BANK  has  immediate  openings  for 
the  above  positions.  We  also  have  a  num¬ 
ber  of  desk  openings  at  small  and  mid¬ 
sized  newspapers  including  entry  level 
reporting  and  copy  desk  in  New  Jersey. 
For  information  on  these  openings  or 
other  job  opportunities,  call  JOB  BANK 
(609)  786-1910  or  write  to  Director, 
Debra  Bissinger  at  1909  Cinnaminson 
Ave.,  Cinnaminson,  NJ  08077. 

TRAVEL!  GLAMOUR!  BEAUTIFUL  PEO¬ 
PLE!  All  this  and  more  can  be  yours  as 
fashion  writer  for  the  Nashville  Banner. 
We  are  seeking  someone  to  cover  men’s 
and  women’s  fashion,  home/interiors 
and  some  general  assignment  feature 
work.  Must  be  experienced  writer. 
Fashion  experience  encouraged:  energy 
and  fresh  ideas  required.  Send  resume 
and  tear  sheets  to  Beth  Stein,  Lifestyles 
Editor,  Nashville  Banner,  1100  Broad¬ 
way,  Nashville,  TN  37202. 

THE  PITTSBURGH  PRESS  needs  an 
assistant  features  editor  to  edit  its 
weekend  entertainment  section  and  lay¬ 
out  lifestyle  and  entertainment  pages. 
Must  be  experienced  and  strong  in  lay¬ 
out,  editing  and  organizational  skills. 
Send  letter,  resume,  layout  clips  and 
sample  story  ideas  to  Lou  Laurenzi,  Fea¬ 
tures  Editor,  The  Pittsburgh  Press,  34 
Boulevard  of  the  Allies,  Pittsburgh,  PA 
15230. 


EDITOR  &  PUBLISHER  for  July  20, 1985 
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MARKETING 


MARKETING  DIRECTOR 
For  suburban  newspaper  in  Southeast 
fastest-growing  metro  area.  Must  have 
proven  record  and  knowledge  in  all  areas 
of  marketing  and  subscription  sales. 
Position  will  be  responsible  for  long 
range  planning  and  promotion,  sales 
production  and  development  of  solicit¬ 
ing  crews  and  carrier  promotions.  Qual¬ 
ified  applicants  must  have  proven  tele¬ 
marketing  background  and  must  be  able 
to  train,  motivate  and  generate  ideas. 
Send  resume  and  salary  requirements 
to:  Personnel/Marketing  Director,  PO 
Box  449,  Marietta,  GA  30060. 


MARKETING  RESEARCH 


NEWSPAPER  RESEARCH  SPECIAL¬ 
ISTS  with  some  general  media  research 
experience  sought  by  leading  market  re¬ 
search  firm  in  New  York  metropolitan 
area.  Senior  level  position  with  mini¬ 
mum  4-5  years  experience.  Junior  level 
position  with  2-3  years  experience.  Sal¬ 
ary  and  bonus  program  commensurate 
with  experience.  Contact  Box  9070,  Edi¬ 
tor  &  Publisher. 


RESEARCH  ANALYST,  specializing  in 
advertising.  Bachelors  degree  in  busi¬ 
ness  or  journalism  and  2  years  experi¬ 
ence  preferred;  bacl^round  in  statistics 
and  writing  is  essential  with  proclivity  for 
computers.  Work  in  research  depart¬ 
ment  of  one  of  America’s  top  ten  papers. 
The  Des  Moines  Register,  ^nd  resume 
and  letter  of  introduction  to  Research 
Department,  PO  Box  957,  Des  Moines, 
lA  50304. 


PRESSROOM 


PRESS  OPERATIONS  MANAGER  newly 
established  commercial  printing  opera¬ 
tion  in  southeastern  Virginia  has  an 
opening  for  a  manager  with  Goss  Com¬ 
munity  experience.  Responsibilities  will 
include  both  press  operation  and  shop 
supenrision.  Excellent  compensation, 
full  benefits  plan  and  growth  opportuni¬ 
ties.  Send  resume  detailing  experience, 
qualifications  and  salary  history.  Box 
9040,  Editor  &  Publisher. 


PHOTOGRAPHER 


PHOTOGRAPH  ER-Zone  3,  community 
daily.  Color,  black/white,  supervisory 
skills.  Box  9052,  Editor  &  Publisher. 


EDITOR/REPORTER 
Self-starting  religion  editor/reporter 
sought  by  the  Bakersfield  Californian. 
Qualifications:  experience  in  religion  re¬ 
porting  preferred.  Headline  and  layout 
ability  a  must,  as  is  the  ability  to  handle 
general  assignments  features  one  day  a 
week  and  in  emergencies.  Paper  de¬ 
veloping  its  religion  coverage.  Applica¬ 
tions  should  be  be  sent  to  Jim  Varley, 
Assistant  Managing  Editor/News,  PO 
Box  440,  Bakersfield,  CA  93302.  No 
phone  calls.  EOE. 


MAGAZINE  EDITOR 
Magazine  publisher  seeks  aggressive 
professional  editor.  Position  requires  ex¬ 
cellent  writing,  planning,  and  layout 
skills.  Perfect  opportunity  to  move  up 
from  secondary  editorship  of  Sunday 
supplement  or  business/trade  publica¬ 
tion.  Only  experienced,  capable  self¬ 
starters  need  apply-not  an  entry  level 
position.  Competitive  salary/benefits 
package  in  highly  desirable  location, 
^nd  work  samples,  resume  and  letter  of 
introduction  to  Box  9071,  Editor  &  Pub¬ 
lisher. 


THE  TIMES-PICAYUNEn-HE  STATES- 
ITEM  of  New  Orleans  is  seeking  a 
Makeup  Editor  to  oversee  main  news 
makeup  and  page  flow  for  out  multi¬ 
edition,  multi-zone  metro  AM  with  pre¬ 
cise  makeup  and  design  rules  and  tight 
deadlines. 

Good  news  judgment  is  required,  as  well 
as  the  ability  to  work  with  news  editors 
and  printers. 

Our  Makeup  Editor  is  a  copy  editor  in  the 
composing  room,  so  applicant  must  be  a 
skilled  copy  editor.  We  are  looking  for  a 
person  with  at  least  2  years  of  copy  desk 
experience  including  editing,  makeup 
and  some  layout.  Candidates  must 
undergo  a  tryout  period  which  will  in¬ 
clude  work  both  on  the  copy  desk  and  in 
composing. 

Send  resume  and  samples  of  work  to: 
The  Times  Picayune  Pub.  Corp.,  Person¬ 
nel  Dept.  ATTN:  Copy  Editor,  3800  Ho¬ 
ward  Ave.,  New  Orleans,  LA  70140.  An 
Equal  Opportunity  Employer  M/F. 


THE  LEBANON,  PA,  Daily  News  has 
opening  for  editor  or  experienced  repor¬ 
ter  ready  for  new  challenge.  Strong  lay¬ 
out  and  copy  editing  skills  essential. 
Ability  to  develop  story  ideas  and  work 
with  staff  important.  Reply  In  writing  (in¬ 
clude  salary  requirements)  to  James 
Burchik,  Managing  Editor,  Box  600, 
Lebanon,  PA  17042. 


WAUKESHA  FREEMAN  needs  business 
reporter  to  do  everything  from  rewrite  to 
interpretive  reporting  based  on  financial 
statements.  Enterprising  reporter  must 
monitor  comings,  goings,  changes  in 
third-largest  county  in  Wisconsin.  Daily 
experience  required.  No  calls;  let  clips 
speak  for  themselves:  Steve  Walters, 
Managing  Editor,  Waukesha  Freeman, 
PO  Box  7,  Waukesha,  Wl  53187. 

_ MARKETING _ 

DIRECTOR 

PROMOTION-PUBLIC  RELATIONS 
100,000  plus  AM  and  PM  daily  Is  seek¬ 
ing  an  innovative  professional  to  fill 
number  one  position  for  this  growing 
Zone  4  publication.  Qualified  candi¬ 
dates  will  be  responsible  for  directing  all 
research,  promotional  activities,  com¬ 
munity  service  functions  and  ad  agency 
relations  in  this  dynamic,  competitive 
market.  Must  be  creative,  have  strong 
marketing  and  promotional  bacl^round 
complimented  by  effective  organization¬ 
al  and  management  skills.  An  excellent 
salary  and  benefits  package  awaits  that 
individual  who  is  motivated  by  a  chal¬ 
lenge  and  thrives  on  a  fast  pace.  Please 
submit  resume  including  salary  require¬ 
ments  to  Box  9009,  Editor  &  Publisher. 

EDITOR  &  PUBLISHER  for  July  20, 


POSITIONS 


POSITIONS  WANTED 


ADMINISTRATIVE 


PUBLIbHtR/GENERAL  MANAGER 
Fully  qualified  experience  to  manage 
or  publish  for  owner  or  group  daily  or 
weeklies.  TMC/shopper  experience. 
Energetic,  family  man,  responsible, 
community  leader.  Box  9063,  Editor  & 
Publisher. 


CIRCULATION 


CURRENT  DIRECTOR  seeking  a  new 
challenge.  15  years  varied  experience. 
Results  oriented  self  starter,  hi^ly  moti¬ 
vated,  young,  imaginative,  strong  back¬ 
ground  in  sales  and  training,  strong  com¬ 
municative  skills.  Experienced  with  CIS, 
AM,  PM,TMC,  Home  Delivery,  Single 
dopy,  12K-220K  papers.  Box  9015, 
Editor  &  Publisher. 

CAN  YOUR  central  time  zone  daily  news¬ 
paper  use  a  circulation  man  with  30 
years  experience,  1.  district  manager, 
Wichita,  Kansas.  2.  country  circulation 
road  man,  Hutchinson,  Kansas.  3.  cir¬ 
culation  manager.  Garden  City,  Kansas. 
4.  circulation  manager,  Williston,  North 
Dakota.  Available  now.  (701)  572- 
3119.  Gene  E.  Springer,  Box  651,  Wil¬ 
liston,  ND  58801. 


DATA  PROCESSING 

D.P.  MANAGER  -  hard  working  indi¬ 
vidual  with  14  years  newspaper  experi¬ 
ence  in  D.P.  area,  managing  and  prog¬ 
ramming  experience  in  all  areas.  Com¬ 
plete  understanding  of  accounting, 
advertising,  and  production  systems.  Ex¬ 
perience  installing  classified  systems  for 
large,  medium,  and  newspaper  chains. 
Box  9048,  Editor  &  Publisher. 


LAYOUT  PRO,  absolutely  tops,  looking 
for  desk  slot  on  top-notch  metro  daily. 
Box  9037,  Editor  &  Publisher. 

EDITORIAL,  op-ed  writer/editor.  Decade 
of  experience  from  small  town  to  state 
capital.  Fast,  concise,  accurate,  re¬ 
sourceful.  Award  winner.  Ready  to  work 
for  medium  to  large  daily.  Prefer  Zones 
1,  2,  3.  Richard  K.  Amrhine,  75-A 
Franklin  St.,  Annapolis,  MD  21401. 
(301)  268-6190. 


IS  YOUR  PAPER  quality  conscious  with 
a  clean  style?  This  weekly  editor  desires 
daily  deadlines  on  a  good  journal.  I'll  go 
anywhere  for  a  job  that'll  challenge  my 
writing,  editing,  layout  skills.  Looking  for 
pleasant  conditions  near  cultural  in¬ 
terests.  Box  9014,  Editor  &  Publisher. 


POSITIONS  WANTED 


JOURNALIST,  magna  cum  laude  B.A. 
English,  magna  cum  laude  B.S.  compu¬ 
ter  science,  5  years  experience,  includ¬ 
ing  police  reporter,  wire  editor,  copyedi¬ 
tor,  Sunday  editor,  seeks  editing  job.  For 
work  samples  and  resume  write  Jim  Her¬ 
bert,  Rt  9,  Box  36,  Mobile,  AL  36613  or 
call  (205)  675-9028. 


LAYOUT-DESIGN:  Mature,  57,  prize¬ 
winner,  seeks  Sunbelt  daily,  30  years 
sports,  news  editor,  proven  troubleshoo¬ 
ter,  teacher,  idea-man,  $20,000  up. 
Box  9038,  Editor  &  Publisher. 

RELIGION  EDITOR/editorial  writer.  I 
work  for  major  book  publisher  supervis¬ 
ing  $1,000,000  projects.  Strong  refer¬ 
ences,  conservative  religiously,  some¬ 
what  liberal  politically.  MA  in  journal¬ 
ism,  experience  on  weekly  magazine  and 
some  newspaper  experience.  Profound 
knowledge  of  American  religious  scene. 
(615)  883-8574. 

REPORTER-FLEXIBLE,  general  assign¬ 
ment  and  feature  writer,  recent  J-school 
grad  with  M.J.,  seeks  Job  with  small/ 
medium-sized  daily.  Great  also  with 
camera,  layorrt,  wire  editing.  Any  zone, 
country  or  big  city.  Call  (617)  232- 
5307;  leave  message  on  machine  if  not 
there.  Can  start  now  or  in  fall. 

I  REPORTER-FLEXIBLE,  general  assign- 
I  ment  and  feature  writer,  recent  J-school 
I  grad  with  M.J.,  seeks  Job  with  small/ 
medium-sized  daily.  Great  also  with 
camera,  layout,  wire  editing.  Any  zone, 
country  or  big  city.  Call  (617)  232- 
5307;  leave  message  on  machine  if  not 
I  there.  Can  start  now  or  in  fall. 

SPORTS  EDITOR,  10  years  experience, 

I  looking  for  community-minded  medium- 
I  sized  paper.  My  philosophy  offers  com¬ 
plete  local  coverage  with  concern  for  the 
little  guy  who  gets  the  bit  hit  on  a  dusty 
diamond.  Box  9069,  Editor  &  Publisher. 


U.S.  SENATE  PRESS  SECRETARY,  8 
years  experience  in  reporting  and  editing 
prior  to  that,  ready  to  return  to  journal¬ 
ism  in  the  Washin^on  DC  area.  Medical, 
political  and  editorial  writing  former  spe¬ 
cialties,  but  primarily  a  generalist.  Look¬ 
ing  for  chance  to  develop  in-depth  jour¬ 
nalism,  as  special  projects  ^itor  or 
something  similar.  Box  9007,  Editor  & 
Publisher. 

_ PRODUCTION _ 


MIDWEST  PRODUCTION  MANAGER 
wishes  to  relocate  to  sunbelt  area.  15 
years  experience  with  mid-size  daily 
newspapers,  8  as  production  manager. 
TMC  and  commercial  experience,  (jood 
personnel  management  skills.  Box 
9064,  Editor  &  Publisher. 


ADMINISTRATIVE 


Hands-on  consulting  service  results  in 
higher  gross,  more  net  profit.  Can  you 
afford  NOT  to  call?  Mark  Samuels, 
Media  Data  Systems,  Louisville,  KY  1.- 
(502)  566-6723.  Next  availability: 
September  23. 

LAWYER,  27,  with  top  credentials  in 
media  and  First  Amendment  law  seeks 
position  with  a  medium-sized  daily  or 
newspaper  group  doing  pre-publication 
review  and  other  le^l  matters  such  as 
contracts  and  collections.  Will  work  fora 
reasonable  fee,  in  return  for  being  consi¬ 
dered  a  part  of  your  management  team. 
Call  (617)  576-2339. 

Need  a  GENERAL  MANAGER  that  is  a 
real  trouble  shooter,  who  can  reorganize 
your  business  and  make  it  function  at  top 
efficency?  22  years  experience- 
newspaper-Shopper-Commercial  Print¬ 
ing  production.  (217)  235-7108  days 
(217)-235-4757  evenings. 

,  1985 


zone  number  to  indicate  location 
without  specific  identification 


no 


/ 


SHOP  TALK  AT  THIRTY 


The  Wall  Street  Journal  Case; 


Did  Big  Brother  get  a  foot  in  the  door  of  America’s  newsrooms? 


By  Morgan  Pinney 

The  June  24  decision  by  United 
States  District  Court  Judge  Charles  E. 
Stewart  that  former  Wall  Street  Jour¬ 
nal  columnist  R.  Foster  Winans  and 
two  other  men  were  guilty  of  fraud 
against  the  Journal  is  likely  to  have 
some  far-reaching  implications  for  all 
journalists  working  in  America. 

For  the  very  first  time  a  journalist 
has  been  found  guilty  of  “insider 
trading”  under  the  Securities  Act  of 
1934. 

Previously,  only  people  within  a 
corporation  or  its  contracting  agen¬ 
cies  have  been  considered  “insiders” 
and  punishable  if  they  traded  that  cor¬ 
poration’s  stock  based  on  privileged 
information  they  gleaned  by  virtue  of 
their  positions. 

The  defense  never  denied  that  Win¬ 
ans  “leaked”  advance  word  of  his 
columns  to  stockbroker  Peter  Brant, 
but  contended  that  a  journalist  is  an 
“outsider”  who  gathers  public  infor¬ 
mation.  While  admitting  that  pre¬ 
publication  disclosure  may  violate  a 
publisher’s  rules,  they  denied  that  it 
constituted  fraud  under  the  Securities 
Act. 

Judge  Stewart  disagreed.  He  said 
Winans  was  subject  to  the  Securities 
Act  because  he  was  dealing  with 
“market-sensitive  material.” 

Furthermore,  he  said  that  a  fraud 
had  been  committed  simply  because 
Winans  knew  he  was  doing  some¬ 
thing  wrong.  No  matter  that  the  Jour¬ 
nal’s  rules  against  pre-publication 
disclosure  were  never  spelled  out  to 
the  defendants  in  writing — and  no 
matter  that  there  was  no  conclusive 
proof  that  the  Journal  had  been 
harmed. 

“The  misappropriation  of  confi¬ 
dential  information  has  virtually  been 
presumed  to  be  injurious  to  the  em¬ 
ployer  whose  confidence  is  be¬ 
trayed,”  he  said. 

The  Wall  Street  Journal  itself  had 
never  even  made  such  claims.  The 
Journal  was  not  a  party  to  the  trial  and 
filed  no  briefs  in  the  case. 

“We  think  that  some  law  had  been 

(Pinney  is  a  CPA  and  freelance 
journalist,  living  in  New  York,  who 
has  covered  the  Wall  Street  Journal 
case  for  several  publications 
around  the  country  targeted  to  the 
gay  community.) 


violated,”  commented  Robert  D. 
Sack,  the  Journal’s  corporate  coun¬ 
sel,  “but  we’ve  never  claimed  it  was 
the  Securities  Act,  as  opposed  to 
common  theft  law.” 

Professional  journalistic  organiza¬ 
tions  have  not  been  so  reticent.  Sever¬ 
al  briefs  were  filed  in  the  case  by  the 
Reporters’  Committee  for  Freedom 
the  Press,  the  National  Association  of 
Broadcasters,  the  Newsletters  Asso¬ 
ciation,  the  New  York  Financial 
Writers  Association,  the  Media  Insti¬ 
tute,  the  Newspaper  Guild,  the  Ra¬ 
dio-Television  News  Directors  Asso¬ 
ciation,  the  American  Society  of 
Magazine  Editors,  the  National 
Newspaper  Association,  and  the  As¬ 
sociated  Press  Managing  Editors. 

All  of  them  sought  to  prevent  the 
judge  from  extending  “insider  trad¬ 
ing”  prohibitions  to  journalists  and 
thus  intruding  into  their  First  Amend¬ 
ment  rights  of  free  speech.  None  of 
them  condoned  Winans’  breach  of 
journalistic  ethics — nor  did  Winans 
Ihimself. 

The  irony  is  that,  if  the  Wall  Street 
Journal  owners  had  wished  to  leak  the 
same  information  that  Winans  leaked, 
there  would  have  been  no  fraud  be¬ 
cause  the  Journal  could  not  have  de¬ 
frauded  itself.  Also,  if  the  Journal  had 
no  policy  against  leaking  informa¬ 
tion,  there  would  have  been  no  fraud. 
Writers  at  publications  without  such 
rules  would  likewise  be  within  the 
law  if  they  leaked  advance  word  of 
upcoming  stories. 

Convicted  along  with  Winans  was 
his  lover,  David  Carpenter.  Judge 
Stewart  acknowledged  the  homosex¬ 
ual  “spousal”  relationship  of  the 
men,  but  denied  that  it  was  sufficient 
to  absolve  Carpenter  of  guilt  of  fraud, 
although  he  found  Carpenter  innocent 
of  conspiracy  to  commit  fraud. 

Carpenter  contended  that  he  acted 
only  as  a  messenger  between  the  par¬ 
ties;  while  checks  were  made  out  in 
his  name,  they  were  deposited  to  a 
joint  account  he  maintained  with 
Winans. 

Carpenter’s  lawyer,  Jed  Rakoff, 
contends  that  no  heterosexual  spouse 
would  have  been  indicted  for  doing 
the  same  things. 

The  third  defendant,  found  guilty 
of  both  fraud  and  conspiracy  like 
Winans,  was  Kenneth  Felis,  a  fellow 
stockbroker  at  Kidder-Peabody  with 
Peter  Brant.  Another  man,  named  Da¬ 


vid  Clark,  was  also  brought  into  the 
scheme  by  Brant,  but  remains  myste¬ 
riously  unindicted  to  this  very  day. 

These  three  men  reputedly  made 
$625,000  on  stock  trading  based  on 
the  tips  from  Winans.  Winans  re¬ 
ceived  only  $31,000  in  payments 
from  Brant  to  pay  off  extensive  bills 
and  to  make  a  down  payment  on  a 
house  for  he  and  his  lover. 

Sentencing  is  expected  in  early  Au¬ 
gust.  Theoretically,  Winans  could  be 
sentenced  to  as  many  as  295  years  in 
prison — five  years  for  each  of  the  59 
criminal  counts — and  $266,000  in 
fines. 

Carpenter  faces  a  possible  60-year 
sentence  and  $7 1,000  in  fines.  Felis 
could  get  205  years  and  a  $194,000 
fine.  Peter  Brant  had  pleaded  guilty 
earlier  and  served  as  the  prosecution’s 
main  witness;  he  will  be  sentenced 
separately. 

The  large  number  of  counts  in  the 
indictment  are  mail  and  wire  fraud 
charges,  stemming  from  the  fact  that 
the  Wall  Street  Journal  is  written  and 
printed  in  many  locations,  connected 
by  electronic  transmission  lines. 
Tlien  the  printed  newspaper  is  sent 
through  the  mails.  For  each  story 
“leaked,”  the  government  was  able 
to  pin  several  charges  of  mail  and 
wire  fraud  on  the  defendants. 

Winans  was  also  found  guilty  of  ly¬ 
ing  to  the  Securities  and  Exchange 
Commission.  When  first  confronted 
with  the  charges  during  a  tele¬ 
phone  conversation,  Winans  did 
(Continued  on  page  37) 
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**Oiir  new  UNIMAN  4/2 
has  run  beautifully  from 


day  oner 


Jack  Mann.  Production  Manager 
The  Telegraph 


For  its  size  (circulation  30,000),  The 
Telegraph  in  the  Nashua  area  of  New 
Hampshire  may  be  one  of  the  most  pro¬ 
gressive  papers  in  the  country.  Almost 
every  department  is  thoroughly  compu¬ 
terized  to  achieve  maximum  productivity. 
When  the  paper  recently  converted  from 
letterpress  to  offset,  it  chose  M.A.N.- 
Roland's  UNI  MAN  4/2  with  production 
performance  in  mind. 


Says  production  manager  Jack  Mann. 
The  folder  and  the  remote  inking  system 
with  its  automatic  preset  and  direct  damp¬ 
ening  were  deciding  factors.  Usually,  we 
get  saleable  papers  within  fifty  copies 
after  the  ink  is  turned  on.” 


And  Mr.  Mann  is  very  pleased  with  the 
installation  crew.  “Support  from  M.A.N. 


UP 

AND 


has  been  excellent.”  he  declared.  “They 
installed  the  units  with  shims  as  thin  as 
a  thousandth  of  an  inch  to  make  sure  the 
press  was  absolutely  level.  Where  else 
are  you  going  to  find  that?" 
M.A.N.-Roland,  a  world  leader  in  the 
manufacturing  of  printing  presses,  serves 
newspapers  that  demand  productivity 
and  quality.  For  more  information  on  the 
affordable  UNIMAN  4/2  double  width  or 
UNIMAN  2/2  single  width  press,  call  us 
at  201-469-6600,  or  write  to  M.A.N.- 
Roland  Newspaper  Press  Division, 

333  Cedar  Avenue,  Middlesex,  NJ  08846. 


RUNNING 


at  the 
I^^^Nashua  Telegraph 


iffUTEPATHLETESGET 
A  RUN  FOR  THEIR  MONEY 


Until  recently  if  you  were  a 
star  on  the  track  team  at  the 
University  of  Thxas  El  Fhsq  you 
might  have  been  paid  to  play 
In  fact,  Derry  Eads  of  the 
El  Fhso  Herald-Post  reported  that 


■i 


track  meet  promoters  had  paid 
current  and  former  UTEP  track 
stars  to  appear  in  events  And 
that  the  head  coach  of  UTEP  was 
soliciting  contracts  on  behalf  of 
those  same  athletes  to  make 
athletic  apparel  endorsements 
And,  in  a  copyrighted  story 
Eads  further  reported  that  the 
coach  had  opened  a  special 
bank  account  in  his  own  name. 

A  bank  account  containing  as 
much  as  $23,000. 

In  effect,  the  UTEP  track  coach 
was  moonlighting  as  the  busi¬ 
ness  agent  for  his  own  athletes 
A  practice  that’s  obviously  not 
sanctioned  by  the  NCAA. 

Within  hours  of  the  story 
university  officials  announced  an 
internal  investigation  The  coach 
resigned  The  case  went  to  the 
courts  And,  thanks  to  Derry 
Eadq  athletes  at  the  University  of 
Ttexas  El  Fhso  are  running  for  the 
fun  of  it. 

Not  for  the  money  in  it. 

Fat  Play.  The  Sptit  That  Moves  Us. 
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